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LIBEL  INSURANCE 


Libel  suits  have  become  mcreasingly 
prevalent  in  contemporary  publishmg 
and  can  stand  in  the  way  of  the  story. 
When  a  decision  needs  to  be  made  at 
the  editor’s  desk  or  in  the  publisher’s 
office,  The  Mutual  Insurance  G)m- 
pany  Limited,  Hamilton,  Bermuda,  is 
there  to  protect  those  decisions.  Should 
a  lawsuit  arise.  Mutual  is  substantial 
protection  against  potential  economic 
disaster  which  could  cost  a  publisher 
his  business. 

The  newspaper  industry  has 
relied  u^n  the  protection  of  the 
Mutual  Insurance  Company  Limited, 
Hamilton,  Bermuda,  since  1939.  With 
defense  costs  rising  exponentially 
over  the  past  decade,  libel  insurance 
is  of  even  greater  value  today. 


Mutual  offers  libel  insurance  to 
qualified  newspapers  and  extends  the 
right  of  a  publisher  to  select  counsel 
and  participate  in  the  management  of 
its  own  case.  ANPA  publications  are 
offered  occurrence  policies,  not  just 
claims  made,  with  low  deductibles  to 
minimize  loss. 

A  publisher  needs  the  protection  that 
only  libel  insurance  can  provide  his 
business.  The  Mutual  Insurance  Com¬ 
pany  Limited,  Hamilton,  Bermuda,  is 
still  the  only  company  to  provide 

Eunitive  damage  coverage  across  the 
f.S.  and  Canada,  and  has  the  fifty- 
seven  years  of  experience  that 
publishers  trust. 


THE  MUTUAL 
INSURANCE  COMPANY 
LIMITED, 

HAMILTON,  BERMUDA 

P.O.  Box  1179,  Hamilton  5,  Bermuda 
(809)292-7633 
(Send  all  mail  via  OVERSEAS 
AIRMAIL) 
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Inside 

Information 


The  future  belongs  to  newspapers  with  the 
foresight  to  gather  and  evaluate  their  business 
information  today.  Because  they  can  spot  trends, 
analyze  cash  flow,  and  capitalize  on  new  markets. 

This  kind  of  top  line  management  begins  with 
online  systems  that  provide  the  inside  information 
needed  to  control  bottom  line. 

By  working  with  many  leading  groups  and  inde¬ 
pendent  newspapers,  we’ve  developed  a  comprehen¬ 
sive  group  of  circulation,  advertising  and  financial 
management  systems  to  cover  every  aspect  of 
your  business.  Inside  and  out. 

Currently  in  use  by  a  variety  of  newspapers  — 
large  &  small  —  nationwide. 


Circulation,  Advertising  and  Business 
Systems  For  Newspaper  Decision  Makers 


(813)  872-9990 

3707  West  Cherry  Street 
Tampa,  Florida  33607 
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JULY 

12-14— Alabama  Press  Association,  Summer  Convention,  Gulf  State 
Park,  Gulf  Shores. 

12-14— Economics  Conference  for  Journalists,  Co-sponsored  by  Foundation 
for  American  Corru'i  .  -  'ations.  Capital  Cities  Communications  and  the 
Detroit  Nows,  Hytif;  •iciel.  Dearborn,  Mich. 

12-14— Idaho  Newspaper  Association,  Summer  Convention,  Shore  Lodge, 
McCall. 

12-14— South  Carolina  Press  Association,  Summer  Meeting,  Grove  Park 
Inn,  Asheville,  N.C. 

15-18— Practical  Computer  Applications  for  Managing  the  Printing 
Plant,  Conference  Presented  by  National  Association  of  Printers  and 
Lithographers  and  Rochester  Institute  of  Technology,  RIT  Campus, 
Rochester,  N.Y. 

18-20— Arkansas  Press  Association,  Summer  Convention,  Hilton 
Hotel,  Fayetteville. 

18- 21 — Oregon  Newspaper  Publishers  Association,  Annual  Convention, 

Sunrive)  Lodge,  Bend. 

19- 20— Michigan  Press  Association,  Summer  Meeting,  Grand  Hotel, 

Mackinac  Island,  Mich. 

25-27— Pennsylvania  Newspaper  Publishers'  Association,  Summer 
Conference,  Hidden  Valley  Resort,  Somerset. 

28-31 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hyatt  Regency,  Milwaukee. 

31-8/3— Canadian  Community  Newspaper  Association,  Loews  Quebec  City, 
Quebec,  Canada. 


Press 


AUGUST 

Association, 


Summer  Convention,  Kiva 


9-10— West  Texas 
Inn,  Abilene. 

22-24— West  Virginia  Press  Association,  Annual  Convention,  Sheraton 
Lakeview,  Morgantown. 

SEPTEMBER 

6-7— Maine  Press  Association,  Fall  Conference,  Bar  Harbor  Club, 
Bar  Harbor. 

11- 13— Pennsylvania  Newspaper  Publishers  Association,  Classified 

Saies  Conference,  Altoona  Sheraton. 

12- 14— Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 

Branson,  Mo. 

13- 14— Qregon  Newspaper  Publishers  Association,  Advertising  Convention, 

River  House,  Bend. 

13-15— Latin  American  Affairs  Conference  for  Journalists,  Cosponsored 
by  The  Four)dation  for  American  Communications,  The  Tinker 
Foundation  and  The  Institute  of  The  Americas;  L'enfant  Plaza, 
WasNngton,  D.C. 

13- 15— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 

Sheraton  Fontainebleau,  Ocean  City,  Md. 

15-17— Central  States  Circulation  Managers  Association,  Radisson 
Hotel,  LaCrosse,  WIs. 

15-18— Southern  Newspaper  Publishers  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

SeminqrsiWorkshops/Clinics 

JULY 

12-14 — Inland  Foundation,  Seminar,  Modern  Newspaper  Design,  University 
Cricket  Inn,  Minneapolis. 

14- 17— American  Press  Institute,  Regionai  Workshop  for  Reporters, 

Midway  Motor  Lodge  (West),  Indianapolis. 

14-17— SNPA  Foundation,  Seminar,  What  Is  Good  Promotion?  The 
Herald/Sun,  Biloxi,  Miss. 

14-19— American  Press  Institute,  Editorial  Page  Editors  and  Writers 
Seminar,  Reston,  Va. 

24-26— ICMA  Promotion  Seminar,  Capitol  Plaza,  Holiday  Inn,  Sacramento, 
Calif. 

AUGUST 

11-14 — SNPA  Foundation,  Seminar,  Humanizing  the  News,  Birmingham 
(Ala.)  News. 

18-20— SNPA  Workshop  for  Smaller  Newspapers,  Kiawah  Island  Inn, 
Charleston,  S.C. 
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m  LOOKED  AHEAD  TO 
THIS  NUMBER  FOR  A  LONG  TIME, 
NOW  IT’S  BEHIND  US. 

In  1984  for  the  first  time  in  our  history,  Mercury 
News  Sunday  circulation  averaged  over  300,000. 

We  like  the  way  300,000  looks.  From  this 
direction. 


San  3ose  illmttig  Neuia 


A  Knight-Ridder  Newspaper 


ANNOUNQNG 

THE  NEW 
WEEKEND 
MAGAZINE 
THAT  ALREADY 

HASA 

CIRCULATION 

OF 

13  MILLION! 


PROTOTYPE 


I 
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Starting  September  8th, 

Family  Weekly  will  be  known  as 
USA  WEEKEND. 

What  is  USA  WEEKEND? 

What  will  USA  WEEKEND 
mean  to  advertisers? 


What  will 

USA  WEEKEND  deliver? 

What  do  you  have  to  do 
^  to  get  a  USA  WEEKEND 

prototype? 


For  your  collector's  issue  of  USA  WEEKEND 

send  in  the  coupon  or  call  Pat  Haegele  at  212-719-6912. 


Yes!  Please  send  me  my  collector's  copy 
of  the  weekend  magazine  the  USA  has  been 
waiting  for— USA  WEEKEND. 


Business  Address. 


Business  Phone  (_ 


Mail  coupon  to: 

Patricia  Haegele 

Vice  President,  Director  of  Advertising 

USA  WEEKEND 

1515  Broadway 

New  York,  New  York  10036 
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THE  fourth  estate 


Robert  U.  Broom,  ProoMoitt  Jamoo  Wright  Broom 

rardlrt^  C.  Toubnor,  Publiahor  Publlahor,  Chairman  of  tha  Board,  1912-1959 


Coverage  and/or  participation 

It  has  been  obvious,  as  the  critics  have  maintained,  that  the  Shiite 
kidnappers  exploited  and  used  the  American  press  to  their  own  best 
advantage.  It  was  true,  but  unavoidable.  The  press  would  not  have 
been  fulfilling  its  mission  to  keep  the  American  people  informed  of 
the  crisis  if  it  had  refused  to  report  the  ever-changing  circumstances 
of  the  demands,  counterdemands,  and  the  condition  and  location  of 
the  hostages. 

However,  we  share  the  belief  of  many  wh-  eel  that  television 
broadcasters,  in  their  zeal  to  compete  and  be  .  rst  with  the  news, 
expanded  their  roles  from  that  of  news  coverage  to  active  participa¬ 
tion  in  the  events  they  were  covering. 

Because  of  the  ease  of  telephone  as  well  as  satellite  contact  with  the 
kidnappers  and  their  representative,  tv  anchor  persons  were  con¬ 
ducting  diplomacy — ^in  effect  negotiating — with  their  interviews, 
questions  and  suggestions  of  what  to  do  next.  Some  tv  executives 
who  would  vigorously  deny  any  intention  of  buying  a  news  story 
admitted  flying  relatives  of  hostages  to  the  rendevous  point  in  West 
Germany  and  paying  for  hotel  rooms  in  order  to  obtain  interviews. 

It  was  a  performance  that,  although  it  kept  the  American  tv 
audience  transfixed  for  days  by  its  drama,  is  considered  by  many  in 
the  press  to  have  been  as  much  participation  as  reportage. 

Competition  is  good.  But  the  picture  of  tv  cameramen  and  report¬ 
ers  climbing  all  over  each  other  for  some  prime  footage — doing  it 
disgracefully  on  camera  at  one  of  the  first  interviews  with  the  hos¬ 
tages — will  bring  a  negative  public  reaction.  Their  assault  on  Presi¬ 
dent  Reagan  every  time  he  steps  out  of  a  helicopter  or  appears  in 
public — ^which  was  so  evident  early  in  the  hostage  crisis — ^brings  its 
own  negative  public  reaction. 

Television  networks  ought  to  agree  to  some  reasonable  ground 
rules  governing  competitive  practices  and  decorum  if  they  wish  to  be 
recognized  as  “The  Fifth  Estate.” 


Supreme  Court  on  iibei 

The  decision  in  Dun  &  Bmdstreet,  Inc.  v.  Greenmoss  Builders, 
Inc.  just  handed  down  by  the  Supreme  Court  reflects  serious  divi¬ 
sions  of  thinking  within  the  Court  on  the  subject  of  libel.  In  a  5  to  4 
decision,  including  four  separate  opinions  and  a  prevailing  plurality 
opinion,  signed  by  only  three  of  them,  enough  disagreement  was 
shown  to  prompt  two  justices  to  suggest  the  court  should  reverse 
previous  opinions — New  York  Times  v.  Sullivan  and  Gertz  v.  Welch — 
both  requiring  proof  of  malice. 

If  the  court  is  confused,  just  think  of  the  confusion  among  editors, 
reporters  and  their  lawyers  who  try  to  interpret  the  law  for  their  own 
safety. 

If  the  court  ever  eliminates  the  requirement  that  malice  must  be 
proven,  there  won’t  be  enough  courts  to  handle  the  libel  suits.  Every 
inadvertent  error  could  be  the  subject  of  a  suit,  and  attempts  by 
honest  jommalists  to  rectify  errors  would  be  to  no  avail. 


^ABP 


Chartar  Member 
Audit  Bureau 
of  Circulation 

Member  Anterican  AM  PA 

Newspaper 
Publisbers  Association 

6  mo.  avg.  circulation  Saptsmber  30, 1984—28,882 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
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Letters  to  the  Editor 


Disabled  veterans  thank  the  media 


We  at  the  Disabled  American 
Veterans  were  pleased  to  see  E&P's 
June  1,  1985,  story,  “Covering  the 
Disabled,”  which  focused  on  events 
at  the  recent  conference,  “The  Media 
and  Disability.” 

As  might  have  been  predicted, 
much  of  the  debate  at  that  conference 
concerned  the  language  used  by 
media  to  describe  people  with  disabil¬ 
ities.  As  might  also  have  been  pre¬ 
dicted,  nothing  about  language  was 
really  resolved  during  that  debate. 

There  seems  to  be  some  kind  of 
hurry  to  nail  down  specific  language 
that’s  acceptable  or  not  acceptable 
when  it’s  used  in  reference  to  hand¬ 
icapped  people.  While  all  of  us  in  the 
field  of  disability  communications 
think  that  would  be  great,  we  haven’t 
reached  any  agreement  among 

Praises  Neuharth 

The  Gannett  Company  article  in 
Editor  &  Publisher,  May  25,  indi¬ 
cates  that  Mr.  Neuharth  knows  the 
newspaper  business  and  is  responsi¬ 
ble  to  the  communities  that  the  Gan¬ 
nett  papers  serve. 

It  is  also  evident  that  the  sharehold¬ 
ers  have  an  interest  in  more  earnings 
and  that  the  newspaper  business  is  a 
“business.”  It  is  responsible  to  make 
a  profit  and  to  inform  and  educate  the 
public  that  it  serves. 

In  1975,  I  was  privileged  to  hear 
Mr.  Neuharth  speak  at  an  SNPA  con¬ 
ference  in  Florida.  He  dramatically 
brought  Coca  Cola  bottles  to  show 
the  difference  in  packaging  that  had 
taken  place  over  the  past  35  to  40 
years  and  how  the  product  was  mar¬ 
keted.  It  was  a  dramatic  presentation 
that  I  have  not  forgotten  and  having 
the  opportunity  to  meet  him  was  inter¬ 
esting. 

He  takes  the  responsibility  of  run¬ 
ning  Gannett  like  a  company  on  the 
move  and  also  wants  to  reward  em¬ 
ployees  who  do  a  good  job. 

Responsible  management  can  and 
always  will  make  the  final  difference 
in  any  newspaper  organization. 

I  feel  that  Mr.  Neuharth  does  not 
want  junk  bonds  or  junky  products. 
He  should  be  proud  that  the  stock¬ 
holders  have  given  him  such  a  vote  of 
confidence,  and  in  turn  has  increased 
the  dividend  another  80  per  share. 

George  Rimel 

(Rimel  is  display  ad  manager, 
Lerner  Newspapers.) 
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ourselves.  So  we  can’t  really  blame 
the  media  for  language  they  use  in 
describing  us. 

For  the  record,  anyway,  the  DAV 
isn’t  among  the  disability  organiza¬ 
tions  that  are  “angry  at  the  news 
media.”  During  the  ten  years  that  I’ve 
worked  as  a  disability  communicator. 
I’ve  noted  a  tremendous  improve¬ 
ment  in  both  the  quality  of  media  re¬ 
porting  on  disability  issues  and  in  the 
amount  of  coverage  those  issues  get. 

Sure  an  occasional  phrase  jangles 
the  nerves  of  some  of  the  folks  here  at 
the  DAV.  But  language  —  as  all  of  us 


Every  word  written  by  Robert  Bock 
in  “Shop  Talk  at  Thirty”  (E&P,  June 
8)  was  true  about  newspapers  vs.  tele¬ 
vision  but  he  just  didn’t  write  enough. 

One  newspaper  adman  publisher 
judges  a  reporter  by  the  number  of 
columns  copy  he  can  write  daily,  an¬ 
other  by  the  number  of  different  sto¬ 
ries,  while  I  even  knew  one  who 
placed  greatest  value  upon  a  cunning 
keyhole  type  of  columnist. 

I  never  knew  an  applicant  for  a  job 
as  a  reporter  to  be  asked  if  he  (or  she) 
could  write  shorthand,  or  had  at  least 
a  one-semester  course  in  the  princi¬ 
ples  of  accounting  (the  better  to  un¬ 
derstand  a  budget  or  audit)  or  at  least 
a  one-semester  course  in  the  princi¬ 
ples  of  law  (the  better  to  understand  a 
court  trial)  or  a  person  considered  for 
editor  whether  he  (or  she)  could  name 
the  nine  justices  of  the  U.S.  Supreme 
Court  and  leaders  of  Congress_^ 

Whether  the  headlines  are  in  red, 
purple  or  black  is  of  no  importance 
compared  to  what  Andy  Rooney  calls 
“hard  news,”  yet  where  is  the  adman 
publisher  who  can  understand  “hard 
news”,  still  less  editorial  policies 


in  the  communications  field  know  — 
is  a  growing,  changing  commodity. 
The  language  issues  raised  by  the  dis¬ 
ability  community  will  setUe  them¬ 
selves  in  time. 

Right  now,  however,  the  media 
should  be  thanked  for  helping  disabil¬ 
ity  organizations  like  the  DAV  to  drag 
the  issues  in  question  out  of  a  closet  in 
which  they  had  been  stored  for  too 
long. 

Thomas  K.  Keller 

(Keller  is  national  director  of  com¬ 
munications  for  Disabled  American 
Veterans.) 


which  can  have  reader  appeal  as  much 
as  news?  And  where  is  the  newspaper 
that  doesn’t  have  a  publisher  pro¬ 
moted  from  advertising? 

In  60  years  on  newspapers,  daily 
and  weekly.  North  and  South,  in 
newsrooms,  display  advertising,  cir¬ 
culation  promotions,  from  a  1,000- 
circulation  weekly  to  a  1 10,000-cir¬ 
culation  daily,  this  grizzled  retired 
old  pro  knew  of  two  publishers  pro¬ 
moted  from  newsrooms  under  very 
unusual  circumstances,  but  I  also 
knew  of  one  hired  from  a  retail  store. 

Is  it  any  wonder  then  that  television 
has  won  some  battles  when  newspa¬ 
pers  had  all  the  advantages  except 
spot  news? 

Thorne  Lane 
Hogansville,  Georgia 

Short  takes 

They  will  catch  the  trolley  or  the 
bus  from  the  border  to  downtown, 
then  catch  the  34  bus  to  La  Jolla, 
ommit  a  burglary  and  catch  a  bus  back 
downtown,  he  said.  —  Palm  Springs 
(Calif.)  Desert  Sun. 
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Millions  from  St.  Louis  to  Sinsapore  wouldn’t  trade  it  for  any  other 
puzzle. 

THE  NEW  YORK  TIMES  CROSSWORD 

Available  Daily  &  Sun. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York, 
212-972-1070/Bill  Hisginbotham  in  Ft.  Worth,  817-292-8165/Paul  Rnch  in 
Los  Angeles,  213-852-1579. 

SP[ici/u.fMiiRES-sni)i^^ 

200  Park  Avenue,  New  York,  N.Y  10166 


Wants  to  see  less  “adman”  publishers 


BIRMINGHAM 

THE  SOUTH’S  BEST  KEPT  SECRETl 


You  may  not  know  this. .  .but  Birmingham  is 
a  vital,  growing  community  in  the  Heart  of 
the  Sunbelt;  where  business  and  leisure  op¬ 
portunities  abound.  1986  will  be  a  banner 
year  for  Birmingham  with  the  spring  opening 
of  the  largest  hotel /office  and  shopping  mall 
complex  in  the  Southeast— the  $165  million 
Riverchase  Galleria.  And,  in  the  fall,  the  ex¬ 
citement  of  horse  racing  will  become  a  reali¬ 
ty  in  Birmingham  with  the  opening  of  the 
new  $60  million  horse  racing  facility.  It’s  no 
secret. .  .Birmingham  is  on  the  grow! 


Things  you  need  to  know 
about  Metro-Birmingham 

Average  Household  Income . $24,140 

Retail  Sales . $4,438,228,000 

(Source:  S&MM,  Survey  of  Buying  Power,  1984) 


The  Birmingham  News/ 
Birmingham  Post-Herald 

Daily  Circulation . 230,451 

Sunday  Birmingham  News . 212,273 

(ABC,  Publishers  statement,  1984) 

The  Birmingham  News/ 
Birmingham  Post-Herald 

397,000  adults  read  The  Birmingham  News/ 
Birmingham  Post-Herald  daily  and  475,000 
adults  read  The  Birmingham  News  on  Sunday. 

(Belden,  CMS,  1984) 

If  your  business  has  a  story  to 
tell. .  .tell  it  in  the  Birmingham  mar¬ 
ket.  .  .tell  it  in  The  Birmingham  News/ 
Birmingham  Post-Herald. 


NOW,  THAT’S  WORTH  SHOUTING  ABOUT! 


For  Advertising  Information,  Call  (205)  325-2228 

(Hu  SipnttbtPghsin  KhfUS  Birmingham  Post-Herald 

Represented  Nationally  by  Newhouse  Newspapers 
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Every  Saturday  since  1884 


Scripps  Howard  upset;  Times  Mirror  happy  for  now 

HOT  potato 

Audit  Bureau  board  says  Denver  Post  can  count  as  paid  circulation 
Sunday  sales  tied-in  to  cable  tv  subscriptions  until  September  30 


By  Andrew  Radolf 

The  board  of  directors  of  the  Audit 
Bureau  of  Circulations  (ABC) 
avoided  making  any  permanent  deci¬ 
sions  on  whether  the  Denver  Post  can 
count  as  paid  circulation  Sunday 
newspapers  sales  tied-in  to  subscrip¬ 
tions  to  cable  television  service. 

Acting  on  the  recommendation  of 
the  Newspaper  Committee  —  which 
took  both  days  to  consider  the  matter 
during  the  June  20-21  directors  meet¬ 
ing  in  Pebble  Beach,  Calif.  —  the  Au¬ 
dit  Bureau  board  said  that  the  Post 
can  count  as  paid  circulation  Sunday 
newspapers  sold  to  United  Cable  of 
Colorado  subscribers  as  part  of  their 
cable  service  through  the  auditing 
period  that  ends  on  September  30. 


The  board’s  action 
seems  to  have  deepened 
the  controversy  over  the 
original  Audit  Bureau 
staff  decision. 


But  the  board  stated  that  when  it 
meets  in  Montreal  this  August,  it  in¬ 
tends  to  issue  a  policy  statement  “to 
clarify  how  circulation  of  this  kind 
may  qualify  as  paid”  under  Audit 
Bureau  rules.  The  new  policy  would 
go  into  effect  on  October  1 . 

The  ABC  board  made  its  decision 
known  in  letters  to  the  Post  and  to 
Scripps  Howard  Newspapers,  pub¬ 
lisher  of  the  Denver  Rocky  Mountain 
News,  which  had  challenged  the  orig¬ 
inal  decision  by  the  ABC  staff  that  the 
Post  could  count  Sunday  papers  sold 
through  its  deal  with  United  Cable  as 
paid  circulation  {E&P,  June  15). 


The  board  reached  its  decision  in 
Pebble  Beach.  However,  the  direc¬ 
tors  agreed  not  to  discuss  the  matter 
until  letters  announcing  the  decision 
were  received  by  the  Post  and  News. 

The  addition  of  United  Cable  sub¬ 
scribers  who  were  not  already  taking 
the  Sunday  Post  enabled  the  news¬ 
paper  to  pick  up  over  50,000  paid  cus¬ 
tomers  in  a  single  weekend.  The  Post 
claims  that  the  additional  customers 
will  boost  its  Sunday  circulation  to 
over  400,000  net  paid  and  would  most 
likely  give  it  the  Sunday  circulation 
lead. 

According  to  the  March  31,  1985, 
Publisher’s  Statements,  the  Post’s  net 
paid  Sunday  circulation  is  345,097, 
while  the  Rocky  Mountain  News’  net 
paid  Sunday  circulation  is  385,807. 

The  board’s  action  seems  to  have 
deepened  the  controversy  over  the 
original  Audit  Bureau  staff  decision. 

The  staff  had  ruled  that  the  Post 
could  count  the  Sunday  newspapers 
delivered  as  part  of  cable  subscrip¬ 
tions  as  paid  circulation  under  Rule  B 
2.4  governing  association  publica¬ 
tions. 

Scripps  Howard  challenged  the  in¬ 
terpretation  of  the  rule,  saying  it  could 
not  understand  why  a  cable  television 
company  was  considered  by  the  ABC 
staff  to  be  an  association. 

Tony  Delmonico,  director  of  cir¬ 
culation  for  Scripps  Howard,  said  his 
letter  from  the  Audit  Bureau  made 
“no  mention”  of  the  controversial  in¬ 
terpretation. 

“Our  whole  appeal  was  based  on 
the  staff’s  interpretation  of  associa¬ 
tion  subscriptions,”  Delmonico  said. 
“They  really  didn’t  answer  us  at  all.” 

Delmonico  said  he  intends  to  seek  a 
“face  to  face”  meeting  with  David 
Keil,  Audit  Bureau  president  and 
managing  director,  for  a  clarification 
of  the  board’s  decision.  Delmonico 


also  plans  to  contact  Audit  Bureau 
board  members  to  “have  them  tell  us 
what  it  is  David  Keil  is  saying  in  his 
letter.” 

Added  Ron  Myatt,  circulation 
director  of  the  Rocky  Mountain 
News,  “Our  attorneys  are  looking  at 
this  letter  now,  trying  to  decide  what 
it  means.” 

Myatt  said  the  News  has  acted  on 
“advice  from  our  attorneys  from  day 
one”  of  the  issue  and  said  legal  action 
against  ABC  is  “a  possibility.” 


“Our  whole  appeal  was 
based  on  the  staffs 
interpretation  of 
association 
subscriptions,” 
Delmonico  said.  ‘They 
really  didn’t  answer  us  at 
all.” 


Myatt  also  noted  that  ABC’s  attor¬ 
neys  “were  present”  when  the  board 
considered  the  E)enver  issue. 

Delmonico  also  commented  that 
before  Scripps  Howard  made  its 
appeal  to  the  ABC  board,  “Keil  indi¬ 
cated  the  Post  knew  up-front  this 
could  be  challenged  and  possibly  re¬ 
versed.” 

Delmonico  called  the  board’s  deci¬ 
sion  “subterfuge”  and  an  “evasive 
tactic  to  avoid  confrontation”  with 
the  Audit  Bureau  staff.  “It  looks  to 
me  they’re  (the  ABC  board)  just 
avoiding  having  to  say  the  staff  made 
a  mistake.” 

He  also  charged  that  the  decision 
“must  have  gone  into  a  political  are¬ 
na”  but  declined  to  elaborate. 

(Continued  on  page  10) 
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Hot  potato 

(Continued  from  page  9) 


Another  Scripps  Howard  executive, 
who  asked  not  to  be  identified,  said  it 
was  his  understanding  Times  Mirror, 
the  Post’s  parent  company,  put 
“heavy  pressure”  on  the  ABC  staff 
for  a  favorable  interpretation  of  the 
rules. 

The  Audit  Bureau  staff,  in  deciding 
the  Denver  Post  matter,  turned  to 
precedents  with  association  maga¬ 
zines  and  weekly  newspapers, 
according  to  George  Martin,  senior 
vice  president/circulation  of  the  Post. 


Delmonico  also  plans 
to  contact  Audit  Bureau 
board  members  to  “have 
them  tell  us  what  it  is 
David  Kell  is  saying  in  his 
letter.” 


“This  is  the  first  time  a  newapaper 
has  utilized  it,”  he  said,  explaining 
that  receiving  the  Sunday  Post  is 
“associated  with”  subscribing  to 
United  Cable. 

Martin  drew  an  analogy  with 
National  Geographic  magazine  sub¬ 
scriptions.  He  said  subscribers 
actually  join  the  National  Geographic 
Society,  and  with  that  membership 
comes  a  subscription  to  the  magazine. 

Though  he  called  the  delivery  of 
Sunday  Posts  to  cable  customers 
“forced  subscriptions,”  Martin  said 
people  have  responded  favorably  to 
the  program.  “I  think  we’d  have  a  lot 
of  people  in  the  market  who’d  be  up¬ 
set  if  the  program  were  stopped,”  he 
said. 

Under  its  agreement  with  the  cable 
company.  United  Cable  agreed  to  dis¬ 
continue  its  monthly  programming 
guide  mailed  to  all  subscribers  as  part 
of  the  service.  The  fee  for  the  monthly 
guide  was  part  of  the  customer’s  regu¬ 
lar  cable  bill. 

In  return,  the  Post  expanded  its 
television  book  to  include  all  the  cable 
programming  and  began  delivering  its 
entire  Sunday  newspaper  package  to 
cable  subscribers.  About  68,000  of 
United  Cable’s  109,000  customers 
were  not  already  taking  the  Sunday 
Post,  but,  after  taking  into  account  the 
loss  of  single-copy  sales  that  resulted 
from  the  new  home  deliveries,  the 
Post’s  net  gain  in  sales  were  still  up  by 
over  50,000. 

There  was  no  change  in  the  billing 
of  cable  subscribers  for  receiving  the 
Sunday  Post.  However,  United  Cable 
now  pays  the  Post  250  for  every  Sun¬ 


day  newspaper  delivered  to  its  sub¬ 
scribers. 

Cable  households,  even  those  who 
were  already  subscribing  to  the  Post, 
no  longer  pay  carriers  for  their  Sun¬ 
day  papers. 

The  Post  also  dropped  its  Sunday- 
only  home  delivery  price  from  750  to 
500  so  the  new  circulation  would  qual¬ 
ify  under  ABC’s  half-price  rule.  The 
rule  states  that  for  circulation  to  count 
as  paid,  a  customer  must  pay  at  least 
half  of  the  published  retail  price. 

In  addition  to  paying  250  for  each 
newspaper.  United  Cable  also  gave 
the  Post  use  of  a  cable  channel  and,  in 
a  cash  trade-off,  agreed  to  take  each 
week  a  center-spread  advertisement 
plus  one  other  full-page  ad  in  TV 
Cable  Week. 

There  are  other  cash  trade-offs 
which  the  Post  has  not  disclosed. 

Martin  noted  that  the  fee  for  the 
Sunday  papers  is  a  “non-deductible” 
part  of  the  monthly  cable  bill.  Cable 
subscribers  can  choose  not  to  take  the 
Sunday  Post,  but  they  will  still  be 
charged  for  the  newspapers. 

The  Post  also  is  starting  a  program 
to  convert  its  new  Sunday-only/cable 
subscribers  to  full  seven-day  de¬ 
livery. 

Questions  raised 

Besides  being  upset  over  the  inter¬ 
pretation  of  the  rules,  Delmonico  also 
had  questions  over  how  sales  to  cable 
subscribers  would  be  audited. 

He  said  that  since  cable  households 
are  charged  for  the  newspapers 
whether  they  take  delivery  or  not,  he 
said  that  normal  Audit  Bureau  audit¬ 
ing  procedures  using  invoices  would 
not  be  able  to  find  out  how  many  Sun¬ 
day  Posts  actually  were  being  deliv¬ 
ered. 

“It  would  require  a  field  test,”  De¬ 
lmonico  said.  “Field  tests  are  not  nor¬ 
mal  (ABC  procedure).” 


Delmonico  called  the 
board’s  decision 
“subterfuge”  and  an 
“evasive  tactic  to  avoid 
confrontation”  with  the 
Audit  Bureau  staff. 


The  Audit  Bureau’s  letter  said  the 
board  “intends”  that  its  anticipated 
August  policy  statement  on  tie-ins 
with  cable  will  “provide  that  the  sub¬ 
scriber  must  take  affirmative  action  in 
ordering  a  subscription,  and  the  sub¬ 
scriber  must  pay  a  clearly  identified 
price”  to  meet  Audit  Bureau  rules. 

Martin  said  he  expects  the  policy 
statement  will  result  in  “some  mod¬ 


ification”  of  the  Post’s  arrangement 
with  United  Cable,  but  he  does  not 
anticipate  any  extensive  changes. 
Particularly,  he  said,  the  fee  for  the 
Sunday  newspapers  will  remain  a 
non-deductible  part  of  the  cable  bill. 

“When  you  buy  a  package,  you  pay 
a  fee  for  the  package,”  he  said.  “They 
(Audit  Bureau)  just  want  to  make  sure 
that  the  customer  understands  he  can 
cancel,  but  that  doesn’t  change  his 
cable  bill.” 

Board  member  disagrees 

William  C.  Green  Jr.,  publisher  of 
the  Huntsville  (Ala.)  Times  and  a 
member  of  the  Audit  Bureau  board’s 
Newspaper  Committee,  took  a  dif¬ 
ferent  view  of  what  the  policy  for 
newspapers  should  be. 

“The  intent  of  the  letter  and  rule,” 
Green  said,  is  that  cable  subscribers 
who  “don’t  want  the  paper,  don’t 
have  to  pay  for  it.  To  me,  (people) 
have  to  pay  more  if  they  want  the 
paper  along  with  cable  service. 
They’ll  have  to  modify  the  agreement 
with  the  cable  company.” 


Said  committee 
member  James  F. 
Boynton,  manager  of 
m^ia  services  for  J.C. 
Penney:  “If  you  talked  to 
half  a  dozen  people, 
you’d  probably  get  half  a 
dozen  interpretations”  of 
what  the  policy  should 
be. 


Both  Martin’s  and  Green’s  views 
are  consistent  with  the  existing  rule  B 
2.4  which  recognizes  two  classes  of 
association  memberships. 

One  class  covers  association  sub¬ 
scriptions  “deductible  from  dues”  in 
which  members  can  accept  or  reject 
the  paper  and,  if  they  reject  it,  have 
their  dues  reduced  by  “a  definite 
named  sum.”  Association  members 
must  be  told  of  this  option  when  they 
become  members,  and  their  monthly 
bills  must  state  clearly  that  the  pay¬ 
ment  for  the  publication  covers  a 
voluntary  portion  of  their  dues. 

The  second  class  covers  “associa¬ 
tion  subscriptions  non-deductible 
from  dues”  which  includes  “sub¬ 
scriptions  of  members  of  an  associa¬ 
tion  whose  dues  remain  the  same 
whether  they  elect  to  accept  or  reject 
the  paper.” 

Under  this  second  class,  associa¬ 
tion  members  must  be  notified  that 
their  dues  include  a  subscription  to 
the  publication  and  the  amount  of 
(Continued  on  page  27) 
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A  new  (USA  Today)  approach  for  Family  Weekly 

Gannett  redesigns  the  Sunday  newspaper  magazine 


By  Andrew  Radolf 

Gannett  Co.  is  redesigning  Family 
Weekly  and  giving  the  magazine  a  new 
name:  USA  Weekend. 

The  publication  will  have  the  same 
white  on  blue  logo  on  its  front  page  as 
USA  Today,  with  only  the  word 
“Weekend”  being  different. 

Gannett  said  the  design  and  name 
changes  will  take  effect  on  September 
8. 

Gannett  said  the  USA  Weekend 
will  “have  more  news  and  features, 
more  color,  more  pages  and  a  new 
clean  look  that  will  give  readers  a 
more  exciting  magazine  with  their 
weekend  newspaper.” 

Gannett  said  there  will  also  be  in 
USA  Weekend  “familiar  Family 
Weekly  features  in  new  dress,  such  as 
Headliner,  What  in  the  World  and  reg¬ 
ular  columnists.” 

New  features  will  include  “money 
and  how  to  spend  it,  sports  and  what 
to  look  for,  life  and  how  to  enjoy  it, 
interviews  and  who  thinks  what.” 

The  new  features  parallel  the  four 
regular  sections  of  USA  Today: 
News,  Money,  Sports  and  Life. 

USA  Weekend  will  be  sold  to 
advertisers  as  a  “new  weekend  vehi¬ 
cle  with  all  the  good  qualities  of  a 
magazine  plus  the  immediacy  and 
firepower  of  a  newspaper,”  said 
Ramon  Gaulke,  president  of  Family 
Weekly/USA  Weekend.  Gaulke  is 
also  president  of  Gannett  Media  Sales 
which  sells  combinations  of  Gannett 
media  to  national  advertisers. 

Gaulke  said  USA  Weekend  will  be 
sold  in  combination  with  USA  Today 
only,  and  in  combination  with  USA 
Today  and  the  Gannett  Color  Net¬ 
work  of  123  papers  (38  Gannett- 
owned).  The  magazine  will  also  be 
sold  to  advertisers  as  a  separate  prod¬ 
uct. 

Part  of  Gannett’ s  plan  is  to  build 
USA  Weekend  as  a  weekend  rather 
than  a  “Sunday-only”  product, 
Gaulke  said.  He  explained  that  Gan¬ 
nett  is  looking  at  ways  to  distribute 
USA  Weekend  on  Fridays  and  Satur¬ 
days.  However,  he  said  the  magazine 
would  not  be  sold  as  a  part  of  USA 
Today. 

Gannett  also  has  ideas  for  building 
circulation,  but  Gaulke  declined  to  re¬ 
veal  these. 

USA  Weekend  will  offer  “several 
launch  packages”  to  get  national 
advertising  rolling,  Gaulke  said. 


The  "new  look" 
Family  Weekly 


Gonnett's  USA  Today 
These  packages  will  include  “part¬ 
nership  programs”  similar  to  those 
used  when  USA  Today  was  intro¬ 
duced.  “There  will  be  some  bonus 
advertising  based  iipon  certain  levels 
of  paid  advertising,”  Gaulke  said. 

There  have  been  some  questions 
raised  as  to  how  non-Gannett  news¬ 
papers  would  react  to  carrying  USA 
Weekend  with  a  logo  so  similar  to 
USA  Today. 

Gaulke  said  that  Gannett  officials 
met  with  Family  Weekly  subscribers 
during  the  American  Newspaper  Pub¬ 
lishers  Associations  convention  in 
Miami  where  the  sentiment  was 


strongly  in  favor  of  bold  changes. 

“They  wanted  an  exciting,  new 
approach,”  he  said.  “We  elected  to 
do  everything  at  once.” 

Gaulke  also  said  that  about  two 
weeks  ago  Gannett  sent  out  mail- 
grams  to  Family  Weekly  subscribers 
to  fill  them  in  on  the  impending 
changes. 

Gannett  then  sent  two  prototypes 
of  USA  Weekend,  one  24  pages  and 
the  other  32  pages,  to  Family  Weekly 
newspapers  with  a  cover  letter  ex¬ 
plaining  the  changes  further. 

The  two  prototypes  “reflect  a  deci¬ 
sion  to  add  at  least  two  editorial  pages 
each  week.” 

Gannett  also  formed  a  contact 
group  of  six  USA  Weekend  repre¬ 
sentatives  to  meet  with  publishers 
and  promote  the  advantages  of  the 
revamped  magazine. 

Gaulke  said  that  some  publishers 
may  feel  “uncomfortable”  with  USA 
Weekend,  but  he  felt  that  the  editorial 
improvements  in  the  magazine  would 
win  them  over. 

Family  Weekly  is  currently  distrib¬ 
uted  in  361  newspapers,  including  33 
Gannett  papers,  with  a  circulation  of 
13  million. 

At  the  time  of  the  aquisition,  chief 
spokesman  Charles  Overby  said  Gan¬ 
nett  will  not  pressure  its  newspapers 
not  taking  Family  Weekly  to  do  so. 
Overby  also  said  that  Gannett  news¬ 
papers  carrying  Parade  on  Sundays 
would  not  be  pressured  into  switching 
when  their  contracts  with  the  New- 
house-owned  Sunday  magazine  ex¬ 
pire. 

Said  Gaulke:  “I  don’t  think  we’ll 
have  to  pressure  Gannett  newspapers 
to  do  anything.  The  editorial  product 
(of  USA  Weekend)  will  be  so  attrac¬ 
tive,  Gannett  newspapers  will  be  very 
attracted  to  it.” 

Last  March,  there  were  18  Gannett 
papers  subscribing  to  Parade. 

On  September  8,  Gannett’s  Cam¬ 
den  (N.J.)  Courier-Post  and  Wilming¬ 
ton  (Del.)  News-Journal  will  drop  Pa¬ 
rade  and  start  carrying  USA 
Weekend. 

Carlo  Vittorini,  publisher  of  Pa¬ 
rade,  stated  that  Gannett’s  plans  for 
USA  Weekend  would  help  the  entire 
Sunday  newspaper  magazine  field. 
Vittorini  said  Parade  and  the  other 
Sunday  newspaper  magazines  “often 
sell  in  combination,”  and  he  felt  Pa¬ 
rade  and  USA  Weekend  would  con¬ 
tinue  to  be  “mutually  helpful.” 
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A  whittling  away  of  media  libel  protection? 

l/.S.  Supreme  Court  decision  wiii  make  it  easier  for 
some  private  individuais  to  recover  iibei  damages 


By  James  E.  Roper 

A  splintered  U.S.  Supreme  Court 
ruled  that  non-public  figures  may  col¬ 
lect  libel  damages  without  having  to 
prove  malice  if  the  libelous  material 
involves  matters  of  private  interest 
rather  than  matters  of  “public  con¬ 
cern.” 

The  decision  sought  to  refine  libel 
law  growing  out  of  the  high  court's 
decisions  in  New  York  Times  v.  Sulli¬ 
van  in  1964  and  Gertz  v.  Robert 
Welch,  Inc.,  in  1974. 

The  immediate  effect,  however, 
was  to  add  complexities  in  an  uncer¬ 
tain  field,  notably  because  the  court 
did  not  define  “public  concern.” 

The  court’s  decision  was  on  a  vote 
of  5  to  4.  The  justices,  however,  wrote 
four  separate  opinions  and  the  pre¬ 
vailing  plurality  opinion,  was  signed 
by  only  three  justices. 

Two  jurists.  Chief  Justice  Warren 
Burger  and  Byron  White,  wrote  opin¬ 
ions  concurring  in  the  decision,  but 
adding  some  of  their  own  reasoning. 

Both  Burger  and  White  went  out  of 
their  way  to  suggest  that  the  court 
should  reverse  its  old  decisions  in 
New  York  Times  v.  Sullivan  and  Gertz 
V.  Welch. 


The  court's  decision 
was  on  a  vote  of  5  to  4. 
The  justices,  however, 
wrote  four  separate 
opinions  and  the 
prevaiiing  piuraiity 
opinion,  was  signed  by 
oniy  three  justices. 


White  also  suggested  that  Congress 
should  consider  legislation  to  limit  the 
sizes  of  libel  awards. 

The  fierce  divisions  among  the  jus¬ 
tices  may  account  for  the  15-month 
delay  between  oral  arguments  before 
the  court  and  the  court’s  decision  in 
the  case.  Dun  &  Bradstreet,  Inc.  v. 
Greenmoss  Builders,  Inc. 

The  high  tribunal  upheld  a  libel 
award  against  Dun  &  Bradstreet,  pub¬ 
lisher  of  credit  reports. 

The  case  arose  from  Dun  &  Brad- 


street’s  issuing  an  erroneous  report  in 
1976  that  Greenmoss,  a  medium-size 
building  contractor  in  Vermont,  had 
filed  for  voluntary  bankruptcy.  Dun 
&  Bradstreet  had  based  its  report  on 
erroneous  information  supplied  by  a 
part-time,  17-year-old  employee,  and 
had  not  followed  company  rules  of 
verifying  such  data.  Dun  &  Badstreet 
issued  a  correction,  but  not  in  a  form 
that  satisfied  Greenmoss. 

After  Greenmoss  sued  for  libel,  a 
jury  awarded  it  $50,000  in  compensa¬ 
tory  damages  and  $300,000  in  punitive 
damages,  but  Dun  &  Bradstreet  per¬ 
suaded  the  Supreme  Court  to  review 
the  case,  particularly  Dun  &  Brad- 
street’s  argument  that  it  could  not  be 
forced  to  pay  damages  unless  it  were 
guilty  of  “actual  malice”  —  pub¬ 
lishing  false  information  with  knowl¬ 
edge  that  it  was  false  or  in  reckless 
disregard  of  whether  it  was  false. 

Under  the  New  York  Times  case  of 
1964,  public  figures,  in  order  to  be 
successful  in  libel  suits  against  the 
media,  must  prove  not  only  that  the 
disputed  information  was  false  but 
also  that  it  was  published  with  so- 
called  malice;  under  Gertz  in  1976, 
non-public  figures  also  were  required 
to  show  malice  or  some  other  fault,  at 
least  negligence,  on  the  part  of  the 
media. 

As  the  Dun  &  Bradstreet  case  went 
before  the  Supreme  Court,  the  ques¬ 
tion  was  whether  the  Gertz  doctrine 
should  apply  to  the  defendant  as  a 
non-media  publisher  of  limited- 
circulation  business  reports.^ In  other 
words,  did  the  non-media  company 
have  the  same  First  Amendment  pro¬ 
tections  against  libel  that  the  media 
do  ?  The  court  majority  said,  “no.” 

The  court,  however,  surprisingly 
based  its  decision  not  on  who  had 
published  the  disputed  material,  but 
on  what  was  said  —  whether  the  dis¬ 
puted  material  was  on  a  “matter  of 
public  concern.” 

The  First  Amendment  to  the  Con¬ 
stitution,  the  court  plurality  related, 
was  intended  to  allow  “breathing 
room”  for  robust,  sometimes  impre¬ 
cise  debate  on  public  issues.  Thus,  the 
court  had  decided  in  New  York  Times 
and  Gertz  to  give  the  media  protection 
against  inadvertent  errors,  to  make  it 
hard  for  people  to  collect  against  well- 
intentioned  publications. 

This  time,  the  court  said  Gertz  and 


its  First  Amendment  protections  did 
not  apply  to  statements  on  subjects 
that  were  not  of  public  interest.  And  it 
said  the  Dun  &  Bradstreet  report, 
which  went  to  only  five  subscribers, 
was  not  of  public  concern. 

Referring  to  Dun  &  Bradstreet’s 
erroneous  report,  the  court  declared 
in  its  plurality  opinion:  “It  was  speech 
solely  in  the  individual  interest  of  the 
speaker  and  its  specific  business  au¬ 
dience  .  .  .  There  is  simply  no  credi¬ 
ble  argument  that  this  type  of  credit 
reporting  requires  special  protection 
to  ensure  that  debate  on  public  issues 
will  be  uninhibited,  robust  and  wide- 
open  ...  It  is  solely  motivated  by  the 
desire  for  profit,  which,  we  have 
noted,  is  a  force  less  likely  to  be  de¬ 
terred  than  others  .  .  . 

“The  market  provides  a  powerful 
incentive  to  a  credit  reporting  agency 
to  be  accurate  .  .  .  Thus,  any  in¬ 
cremental  ‘chilling’  effect  of  libel 
suits  would  be  of  decreased  signifi- 


Both  Burger  and  White 
went  out  of  their  way  to 
suggest  that  the  court 
should  reverse  its  old 
decisions  in  New  York 
Times  v.  Suiiivan  and 
Gertz  V.  Welch. 


The  opinion  was  written  by  Justice 
Lewis  F.  Powell  and  signed  also  by 
Justices  William  Rehnquist  and  San¬ 
dra  Day  O’Connor. 

In  separate  opinions.  Burger  and 
White  endorsed  the  conclusion  that 
the  Gertz  requirement  for  a  showing 
of  fault  should  not  be  enforced  in  mat¬ 
ters  of  private  concern.  Both  went  on, 
however,  to  take  some  whacks  at  the 
press,  both  asserting  that  the  New 
York  Times  and  Gertz  decisions 
should  be  reviewed  by  the  court. 

Said  Burger:  “The  great  rights 
guaranteed  by  the  First  Amendment 
carry  with  them  certain  responsibili¬ 
ties  as  well.  Consideration  of  these 
issues  inevitably  recalls  the  aphorism 
of  journalism  attributed  to  the  late 
Roy  Howard  that  ‘too  much  checking 
on  the  facts  has  ruined  many  a  good 
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news  story.’” 

White  noted  that  he  had  voted  for 
the  court  decision  in  New  Vork  Times 
and  dissented  in  Gertz,  and  con¬ 
tinued:  “If  protecting  the  press  from 
intimidating  damages  liability  that 
might  lead  to  excessive  timidity  was 
the  (jlriving  force  behind  New  York 
Times  and  Gertz,  it  is  evident  that  the 
court  engaged  in  severe  overkill  in 
both  cases  ...  It  makes  no  sense  to 
give  the  most  protection  to  those  pub¬ 
lishers  who  reach  the  most  readers 
and  therefore  pollute  the  channels  of 
communication  with  the  most  misin¬ 
formation  .  .  . 

“The  burden  that  plaintiffs  must 
meet  (under  New  York  Times  and 
Gertz)  invites  long  and  complicated 
discovery  involving  detailed  inves¬ 
tigation  of  the  work  of  the  press,  how 
a  news  story  is  developed  and  the 
state  of  mind  of  the  reporter  and  pub¬ 
lisher.  That  kind  of  litigation  is  very 
expensive.  I  suspect  that  the  press 
would  be  no  worse  off  financially  if 
the  common-law  rules  (without  the 
malice  requirement)  were  to  apply 


and  if  the  judiciary  was  careful  to  in¬ 
sist  that  damages  awards  be  kept 
within  bounds.  A  legislative  solution 
to  the  damages  problem  would  also  be 
appropriate.” 

White  also  wrote:  “The  New  York 
Times  rule  countenances  two  evils: 
first,  the  stream  of  information  about 
public  officials  and  public  affairs  is 
polluted  and  often  remains  polluted 
by  false  information;  and  second,  the 
reputation  and  professional  life  of  the 
defeated  plaintiff  may  be  destroyed 
by  falsehoods  that  might  have  been 
avoided  with  a  reasonable  effort  to 
investigate  the  facts.  In  terms  of  First 
Amendment  and  reputational  in¬ 
terests  at  stake,  these  seem  grossly 
perverse  results  .  .  . 

“Gertz  is  subject  to  similar  obser¬ 
vations  .  .  .  The  court  ruled  that 
without  proof  of  at  least  negligence,  a 
plaintiff  damaged  by  the  most  out¬ 
rageous  falsehoods  would  be  remedy¬ 
less,  and  the  lie  very  likely  would  go 
uncorrected.  And  even  if  fault  were 
proved,  actual  damage  to  reputation 
would  have  to  be  shown,  a  burden 


traditional  libel  law  considered  diff 
cult,  if  not  impossible,  to  discharge.” 

An  ill-tempered  dissent  was  written 
by  Justice  William  J.  Brennen  Jr.  and 
signed  also  by  Justices  Thurgood 
Marshall,  Harry  A.  Blackmun  and 
John  Paul  Stevens. 

They  would  have  applied  Gertz  to 
the  Dun  &  Bradstreet  case,  giving 
such  publications  greater  protection 
against  libel  suits. 

The  dissent  said  Powell’s  plurality 
opinion  offers  only  “an  impover¬ 
ished”  definition  of  a  “matter  of  pub¬ 
lic  concern,”  but  serves  up  “a  smor- 
gasborg  of  reasons”  and  “adum¬ 
brates  a  rationale”  for  not  applying 
Gertz  to  Dun  &  Bradstreet. 

It  says  the  plurality  opinion,  in  pro¬ 
fessing  general  allegiance  to  Gertz, 
“protests  too  much.” 

“It  is  difficult  to  suggest  that  a 
bankruptcy  is  not  a  subject  matter  of 
public  concern  when  federal  law  re¬ 
quires  invocation  of  judicial  mechan¬ 
isms  to  effecuate  it  and  makes  the  fact 
of  the  bankruptcy  a  matter  of  public 
record,”  the  dissent  said. 


Mengele  events  outpace  Parade 


A  five-week  lead  time  needed  for  man  who  died  in  1979  from  drowning 
printing  and  distributing  its  25  million  was  Mengele’s.  A  separate  report  by 
copies  resulted  in  Parade  running  an  the  Americans  said  the  finding  was 
article  on  the  search  for  Josef  “within  a  reasonable  scientific  cer- 
Mengele  a  week  after  forensic  experts  tainty.” 

declared  him  dead.  Hemlepp  said  that  Parade  did  man- 

The  June  30  article  by  Jack  Ander-  ‘ 

son  was  titled  “Can  Josef  Mengele  Be  "f 'f  ""TVS,  i  7''® 

Caught"  and  indicated  that  Mengele  Lo„"®  ■ 

was  living  in  South  America.  Pf f 

“It  wal already  shipped  when  they  “  ParasraPh  jl'f '  p°P'« 

declared  him  dead,"  said  Catherine 

Hemlepp,  a  Parade  spokeswoman.  »"  J“"f  ‘  Mengele  may  hpe  died 

^  several  years  ago  in  a  drowning  acci- 

American,  West  German  and  dent,  many  believe  he  is  still  alive.” 
Brazilian  experts  said  on  June  21  that  Parade  alerted  its  subscribing 
the  exhumed  skeleton  in  Embu  of  a  newspapers  that  the  story  was  run- 


The  4th  Estate  By  Doug  Borgstedt 
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ning,  Hemlepp  said.  “A  number 
printed  a  box  explaining  the  situa¬ 
tion.” 

The  Mengele  mishap  was  only  the 
second  time  in  Parade’s  44-year  his¬ 
tory  that  it  printed  an  out-of-date 
story,  Hemlepp  said.  The  other  time 
was  1%3  when  Parade  told  about  Jac¬ 
queline  Kennedy  in  the  White  House 
in  an  issue  distributed  the  weekend 
after  John  F.  Kennedy  was  assassin¬ 
ated. 

“With  25  million  circulation  and 
135  newspapers,  we  probably  can’t 
do  anything  to  change  the  lead  time,” 
Hemlepp  said. 


•ANOTHER  J-SCHOOL  GRAD  70 
I  SEE  YOU, BOSS- 


Newspaper  Guild  talks  tough 

Membership  wants  the  government  to  limit  the  size  of  newspaper 
chains;  cites  danger  that  chains  could  be  used  by  political  ideologues 


By  Mark  Fitzgerald 

Federal  limits  should  be  placed  on 
the  number  of  newspapers  a  media 
company  can  own,  the  Newspaper 
Guild  declared  in  a  unanimous  resolu¬ 
tion  passed  at  its  52nd  annual  conven¬ 
tion  June  24-28. 

The  Guild  resolution  does  not  spe¬ 
cify  what  limits  should  be  set  on 
media  concentration,  but  says  it  is 
time  to  “take  a  fresh  look  at ...  a 
ceiling  on  the  number  of  newspapers 
or  the  aggregate  circulation  any  media 
company  can  control.” 

The  union  said  concentration  “has 
reached  the  stage  where  it  may  be 
necessary  to  consider  steps  to  require 
or  at  least  encourage  divestiture 
above  those  ceilings. 


‘The  growing  threat  of 
an  industry  dominated  by 
bankers  and  big  investors 
is  troubiing  enough” 
Periik  said. 


“To  avoid  infringing  on  the  First 
Amendment,”  the  resolution  con¬ 
tinues,  “newspapers  established, 
rather  than  purchased,  by  the  com¬ 
pany  owning  them  would  be  excluded 
from  this  limit.” 

Guild  president  Charles  A.  Periik 
Jr.  argued  in  the  convention’s 
keynote  speech  that  federal  limits  are 
needed  because  of  the  growing  trend 
towards  concentration  —  and  the 
dangers  that  huge  media  chains  could 
be  used  for  political  purposes  by  ideo¬ 
logues. 

“The  growing  threat  of  an  industry 
dominated  by  bankers  and  big  inves¬ 
tors  is  troubling  enough,”  Periik  said. 

“But  an  even  more  ominous  threat, 
long  implicit  in  media  concentration  is 
now  becoming  explicit.  That  danger  is 
the  use  of  these  unprecedented  con¬ 
centrations  of  media  power  for  poli¬ 
tical  propaganda  purposes,”  he 
added. 

Periik  cited  U.S.  Sen.  Jesse  Helms’ 


apparently  stalled  fight  for  control  of 
CBS  and  the  efforts  of  the  Sun  Myung 
Moon-owned  Washington  Times  to 
go  national  as  evidence  of  that  trend. 

“Mix  the  Helms/Moon  brand  of 
political  amibition  with  a  newspaper 
chain  grown  to  a  third  or  more  of  the 
nation’s  circulation  and  you  have  an 
engine  of  enormous  destructive 
potential  to  our  country,”  Periik  said. 

In  both  Perlik’s  speech  and  the 
Guild  resolution,  the  union  sounded 
alarm  at  the  growth  of  media  chains 
and  the  recent  big  media  mergers. 

“We  already  have  chains  of  that 
size  (one-third  or  more  of  a  nation’s 
circulation)  in  Canada,  and  in  the 
United  States,  the  two  largest  chains 
— Gannett  and  Knight-Ridder — con¬ 
trol  close  to  14%  of  circulation  be¬ 
tween  them.  In  an  era  when  chains  are 
acquiring  chains,  the  day  of  supercon¬ 
centration  may  not  be  as  distant  as  it 
seems,”  Periik  said. 

With  concentration  has  come  a 
change  in  the  < .^aracter  of  news  com¬ 
panies’  ownership,  Periik  said. 

“The  news  industry  has  always 
been  a  buisiness,”  he  said,  “run  by 
businessmen  —  and  an  occasional 
businesswoman.  Today  it  is  in  danger 
of  being  run  —  and  overrun  —  by 
financiers.” 

The  Guild  proposal  is  similar  to  rec¬ 
ommendations  made  in  Canada  by  the 
Kent  Royal  Commission,  which  pro¬ 
posed  a  moratorium  on  acquisition  and 
circulation  growth  of  Canada’s  two 
giant  chains,  Thomson  and  Southam. 


Legislation  to  mandate  those 
limits,  and  establish  a  national  press 
council,  were  first  proposed  by  the 
Trudeau  government,  but  quickly 
withdrawn. 

The  current  Mulroney  government 
has  expressed  no  interest  in  reviving 
the  anti-concentration  legislation. 

Periik  lauded  the  Canadian  propos¬ 
al,  which  he  said  was  “swamped  by  a 
storm  of  publisher  protests,  bordering 
on  the  hysterical.” 


“Mix  the  Heims/Moon 
brand  of  poiiticai 
amibition  with  a 
newspaper  chain  grown 
to  a  third  or  more  of  the 
nation’s  circuiation  and 
you  have  an  engine  of 
enormous  destructive 
potentiai  to  our  country, 
Periik  said. 


Among  a  series  of  other  resolu¬ 
tions,  the  Guild  convention  urged  lo¬ 
cals  to  drop  from  their  constitutions 
any  prohibition  on  political  activity, 
and  condemned  the  new  White  House 
News  Service  as  “an  incipient  Tass” 
and  a  “government-controlled  news 
service  (that)  is  alien  to  the  American 
tradition.” 


1st  quarter  ad  spending  reaches  $5.75  billion 


Advertisers  spent  $5.75  billion  for 
newspaper  advertising  in  the  first 
three  months  of  1985,  an  increase  of 
10.4%  over  the  first  quarter  of  1984, 
according  to  preliminary  estimates  re¬ 
leased  by  the  Newspaper  Ad  Bureau. 

Expenditures  for  national  advertis¬ 
ing  during  the  first  quarter  were  $767 
million,  an  8%  gain.  Expenditures  for 
retail  were  $2.98  billion,  up  7.2%,  and 
classified  expenditures  reached  $2 
billion,  an  increase  of  16.5%. 

National  advertising  expenditures 
showed  its  largest  increase  in  Janu¬ 


ary,  when  they  rose  18.7%  over  the 
same  period  the  previous  year.  Clas¬ 
sified  was  up  14.3%  in  January  and 
retail  was  up  10.6%. 

Both  national  and  retail  expendi¬ 
tures  showed  small  decreases  over 
the  previous  year  in  February,  while 
classified  was  up  10.6%. 

In  March,  classified  ad  expendi¬ 
tures  rose  23.7%,  retail  was  up  14.4% 
and  national  was  up  8.5%. 

The  estimated  figures  are  based 
solely  on  published  data  from  publicly 
held  companies,  the  Ad  Bureau  said. 
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Copy  editors  taken  to  task 

Lifestyle  editor  wonders  whether  they  have  become  too  passive 


By  Hugh  Morgan 

The  lifestyle  editor  of  the  Decatur 
(Ill.)  Herald  &  Review  says  she  is 
concerned  about  “what  I  perceive  to 
be  a  growing  tendency  of  copy  editors 
to  be  passive  rather  than  active  in 
their  jobs.” 

Carol  Alexander,  who  works  as 
both  a  writer  and  editor  for  her  news¬ 
paper,  raised  a  series  of  questions 
about  the  attitudes  of  copy  editors 
when  she  spoke  at  a  recent  Mid  Amer¬ 
ica  Press  Institute  seminar  on  copy 
editing. 

Co-chairmen  of  the  weekend  semi¬ 
nar  in  St.  Louis  were  Thomas  Blount, 
editor  of  the  Decatur  Herald  &  Re¬ 
view,  and  Wendell  Trogdon,  assistant 
managing  editor  of  the  Indianapolis 
News. 

Alexander  asked  copy  editors  at  the 
seminar,  “When  was  the  last  time 
that  you  challenged  or  questioned  a 
reporter  on  a  story? 

“Beyond  that,  when  was  the  last 
time  you  even  talked  to  a  reporter? 
When  was  the  last  time  you  talked  to  a 
reporter’s  editor  if  you  don’t  want  to 
talk  to  the  reporter? 


“When  was  the  last 
time  that  you  challenged 
or  questioned  a  reporter 
on  a  story?” 


“Why  is  it  that  we  have  this  grow¬ 
ing  gulf  between  the  people  who  write 
and  the  people  who  are  responsible 
for  putting  the  stories  on  a  page?  Is  it 
because  today  many  copy  editors 
have  not  been  a  reporter?  Are  they 
insecure  about  questioning  a  report¬ 
er? 

“If  they  are,  they  should  do  some¬ 
thing  to  dispel  that  because  a  copy 
editor’s  job  is  to  not  just  move  words 
around,  but  also  to  challenge  and  to 
teach.  But  how  many  of  us  are  doing 
that?”  she  asked. 

“When  was  the  last  time  you  read 
your  own  newspaper?  I  know  many 
copy  editors  who  don’t  even  read  the 


daily  newspaper.  They  may  read 
snatches,  but  they  don’t  read  it  thor¬ 
oughly,”  she  said. 

“When  was  the  last  time  you  read 
your  competitor’s  newspaper?  It  is 
important  to  know  what  is  going  on 
not  only  in  your  own  turf,  but  also 
what  others  are  doing  in  your  area. 
That  helps  you  become  a  better  edi¬ 
tor,”  Alexander  said. 

“What  was  the  last  time  you  made 
an  effort  to  expand  your  vocabulary — 
so  you  can  write  headlines  that  tell  a 
story  instead  of  spoiling  the  story?” 
she  queried. 

“The  headline  is  so  important,  but 
how  often  do  you  see  headlines  on 
stories  that  you  not  only  cannot  un¬ 
derstand,  but  they  cause  a  big  yawn? 

“When  was  the  last  time  you  ignit¬ 
ed  a  page  of  your  newspaper  with  a 
layout  that  someone  talked  about,  that 
someone  found  memorable?  All  that 
is  part  of  your  job.” 

Alexander  said  she  has  observed  a 
growing  dependency  by  the  copy  edi¬ 
tors  on  staff  artists,  and  she  asked, 
“Are  copy  editors  abdicating  their 
creativity  to  these  artists.  .  .  .  Are 
copy  editors  abdicating  the  role  of 
editing  too  much  to  these  people,  so 
that  the  copy  editors  are  left  with 
proofreading?”  she  asked. 

She  said  she  has  noted  a  certain 
complacency  among  copy  editors. 

“They  seem  to  excuse  themselves 
from  the  duty  of  intellectual  rigor 
which  everybody  in  the  news  business 
should  adhere  to,”  she  said.  “I  see 
them  settling  for  a  policeman’s  role — 
over  spelling,  punctuation,  and  gram¬ 
mar. 

Spelling,  punctuation,  and  gram¬ 
mar  are  important,  but  they  do  not 
make  a  newspaper  something  that 
people  want  in  their  homes.  There’s 
much  more  to  it  than  that,”  she  said. 

Many  of  her  observations,  she  said, 
also  were  those  of  other  writers  and 
editors  she  interviewed  in  preparing 
her  speech. 

She  noted  that  a  city  editor  told  her, 
“I  can’t  trust  most  copy  editors  to  do 
anything.  I  realize  that  they  don’t 
have  time  to  pick  a  story  apart  from 
top  to  bottom.  But  it’s  not  enough  to 
look  for  spelling  and  grammar.  There 
is  a  certain  lack  of  awareness.” 

Alexander  said  the  cold  type  revo¬ 


lution  has  caused  problems  for  the 
copy  editor. 

“The  copy  editor  is  now  tied  to  his 
video  display  terminal.  He  probably 
feels  a  sense  of  isolation.  I  hear  con¬ 
stantly  that  there  is  no  time  to  edit,” 
she  said.  “So  what  is  the  copy  editor 
becoming?  Is  he  becoming  an  anony¬ 
mous,  faceless  technician?  Is  this 
journalism?  Is  this  the  business  that 
defines  life’s  triumphs  and  tragedies? 


“When  was  the  last 
time  you  read  your  own 
newspaper?” 


“I  think  as  copy  editors,  it  is  im¬ 
portant  to  avoid  exiling  ourselves 
from  the  mainstream  of  the  newspa¬ 
per.  The  video  terminal  is  an  excuse. 
Lack  of  time  perhaps  is  an  excuse. 
The  key  is  to  do  what  we  do  and  do  it 
in  a  way  that  is  exciting.  And  that 
means  being  part  of  a  newspaper,” 
she  said. 

She  said  her  poll  showed  there  was 
a  perception  by  reporters  that  copy 
editors  treated  their  copy  “in  a  sense 
of  Jack  the  Ripper.” 

“I  don’t  know  this  is  fair,”  she 
said.  “But  this  was  the  perception — 
why  didn’t  they  leave  it  alone,  if  they 
couldn’t  fix  it  up  better? 

“It’s  important  for  us  to  analyze 
what  we  are  doing  to  copy  when  we 
do  something  to  it.  Are  we  cutting  off 
the  sins?  Are  we  cutting  off  the 
rhythm?  Are  we  cutting  off  the  flow? 
Which  is  not  to  say  that  she  shouldn’t 
have  cut,  that  we  shouldn’t  tighten. 
But  is  is  very  important  that  we  work 
to  remember  the  very  personal  input 
from  the  reporter  and  try  to  preserve 
that.  The  perception  I  received  is  that 
just  the  opposite  is  happening,”  she 
said. 

“I  hope  I’m  not  coming  across  too 
harshly.  I  certainly  realize  that  on  any 
copy  desk  there  are  moments  of  bril¬ 
liance,  there  are  very  talented  people. 
But  these  are  trends  I’m  seeing  that 
worry  me  not  only  as  an  editor,  but 
also  worry  me  from  the  standpoint  of 
the  people  who  are  working  as  copy 
(Continued  on  page  37) 
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Porter  Harvey 

The  Advertiser-Gleam 
Guntersville,  Alabama 


By  Tom  Riordan 

Newspaper  people  usually  stare  in 
disbelief  when  they  get  a  first  look  at 
the  twice-weekly  Advertiser-Gleam 
in  Guntersville,  Alabama. 

Its  headlines  are  all  the  same  size — 
14-point,  one-column,  two  lines. 

Stories  start  on  Page  One  at  the  top 
of  column  one.  And  just  keep  run¬ 
ning,  Dutch  jumps  and  all. 

A  picture  might  pop  up  from  time 
to  time.  Usually  one-column.  All  are 
snapped  with  Polaroid  cameras.  The 
paper  has  no  darkroom. 

If  there  happens  to  be  an  editorial, 
it  can  appear  anywhere,  set  in  regu¬ 
lar  body  type  and  width,  like  one  ad¬ 
vocating  an  overhaul  of  the  school 
voting  system.  This  edit  appeared  on 
Page  15,  squeezed  over  the  top  of  a 
giant  Food  World  ad. 

This  unceremonious  smashing  of 
accepted  newspaper  design  tends  to 
shake  up  journalists. 

But  what  about  regular  Advertiser- 
Gleam  readers?  What  do  they  think  of 
their  hometown  newspaper? 

“That’s  what  we  wait  for  twice  a 
week,”  says  Patsy  Cablet,  a  bank 
teller. 


“Unusual,  unique,  sort 
of  cornbalHsh,  but  we’re 
accustomed  to  it,”  says 
Anne  Adkinson,  Chamber 
of  Commerce  secretary. 


“Unusual,  unique,  sort  of  corn- 
ballish,  but  we’re  accustomed  to  it,” 
says  Anne  Adkinson,  Chamber  of 
Commerce  secretary. 

“I  was  educated  on  the  Advertiser- 
Gleam,”  points  out  Ann  Williams, 
variety  store  customer-service  man¬ 
ager. 

“I  go  from  cover  to  cover,”  grins 
Leon  Kennamer,  portrait  photogra¬ 
pher,  headquartered  in  Guntersville 
when  he  isn’t  giving  seminars  around 
the  nation. 


(Riordan  spent  37  years  in  the  news¬ 
paper  business,  including  16  years  as  a 
“country”  editor.) 


T\ie 


Porter  Harvey  admits  his  twice-weekly  Advertiser-Gleam  may  not  look  like 
most  papers,  but  he'll  stack  his  local-news  content  against  all  comers.  (Photo  by  Tom 
Riordan) 


And  how  does  an  Audit  Bureau  Cir¬ 
culation  of  9,826  sound?  And  gross 
sales  of  $600,000? 

Respect  and  loyalty  from  readers 
and  advertising  support  from  mer¬ 
chants  didn’t  just  happen. 

They  focus  on  publisher  Porter 
Harvey,  who  founded  this  community 
newspaper  44  years  ago. 

Now  82,  Harvey  still  works  each 
day  from  7:30  a.m.  until  6  p.m.  His 
one  concession  to  his  station  is  a  30- 
minute  nap  following  lunch. 

Even  though  Porter  carries  the  title 
of  publisher,  he’ll  tell  you,  “My  job 
really  is  reporter.” 

And  he  means  it. 

For  each  issue,  he’ll  gather  and 
write  15  to  20  stories — long,  medium 
and  short — often  with  pictures. 

His  regular  beat  includes  city  coun¬ 
cil,  district  and  circuit  courts,  sheriff, 
county  school  board,  obituaries. 

From  the  beginning  in  1941,  this 
paper  has  followed  Harvey’s  newspa- 
pering  credo:  “Make  it  local.  Make  it 
a  paper  people  enjoy  reading,  with 
news  they’re  interested  in.” 


Porter  Harvey  graduated  in  1925 
from  Emory  College  in  Atlanta, 
Georgia.  He  followed  that,  at  his  fa¬ 
ther’s  insistence,  with  a  year  at  Har¬ 
vard  to  study  literature  and  writing. 

In  1926,  he  hired  on  as  a  New  York 
Post  reporter.  That  was  followed  by  a 
stint  with  the  Nashville  Tennessean. 
He  spent  10  years  with  the  Dodge  City 
Globe  in  Kansas  as  news  editor. 


The  ^yertl^-Gleam 


In  Kansas  he  met  and  married 
schoolteacher  Alice  Wells. 

With  their  three  small  children, 
they  moved  to  Birmingham,  Ala., 
where  Harvey  became  a  copy  editor 
for  the  old  Birmingham  Post  (now 
Post-Herald). 

But  Harvey  dreamed  of  having  his 
own  weekly.  That’s  when  he  discov¬ 
ered  Guntersville.  The  town  was  sur¬ 
rounded  on  three  sides  by  a  gigantic 
lake,  thanks  to  a  Tennessee  Valley 
Authority  dam. 

(Continued  on  page  26) 
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CIRCULATION 

Keeping  carriers  safe  —  what  two  newspapers  are  doing 


By  M.K.  Guzda 

While  last  year’s  International 
Newspaper  Promotion  Association 
conference  attendees  convened  pool- 
side  at  a  Scottsdale,  Arizona,  resort 
for  four  days,  a  disturbing  reality  for 
the  community  and  the  convention’s 
host  newspaper  was  unfolding  just 
miles  away  in  neighboring  Phoenix. 

An  apartment-complex  mainte¬ 
nance  worker  was  arrested  for  the 
rape  and  murder  of  a  13-year-old 
female  newspaper  carrier,  whose 
mother  had  been  waiting  in  the  park¬ 
ing  lot  for  her  daughter  to  return  from 
delivering  the  Arizona  Republic  and 
Phoenix  Gazette. 

“We  were  blamed,  and  the  result¬ 
ing  publicity  was  devastating  to  the 
image  of  the  newspapers,’’  said  Mary 
Weingart,  assistant  director  of  com¬ 
munity  and  corporate  services  for  the 
Republic  and  Gazette.  “The  carrier 
force  dropped  immediately  and  the 
whole  incident  affected  every  one  of 
us  personally.’’ 

The  murder  instigated  a  preventive 
awareness  program  by  the  Republic 
and  Gazette  to  protect  and  educate 
children  who  deliver  the  daily  news¬ 
paper. 


“As  we  began  to  look 
for  a  safety  program,  we 
realized  no  such  program 
eTdsted  In  Arizona  for  the 
age  group  of  our 
carriers,”  Weingart  said. 


At  this  year’s  INPA  convention  in 
Boston,  Weingart  explained  what 
measures  have  been  installed  as  a  re¬ 
sult  of  threatened  carrier  safety. 

“As  we  began  to  look  for  a  safety 
program,  we  realized  no  such  pro¬ 
gram  existed  in  Arizona  for  the  age 
group  of  our  carriers,’’  Weingart  said. 
“There  were  ‘Officer  Friendly’  pro¬ 
grams  and  high-school  drug  abuse 
programs,  but  nothing  for  kids  in 
grades  four  through  ei^t.’’ 

So  the  paper  met  with  representa¬ 
tives  of  the  state  department  of  educa¬ 
tion,  Phoenix  police,  department  of 
public  safety  and  department  of  eco¬ 
nomic  security,  which  welcomed  the 
ideas  and  together  eventually  pro¬ 
duced  a  program  called,  “Kids  in 
Control.” 


PIOMOTING  CAIIIEI  SAFin  TMiOUGH 
COMMUNITY  CONCfIN 

IKcgTSfiM' 


De$  Moines  Register's 
Carrier  Safety  Program 

The  focal  point  of  the  children’s 
safety  program  is  a  music  television 
(MTV)  type  video  aimed  at  attracting 
children  with  a  cultural  hook  on  their 
level.  It  was  offered  to  school  systems 
and  child-oriented  groups,  and  was 
aired  on  every  broadcast  medium  in 
the  market,  with  credit  going  to  the 
papers. 

The  video  is  supported  by  printed 
materials,  for  educators  and  students, 
concentrating  on  self-awareness  and 
control  kids  have  over  their  lives.  The 
whole  package  was  made  available  to 
every  elementary  and  junior  high 
beiiool  in  the  state,  as  well  as  to  librar¬ 
ies,  movie  theaters,  video  stores, 
non-profit  agencies  dealing  with  chil¬ 
dren  and  law-enforcement  agencies. 

Other  measures  the  paper  installed 
included  encouraging  subscribers  to 
pay  their  fees  directly  to  the  office,  in 
the  hopes  of  eliminating  the  attraction 
of  money-carrying  kids.  While  half  of 
subscribers  paid  directly  to  the  office 
before,  now  85%  pay  that  way. 

Adult  carriers,  12%  at  the  time  of 
the  slaying,  have  increased  to  16%  of 
the  entire  carrier  force,  but  Weingart 
said  the  addition  of  ndw  routes  due  to 
increased  circulation  probably 
accounts  for  the  4%  jump.  Of  the  pa¬ 
per’s  5,000  carriers,  84%  are  children, 
but  only  8%  of  them  work  in  the  out¬ 
lying  areas  of  the  state.  (The  cities  of 
Tucson  and  Phoenix  house  more  than 
half  of  the  state’s  entire  population.) 

Meanwhile,  the  carrier’s  alleged 
killer  is  being  tried  a  second  time  for 
first-degree  manslaughter  as  the  first 
litigation  resulted  in  a  mistrial, 
Weingart  said. 

Carrier  safety  remmns  an  issue  at 
the  Des  Moines  Register  and  Tribune 
Co.,  where  two  newsboys  have  dis¬ 
appeared  on  their  routes  in  the  past 


three  years.  Diane  Glass,  promotion 
director  at  the  papers,  said  several 
measures  there  have  been  im¬ 
plemented  to  make  the  public  —  not 
just  carriers  —  safety-conscious. 

Immediately  upon  the  second  dis¬ 
appearance,  the  paper  organized  a 
flyer  campaign  of  more  than  a  hun¬ 
dred  thousand  pieces.  Soon  milk  car¬ 
tons,  grocery  bags,  place  mats  and 
company  and  association  newsletters 
were  incorporated  in  the  effort.  A 
$125, (XX)  reward  fund  was  raised  to 
benefit  the  families  of  the  two  boys.  An 
ad  with  the  boys’  pictures  was  run  in 
local  papers  across  the  state  and  sur¬ 
rounding  areas. 

Then  the  papers  hired  a  carrier  safe¬ 
ty  manager  —  a  former  policeman  — 
after  the  second  incident  in  Septem¬ 
ber  1982  to  raise  the  consciousness  of 
the  kids  and  the  communities  in  which 
they  deliver.  Statewide,  the  Register 
and  Tribune  has  conducted  safety 
seminars,  teaching  self-awareness, 
confidence  and  preventive  measures 
against  potential  danger. 


The  focal  point  of  the 
children’s  safety  program 
is  a  music  television 
(MTV)  type  video  aimed  at 
attracting  children  with  a 
cultural  hook  on  their 
level. 


So  far,  20  seminars  have  been  held. 
Glass  said.  Outside  of  Des  Moines, 
the  local  papers  have  been  asked  to 
join  the  effort  by  announcing  seminar 
and  safety  information.  Since  the 
program  started,  local  papers 
statewide  have  run  photos  of  the  two 
missing  carriers. 

Parent-teacher  organizations, 
child-oriented  groups  and  law  en¬ 
forcement  agencies  have  been  asked 
to  carry  the  message  as  well.  The  state 
department  of  human  services  and 
governor’s  office  have  cooperated  in 
a  program  to  make  children  aware  of 
safety,  child  abuse  and  sexual  abuse. 

Moving  into  community  involve¬ 
ment,  the  paper  created  the  HOPE 
program  —  Homes  Offering  a  Protec¬ 
tive  Environment.  Children  seeking 
shelter  in  case  of  trouble  on  the  street 
(Continued  on  page  37) 
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IN  SOMEPLACE 
THE  HONOR  SmEM 
JUST  DOESN'T  WORK. 


That’s  why  newspapers  across  the  country  are 


eliminating  theft  and  increasing  sales  with  new 
easy  to  install  NewsVend  One"  inserts.  ^ 


Six  months  ago  NewsVend  One 
astounded  the  publishing  industry 
with  an  inexpensive  insert  to  con¬ 
vert  ordinary  vending  machines 
into  “honest”  boxes  which  dis¬ 
pense  one  newspaper  at  a  time. 

Now,  after  working  closely  with 
circulation  departments  across  the 
country,  we  have  made  a  number 
of  time  saving  modifications  to 
speed  the  loading  process  and 
improve  public  acceptance.  If  you 
haven’t  cut  your  profit  losses  with 
NewsVend  One",  now  is  the  time 
to  start.  Call  toll  free  today  for 
more  information. 


Dispenses  one  newspaper  at  a 
time... every  time. 

Eliminates  pilferage.. .increases 
profits. 

Installs  in  less  than  20  minutes 
...without  reworking  racks. 

Fits  most  models.. .including 
stackers. 

Easy,  fool  proof  operation... not 
affected  by  rain  or  snow. 

Totally  mechanical. ..no  batteries 
or  electrical  components. 

Takes  paper  up  to  three  inches 
thick... automatically  adjusts 
for  newspaper  thickness. 

Priced  right  to  pay  for  itself 
within  a  few  months. 


,1 

BCBi  1 

For  more  information,  contact  NewsVend  One  ,  Inc.,  on  our  toll  free  number  1-800-647-7155, 
or  write  to  Curtis  Bowie,  President,  Box  658,  Greenwood,  Mississippi  38930. 

Copyrights.  19^  1984  and  1985,  by  NewsVend  One,  Inc.  All  rights  reserved. 

Patents  pending  in  U.S.  Patent  Office.  NewsVend  One  is  a  trademark  of  NewsVend  One.  Inc. 


William  F.  Share  Kenneth  Adams  Sig  Gissler  Steve  Hannah  Richard  Leonard 


Appointments  to  the  senior  man¬ 
agement  of  Newspapers  Inc.,  the  di¬ 
vision  of  the  Journal  Company  which 
publishes  the  Milwaukee  Journal  and_ 
Milwaukee  Sentinel,  have  been 
announced  by  Thomas  J.  McCol- 
LOW,  chairman  of  the  board  of  the 
Journal  Company. 

William  F.  Share,  vice  president¬ 
advertising,  was  named  senior  vice 
president-marketing,  to  succeed 
Joseph  F.  Flanagan,  63,  who  is  tak¬ 
ing  early  retirement. 

Kenneth  Adams,  vice  president- 
production,  was  promoted  to  senior 
vice  president-operations. 

Sig  Gissler  was  named  vice  presi¬ 
dent  of  Newspapers  Inc.  and  editor  of 
the  Journal.  He  succeeds  Richard 
Leonard,  who  continues  as  a  senior 


vice  president  and  assumes  the  title  of 
associate  editor.  He  will  serve  in  an 
advisory  role  to  Gissler  and  continue 
as  chairman  of  the  International  Press 
Institute. 

Share  is  responsible  for  the  adver¬ 
tising,  circulation  and  promotion  de¬ 
partments.  Adams  is  in  charge  of  pro¬ 
duction,  maintenance,  computer  op¬ 
erations  and  the  newspapers’  library. 
Both  report  to  Robert  A.  Kahlor, 
president  of  Newspapers  Inc. 

In  other  promotions,  Beverly  A. 
Klein,  advertising  manager/ 
classified,  was  promoted  to  vice  pres¬ 
ident-advertising;  and  Mary  Jane 
Haeselich,  production  manager,  was 
appointed  vice  president-production. 
They  are  newly  elected  to  the  board. 

Eugene  Keating,  advertising  man¬ 
ager/display,  was  promoted  to  adver¬ 


tising  manager.  Howard  Hoerl, 
classified  advertising  sales  manager, 
was  named  to  the  newly  created  posi¬ 
tion  of  assistant  classified  advertising 
manager. 

Steve  Hannah,  metropolitan  edi¬ 
tor,  was  named  managing  editor-news 
of  the  Journal.  He  succeeded  Joseph 
Shoquist,  who  was  named  to  the  new 
position  of  managing  editor-special 
projects  and  will  begin  research  to 
help  the  Journal  plan  for  the  ’90s. 

Flanagan  ended  a  company  career 
that  began  in  1953  when  he  became  a 
general  advertising  salesman.  He  sub¬ 
sequently  served  as  general  advertis¬ 
ing  manager,  business  manager  of  the 
Sentinel,  and  vice  president¬ 
advertising  for  both  newspapers  be¬ 
fore  assuming  his  most  recent  posi¬ 
tion  in  1977. 


Monitor  realigns  editorial  staff 

Realignment  of  the  Christian  Sci- 
ence  Monitor  editorial  staff  has  in- 
eluded  the  appointment  of  David  An- 
able  to  the  new  position  of  news  edi- 
tor,  Paul  Van  Slambrouch  to  interna- 
tional  news  editor.  Brad  Knicker- 

bocker  to  national  news  editor,  and  ^  iB 

Robert  Nelson  to  feature  editor. 

In  Anable’s  new  position,  both  the  m 

international  and  national  news  edi-  B  '•h#' 

tors  report  to  him,  unifying  the  major  ^  lyii 

news  divisions  of  the  paper.  \ 

Anable  joined  the  Monitor  as  for- 
eign  correspondent  in  1%5.  He  was  in 
Boston  from  1966  to  1974  as  an  edito- 

rial  assistant  and  overseas  news  edi-  vr 

tor  and  then  in  the  New  York  bureau  ««  MB 

as  chief  and  United  Nations  corres-  nnwi,j  AnnWo 

pondent  until  he  was  appointed  to  his 

most  recent  post,  international  news  tant  editor  of  the  financial  page  and 
editor,  in  1978.  Southwest  bureau  correspondent  in 

Before  joining  the  Monitor,  Anable  Houston.  Before  joining  the  Monitor 
served  as  a  research  officer  for  the  in  1976,  he  was  associate  editor  of  5a/i 
British  Conservative  Party  and  as  a  Francisco  Business  Magazine. 
teacher.  Brad  Knickerbocker  returns  to 

Van  Slambrouch  has  been  the  Boston  after  a  ten-year  absence  dur- 
newspaper’s  Africa  correspondent  ing  which  he  was  deputy  bureau  chief 
since  1981.  Prior  to  that  he  was  assis-  in  Washington  where  he  covered 


national  security  since  1981. 

Knickerbocker  joined  the  Monitor 
in  1972  from  the  Rochester  Democrat 
&  Chronicle  and  has  worked  as  Bos¬ 
ton  City  Hall  reporter,  editorial  writer 
and  served  six  years  in  the  Monitor’s 
San  Francisco  bureau. 

Nelson,  a  veteran  of  the  Monitor 
since  1954,  most  recently  served  as 
national  news  editor,  a  post  he  also 
held  in  the  60s  before  going  to  L-ondon 
for  two  years  as  the  Monitor’s  corres¬ 
pondent.  Between  1973  and  1983,  he 
was  media  counsel  with  the  Commit¬ 
tee  on  Publication  of  the  First  Church 
of  Christ,  Scientist  in  Boston. 

Rushworth  Kidder,  formerly  fea¬ 
ture  editor,  is  now  senior  correspon¬ 
dent  in  the  feature  division  and  will 
devote  full  time  to  writing,  including 
his  weekly  “Perspectives”  column. 
He  joined  the  paper  in  1 979  as  London 
correspondent  and  wrote  the  “Bos¬ 
ton”  column  from  1981  to  1983. 

Before  joining  the  Monitor.  Kidder 
was  associate  professor  of  English  at 
Wichita  State  University,  Kansas. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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GILBERT  C.  AAAURER,  president  of  Hearst  Magazines,  is  the  newly  elected 
executive  vice  president  of  the  Hearst  Corporation. 

He  also  will  continue  to  be  president  and  chief  executive  officer  of  Hearst 
AAogozines,  largest  of  the  company's  operating  groups,  according  to  Frank 
A.  Bennack,  Jr.,  president  and  chief  executive  officer  of  Hearst. 

The  executive  vice  president  position  has  been  vacant  since  Bennack 
became  president  and  chief  executive  officer  in  1 979. 

AAaurer  is  a  member  of  the  executive  committee  of  the  Hearst  board  of 
directors  and  a  testamentary  trustee  under  the  will  of  William  Randolph 
Hearst,  serving  as  a  director  of  the  William  Randolph  Hearst  Foundation  and 
the  Hearst  Foundation. 

After  joining  Hearst  Magazines  in  1 973  as  vice  president  in  charge  of  its 
motor  division,  Maurer  subsequently  was  named  its  executive  vice  president 
and  then  president  in  1976. 

AAaurer  earlier  had  spent  19  years  with  Cowles  Communications,  Inc., 
beginning  as  a  Look  magazine  editorial  researcher.  His  assignments  included 
regional  advertising  director  of  the  magazine,  general  manager  of  Cowles 
Book  Division,  publisher  of  Venture  magazine  and  president  of  Family  Circle. 
He  was  a  member  of  the  Cowles  board  of  directors. 


John  G.  Conomikes,  a  vice  presi¬ 
dent  of  the  Hearst  Corporation  and 
general  manager  of  the  company’s 
broadcasting  group  since  1983,  has 
been  elected  a  member  of  the  board  of 
directors. 

He  has  served  in  a  variety  of  broad¬ 
casting  position  at  Hearst  since  join¬ 
ing  the  company  in  1959  as  an  account 
executive  at  WTAE-TV,  Pittsburgh. 
He  became  general  manager  in  1970 
and  in  1981  was  named  general  man¬ 
ager  of  television  for  Hearst. 


Helen  Thomas,  White  House 
bureau  chief  of  United  Press  Interna¬ 
tional,  will  receive  the  1986  William 
Allen  White  Foundation  Award  for 
Journalistic  Merit,  according  to  an 
announcement  by  University  of  Kan¬ 
sas  officials. 

The  citation  will  be  presented  next 
February  10  as  Thomas  gives  the 
annual  William  Allen  White  Day 
address  during  ceremonies  on  the 
Lawrence,  Kan.,  campus. 

In  announcing  the  award.  White 
Foundation  president,  Robert  B. 
Wellington,  editor  and  publisher  of 


the  Ottawa  Herald,  said,  “Miss 
Thomas,  who  has  reported  the 
Washington  scene  for  more  than  40 
years,  deserves  the  recognition  and 
joins  a  long  list  of  outstanding  Amer¬ 
icans  who  have  received  the  founda¬ 
tion  citation.” 

*  *  ♦ 

Thomas  Curley,  president  and 
publisher  of  Gannett’ s  Bridgewater 
(N.J.)  Courier-News,  was  named 
assistant  to  the  president  of  USA  To¬ 
day.  He  will  coordinate  planning  and 
direction  of  circulation  field  opera¬ 
tions. 

Fred  L.  Foster,  vice  president¬ 
advertising  at  the  Cincinnati  Enquirer 
for  the  past  two  years,  succeeds  Cur¬ 
ley  at  the  Courier-News. 

Curley,  who  was  named  one  of 
Gannett’s  top  five  managers  in  1984, 
moved  to  Bridgewater  from  the  Nor¬ 
wich  (Conn.)  Bulletin  in  1983.  He  has 
been  with  Gannett  since  1972  in  edit¬ 
ing  and  corporate  posts. 

Foster  was  director  of  sales  de¬ 
velopment  for  Gannett’s  advertising 
department  in  Rochester  before  going 
to  Cincinnati.  He  joined  the  company 
in  1978. 


James  B.  King  has  been  named 
senior  vice  president  and  executive 
editor  of  the  Seattle  Times.  Previous¬ 
ly  vice  president  and  executive  edi¬ 
tor,  King  assumes  new  duties  in  work¬ 
ing  with  the  publisher,  Frank 
Blethen,  on  news  and  editorial  mat¬ 
ters. 

King  has  been  with  the  Times  since 
1948,  first  as  a  reporter  and  then  in 
various  editing  positions,  including 
managing  editor  and  editor. 

♦  *  ♦ 

Pat  West  has  been  promoted  to 
manager,  office  automation  and  com¬ 
munications  at  the  Long  Beach 
(Calif.)  Press-Telegram.  West  will 
coordinate  the  office  automation 
program  and  take  responsibility  for 
the  phone  system. 

Also,  Jack  Atkinson  is  now  the 
paper’s  travel  account  executive.  He 
was  with  United  Airlines. 

♦  *  * 

Promotions  at  Newspaper  Printing 
Corporation,  agent  for  the  Tulsa 
World  and  the  Tulsa  Tribune,  follow: 

Steve  Bright  was  named  classi¬ 
fied  sales  promotion  manager. 

Dave  Fairlie  takes  over  part  of 
Bright’s  previous  responsibilities  as 
special  sales  supervisor,  and  Lonie 
McKee  was  named  a  sales  team  su¬ 
pervisor.  Steve  Barlow  replaces 
McKee  as  co-op  coordinator. 
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NEWSPEOPLE  IN  THE  NEWS 


Michael  Freeman 


Katherine  W.  Fanning 


Robert  W.  Ritter 


Allan  Siegert 


Michael  Freeman,  with  the  Phil¬ 
adelphia  Daily  News  since  1978,  will 
head  the  local  news  operation  of  the 
paper.  He  succeeds  former  metropol¬ 
itan  editor  Mary  Jo  Meisner,  who  is 
leaving  the  Daily  News  to  join  the  San 
Jose  (Calif.)  Mercury  News.  Free¬ 
man,  city  editor  since  1983,  will  retain 
that  title. 

*  ♦  ♦ 

Robert  W.  Ritter,  former  pub¬ 
lisher  of  The  Olympia  (Wash.)  Olym¬ 
pian,  has  been  named  executive  edi¬ 
tor  of  the  San  Bernardino  (Calif.)  Sun 
and  will  be  responsible  for  the  news 
content. 

Ritter  had  been  executive  editor  of 
the  Reno  Gazette-Journal  before 
going  to  Olympia. 

Gerald  A.  Bean,  Sun  publisher 
and  regional  vice  president  of  Gannett 
Co.,  which  owns  both  papers,  said 
that  with  the  newspaper's  continuing 
growth,  it  became  obvious  the  posi¬ 
tion  of  editor  should  be  restructured. 
“This  change  will  allow  editor  Wayne 
Sargent  to  devote  most  of  his  time  to 
the  editorial  page  and  the  Sunday 
Perspective  section  while  Ritter 
handles  the  news  sections." 

*  *  * 

John  O.  Andersen  has  been  named 
vice  president  for  advertising  by  the 
Chicago  Sun-Times. 

He  joined  the  newspaper  in  1959  as 
a  classified  sales  representative  and 
served  as  retail  sales  manager  and 
national  advertising  manager  before 
being  named  advertising  director  last 
year. 

♦  ♦  * 

Newly  elected  officers  of  the  Penn¬ 
sylvania  Society  of  Newspaper  Edi¬ 
tors  are: 

President,  Gerard  A.  Patterson, 
Pittsburgh  Post-Gazette;  first  vice 
president,  Tom  Livingston,  Phil¬ 
adelphia  Daily  News;  second  vice 
president,  Joan  Toennissen, 
Ardmore  Main  Line  Times;  and 
secretary-treasurer,  John  V.R.  Bull, 
Philadelphia  Inquirer. 


Katherine  W.  Fanning,  editor  of 
the  Christian  Science  Monitor,  has 
been  named  to  the  National  Advisory 
Committee  of  the  Gannett  Center  for 
Media  Studies,  a  Gannett  Foundation 
program  at  Columbia  University. 

She  joins  13  other  members  of  the 
committee,  chaired  by  Cornell  Uni¬ 
versity  president  Frank  H.T. 
Rhodes. 

♦  ♦  * 

Allan  Siegert  was  named  to  the 
new  position  of  vice  president/sales 
for  the  Newspaper  Division  of  United 
Press  International. 


Siegert  will  coordinate  activities  of 
20  newspaper  regional  sales  execu¬ 
tives. 

He  most  recently  held  the  position 
of  vice  president  and  Central  Division 
manager  and  also  has  served  as  a  re¬ 
gional  sales  executive  for  Georgia, 
Alabama  and  Mississippi,  and  region¬ 
al  sales  executive  for  nothern  Illinois 
and  Wisconsin. 

Siegert  joined  UPI  in  Atlanta  in 
1978  as  a  newswriter-newcaster  for 
Newstime,  the  cable  television  ser¬ 
vice  that  combined  picture  and  audio 
in  around-the-clock  newscasts. 


•BITUARIES 


Charley  Manos,  62,  a  reporter, 
author,  and  Detroit  News  columnist 
since  1970,  died  in  his  sleep  on  June 
26. 

Manos  had  a  newspaper  career 
spanning  four  decades.  A  native  of 
Detroit,  he  became  a  reporter  for  the 
Detroit  Free  Press  in  1950,  went  to  the 
Detroit  Times  in  1957  and  spent  sever¬ 
al  years  in  public  relations  before  join¬ 
ing  the  News  in  1968. 

He  was  credited  for  a  program  of 
student  press  conferences  that  since 
1974  have  enabled  aspiring  journalists 
to  interview  public  figures. 

*  *  * 

Edward  J.  Murphy  Sr.,  61,  senior 
vice  president  and  general  manager  of 
The  Jackson  Newspapers,  New 
Haven,  publisher  of  the  Register  and 
the  Journal-Courier,  died  the  after¬ 
noon  of  June  25  in  Boston,  where  he 
was  attending  the  Newspaper  Person¬ 
nel  Relations  Association  conven¬ 
tion. 

He  was  stricken  outside  the  Mar¬ 
riott  Hotel  about  4:30  p.m.  with  an 
apparent  heart  attack  and  died  shortly 
after  arrival  at  Massachusetts  Gener¬ 
al  Hospital. 

Murphy  joined  the  newspapers  in 
1966  as  personnel  manager 


Robert  T.  Stearns,  62,  retired 
copy  editor  and  feature  writer  for  the 
Pittsburgh  Press,  died  of  kidney  fail¬ 
ure  June  19  in  St.  Clair  Memorial  Hos¬ 
pital,  Pittsburgh. 

He  retired  last  January  because  of 
poor  health  after  14  years  with  the 
Press.  He  was  with  the  Newspaper 
Enterprise  Association  in  Cleveland 
from  1967  to  1971. 


William  Seeger  Jr.,  67,  retired 
advertising  director  of  Suburban  Pub¬ 
lications,  Paoli,  Pa.,  died  June  7  in 
Paoli  Memorial  Hospital  after  being 
stricken  at  his  home  in  Malvern. 

Seeger  began  his  newspaper  adver¬ 
tising  career  at  the  West  Chester  Daily 
Local  News,  advancing  to  advertising 
manager.  After  a  stint  at  the  Norris¬ 
town  Times  Herald,  he  joined  Sub¬ 
urban  Publications  in  1962,  holding 
the  position  of  advertising  director  for 
all  three  publications — the  Suburban 
and  Wayne  Times,  the  King  of  Prus¬ 
sia  Courier  and  the  Suburban  Adver- 


Seeger  served  during  World  War  II 
in  the  Army  Artillery  in  Africa  and 
Europe. 
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Reason  for  newspaper  readership  study  delay  is  debated 


The  delay  of  the  Simmons- 
Scarborough  1985  Newspaper  Rat¬ 
ings  Study  seems  to  have  been  due  to 
a  difference  in  communication  be¬ 
tween  the  research  firm  and  a  contrib¬ 
uting  foundation. 

Simmons-Scarborough  president 
John  Polich,  in  a  June  6  letter  to  the 
president  of  the  Advertising  Research 
Foundation,  Mike  Naples,  said  the 
study  was  late  due  to  indecisiveness 
on  the  foundation's  part.  The  study, 
anxiously  awaited  by  newspapers 
nationwide,  was  due  June  30  but  now 
is  expected  late  July. 

“The  delay  is  a  result  of  our  re¬ 
sponse  to  changed  signals  from  the 
Advertising  Research  Foundation  on 
whether  the  data  should  be  balanced 
for  education,’’  Polich  wrote  to  Na¬ 
ples  in  a  letter  also  sent  to  500  others. 

“Education  weights  —  a  step  sug¬ 
gested  by  the  Newspaper  Research 
Council  and  others  —  are  a  small  part 
of  the  overall  Simmons-Scarborough 
balancing  procedure  that  helps  bring 
our  published  sample  demographics 
in  line  with  population  estimates,’’ 
Polich  explained. 

To  “balance  for  education’’  is  to 
include  in  the  study  group  the  same 
educational  characteristics  as  the 
general  U.S.  population. 

However,  according  to  Polich,  the 
ARF  newspaper  research  committee 
waffled  between  supporting  and  re¬ 
jecting  the  need  to  balance,  and  sub¬ 
sequently  caused  some  already  com¬ 
pleted  research  to  be  revamped.  The 
ARF,  Polich  said,  supported  balanc¬ 
ing  last  fall,  reversed  itself  in  January 
and  then  returned  to  its  original  deci¬ 
sion  in  February. 

The  ARF  disagrees  completely. 

“The  ARF  was  not  the  cause  of  the 
delay,’’  Naples  responded.  “This  is 
explained  in  the  minutes  of  our  meet¬ 
ings  which  are  open  for  you  to  see.  As 
late  as  our  May  9  meeting,  and  well 
after  the  dates  referred  to  above,  Mr. 
Polich  reported  that  the  study  was  to 
be  published  around  June  30  and  that 
he  expected  it  to  be  on  time.’’ 

Naples  said  ARF  met  with  Polich, 
at  the  latter’s  request,  on  Nov.  26,  for 
initial  input.  The  dilemma  Polich  pre¬ 
sented,  Naples  said,  was  whether 
1985’s  research  should  be  balanced 
for  education,  since  before  Simmons- 
Scarborough  merged,  Scarborough 
had  balanced,  but  Simmons  had  not. 
Naples  said  ARF’s  consensus  sug¬ 
gested  that  Simmons-Scarborough 
weigh  for  education  using  the  best 
available  data. 

In  January  1985,  Polich  requested 
another  meeting,  Naples  said. 


“He  said  that  he  would  not  be  get¬ 
ting  from  his  supplier  the  population 
estimates  needed  to  balance  for 
education  as  assumed  in  the  Novem¬ 
ber  meeting,’’  Naples  said.  “And  he 
described  a  method  for  estimating 
that  would  allow  him  to  balance  for 
education.  It  also  developed  during 
the  discussion  with  Mr.  Polich  that  he 
would  be  balancing  for  income.  Not¬ 
ing  that  income  and  education  are  re¬ 
lated,  the  Council  (ARF)  suggested 
that  the  income  balance  would  pro¬ 
vide  some  balancing  for  education. 

“Finally,  most  of  the  board  mem¬ 
bers  of  the  Council  suggested  that  Mr. 
Polich  not  balance  specifically  for 
education  based  on  this  new  informa¬ 
tion  from  Mr.  Polich." 

After  that  meeting,  Naples  said  he 
received  a  letter  from  Polich  stating 
he  decided  not  to  balance  for  educa¬ 
tion  or  income,  and  “could  he  meet 
with  the  council  a  third  time?’’ 

That  meeting  on  Feb.  4  resulted  in 
the  ARF’s  decision  “to  take  no  defini¬ 
tive  position  on  educational  or  in¬ 
come  balancing  in  the  absence  of 
available  data  to  support  a  position 
under  existing  conditions.  This  par¬ 
ticular  position  applies  only  to  this 


particular  question  on  this  particular 
study,’’  the  meeting  minutes  read. 

“Subsequently,  Mr.  Polich  decided 
to  balance  for  education,’’  Naples 
said. 

Despite  the  difference  in  com¬ 
munication  between  Simmons- 
Scarborough  and  ARF,  the  research 
is  forthcoming,  but  an  exact  date 
when  the  reports  will  be  released  is 
not  available. 

—  M.K.  Guzda 

WSJ  in-house  union 
re-elects  officers 

The  three  top  officers  of  the  Wall 
Street  Journal's  in-house  union.  In¬ 
dependent  Association  of  Publisher’s 
Employees,  have  been  reelected  to 
two-year  terms. 

The  officers  are  Eric  Frankland, 
president;  Guy  M.  Riotto,  vice 
president;  and  Lorraine  Astuto, 
secretary-treasurer. 

The  three  were  unopposed. 

Frankland  is  an  “avowed  advo¬ 
cate’’  of  the  lAPE’s  seeking  affilia¬ 
tion  with  an  outside  union. 


The  Minot  Daily  News 

Minot,  North  Dakota 

has  been  purchased  by 
Donrey  Media  Group 

0>vners  were  represented  by 

John  A.  Park,  Jr. 

S.  Leigh  Park 

Newspaper  Brokers — Daihes  Only 
Box  17127,  Raleigh,  N.C.  27619 
Ph:  919  782-3131 
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MOTTER 


for  all  the  news 
without  the  prindiig  ^fits” 

Your  newspaper  printed  on  a  Motter  Flexo  Press  System  will  be  cheaper  and  simpler 
to  print.  Plus,  it  can  look  better  than  offset  alternatives.  But  Motter  Flexo  is  more  than  just 
improved  production.  The  flexo  process  lets  you  generate  greater  advertising  revenue  by 
offering  bright,  snappy  spot  and  process  color  on  a  regular  basis.  And  your  readers  will  prefer 
the  “clean-hands”  easy-to-read  results.  By  combining  flexo  cost  control  with  a  superior  product 
you’ll  have  the  edge  to  survive  in  today’s  newspaper  industry. 

Why  Motter  Flexo  Systems?  Because  the  entire  system,  including  folders,  angle  bars, 
and  reels,  is  specifically  designed  for  our  newspaper  flexo  press.  Single  source  supply  assures 
you  that  every  part  of  the  system  complements  the  operation  of  the  next.  Motter  machine 
design  has  proven  itself  throughout  North  America.  And  the  Motter  Flexo  Systems  are  every 
bit  as  durable  and  efficient  as  the  rotogravure  products  on  which  we  have  built  our  reputation. 

Both  slip-in  press  units  and  complete  Motter  Flexo  Press  Systems  are  backed  by  the 
Motter  technical  support  team.  Each  installation  is  on-site  monitored  by  an  experienced 
factory  pressman  assuring  superior  flexo  performance.  In  addition,  our  training  program  prepares  your 
personnel  on  the  operation  and  service  of  your  Motter  Flexo  System.  In  addition  to  operating  manuals, 
an  audio-visual  program  is  available  for  training.  As  a  Motter  Flexo  customer  you  also  have  access  to 
our  team  of  specialists  who  can  answer  questions  on  flexo  color  separations,  plate  making,  inks,  press 
operation,  and  other  technical  topics. 


Motter  Flexo  Press  Systems  Benefits 


Management 

Press  Crew 

Consumer  /  Advertiser 

Lower  capital  cost 

Lower  installation  cost 

Low  operating  cost 

Lower  materials  cost 

Less  paper  waste 

Lower  training  cost 

Low  environmental 
impact 

Easy  to  operate 

Keyless  inking 

Fast  start-ups 

Less  maintenance 

Quick,  easy  folder 
changes 

Cleaner  —  no  rub  off 

Easier  to  read  —  no 
show-through  or  set-off 
Colorful  —  helps  build 
ad  sales 

MOUER  PRINTING  PRESS  CO. 

P.O.  BOX  1562,  YORK,  PA  17405  •  TELEPHONE  717-755-1071 

Designers  and  Manufacturers  of  Web-Fed  Printing  Equipment 


Weekly  Editor 

(Continued  from  page  16) 


That  first  day  Harvey  saw  the  town, 
sun  gleamed  off  the  water.  He  decid¬ 
ed  he’d  start  a  newspaper  there — and 
name  it  the  Gleam. 

Times  were  tough.  Alice  took  a  job 
teaching  to  keep  the  little  family 
afloat.  Later  she  would  for  many 
years  work  full  time  at  the  paper. 

Gradually,  the  Gleam  absorbed  its 
two  competitors — first  the  Demo¬ 
crat,  Ihen  the  Advertiser. 

*  *  * 

Last  spring,  a  series  of  tornadoes 
touched  down  in  Marshall  County. 
By  any  journalistic  measure,  cover¬ 
age  in  the  Advertiser-Gleam  rated 
magnificent. 

This  prompted  Ed  Mullins,  dean  of 
the  University  of  Alabama’s  journal¬ 
ism  school,  to  write: 


"/  read  through  the 
tornado  issue  —  and 
shook  my  head.  Why 
don’t  more  newspapers 
report  and  write  the  way 
you  do?” 


“I  read  through  the  tornado  issue — 
and  shook  my  head.  Why  don’t  more 
newspapers  report  and  write  the  way 
you  do?  So  clear,  readable,  pertinent. 

I  can  understand  why  one  reader  said 
that  whatever  else  you  do,  don’t  let 
his  subscription  to  the  paper  expire. 
In  the  Guntersville  area,  it’s  not  a  lux¬ 
ury;  it’s  a  necessity.” 

*  *  * 

Porter’s  son,  Sam,  serves  as  editor. 
He  reports  on  antics  of  county  com¬ 
missioners,  police,  traffic  and  those 
unexpected  things  which  roll  into 
town — like  tornadoes. 

Between  them,  father  and  son  share 
the  reporting  chores. 

Sam,  a  195 1  graduate  of  Alabama’s 
journalism  school,  spent  14  years  as  a 
daily  reporter.  He  was  with  the  Co- 
lumbus  (Ohio)  Dispatch  and  the  Lou¬ 
isville  (Ky.)  Times. 

In  1965,  Sam  decided  that  Gunters¬ 
ville  was  where  he  really  wanted  to 
be.  And  working  with  his  dad. 

Of  his  father,  Sam  says,  “He  has 
an  amazing  amount  of  energy  and 
self-discipline.  And  an  insight  for  see¬ 
ing  what  will  interest  people.  Getting 
the  news  is  his  bag.  Put  him  in  a  room 
with  strangers.  In  30  minutes  he’ll 
have  half  a  dozen  stories.” 


They  make  a  tenacious  team. 

Sam’s  wife,  Val,  chips  in  with  an 
occasional  feature  and  writes  some 
obituaries.  A  half-dozen  country  cor¬ 
respondents  provide  rural  tidbits. 

Advertising  and  business  is  in  the 
hands  of  Don  Woodward,  Porter’s 
son-in-law,  who  is  married  to  Sam’s 
sister,  Mary. 

“An  awful  lot  of  our  news  flows  in . 
We’re  known  as  the  big  turnip,  four¬ 
legged  chicken  paper,”  Porter  says. 

Sam  adds,  “We  run  more  pictures 
of  dead  fish,  dead  rattlesnakes  and 
dead  dogs  (than  any  weekly.)” 

Porter  takes  over,  “Once  we  ran  a 
picture  of  a  dead  dog  in  the  center  of  a 
road.  A  state  highway  striping  crew 
had  come  along  and  striped  right  over 
the  body.  Some  people  told  us  it  was 
terrible  to  run  that  picture.  Others 
said  that  if  the  highway  people  are  so 
inefficient,  it’s  good  to  have  their  ig¬ 
norance  exposed.” 

Leon  the  photographer  wandered 
into  the  office.  He  recounted  the  time 
the  editors  suffered  a  minor  moment 
of  panic  one  week  after  an  issue  had 
been  printed  and  mailed. 

“A  woman  had  brought  to  the  of¬ 
fice  two  giant  turnips  she  had  grown. 
Someone  broke  out  the  Polaroid.  She 
held  them  chest  high  and  a  picture 
was  snapped.  It  ran  with  a  headline, 
‘Two  big  ones.’  ” 

At  that  point  in  Leon’s  story, 
laughter  filled  the  office. 

It  seemed  that  the  photo  on  news¬ 
print  gave  the  impression  that  Dolly 
Parton  lived  in  Guntersville. 

But  finding  hard  news — always  lo¬ 
cal — is  how  the  Advertiser-Gleam 
has  built  its  solid  reputation  with 
readers. 

“We  think  this  is  what  people  read 
our  paper  for,”  Sam  says. 

And  14-point  heads  atop  all  stories 
are  just  fine. 

“Big  heads  make  sense  if  you  tack 
the  newspaper  on  the  wall  and  try  to 
read  it  from  across  the  room,”  Sam 
says.  “Everyone  we  know  reads  our 
paper  at  arm’s  length.” 


“An  awfui  iot  of  our 
news  fiows  in.  We’re 
known  as  the  big  turnip, 
four-iegged  chicken 
paper,”  Porter  says. 


Plus,  the  heads  can  be  written  right 
along  with  the  story. 

That  gives  Porter  and  Sam  more 
hours  to  gather  news. 

Like  this  short  piece  by  the  publish¬ 
er: 

“The  rain  Friday  slacked  up  late  in 


the  afternoon.  The  clouds  opened  up 
low  in  the  western  sky  and  the  sun 
broke  through.  A  light  rain  was  fall¬ 
ing,  and  people  in  some  parts  of  Gun¬ 
tersville  saw  an  unusually  complete 
rainbow,  pretty  bright  all  the  way 
from  one  end  to  the  other. 

“People  at  the  Val-Monte  Steak 
House  said  that  as  seen  from  there  the 
rainbow  was  between  them  and  Sand 
Mountain.” 

Keep  it  local  and  report  what  your 
readers  enjoy.  That’s  the  way  it  has 
been  in  Guntersville,  Alabama,  the 
past  44  years. 

Globe-Democrat 
gets  new  credit 

The  St.  Louis  Globe-Democrat  has 
received  additional  credit  from  two 
financial  institutions  to  help  meet  in¬ 
creased  production  costs,  said  pub¬ 
lisher  Jeffrey  Gluck. 

Gold  told  employees  the  additional 
credit  would  make  more  money  avail¬ 
able  immediately  to  pay  bills  incurred 
since  the  Globe-Democrat  expanded 
its  publication  schedule  last  month 
from  six  to  seven  days. 

The  added  production  costs  of  a 
free  Sunday  edition,  which  began 
May  5,  strained  the  paper’s  borrow¬ 
ing  limits  and  caused  cash  shortages, 
Gluck  said. 

The  paper’s  existing  credit  limit 
with  Citicorp  Industrial  Credit  Inc.  of 
Cincinnati  was  expanded  and  an  addi¬ 
tional  line  of  credit  was  established 
with  First  National  Bank  of  Chicago, 
Gluck  said. 

The  paper’s  advertising  sales  have 
increased  over  the  previous  year’s 
figures,  partly  because  of  the  Sunday 
paper,  Gluck  stated.  “The  paper’s  re¬ 
cent  performance  has  assured  our 
banks,  and  with  the  help  of  the  Sun¬ 
day  paper,  things  look  excellent,”  he 
said. 

But  Gluck  also  warned  staffers  that 
the  paper  remains  in  a  “stiff  competi¬ 
tive  situation”  and  must  continue  “to 
run  as  frugal  and  efficient  an  opera¬ 
tion  as  ever.” 

Bingham  grant  will 
fund  arts  reporting 

The  Bingham  Enterprises  Founda¬ 
tion  of  Kentucky,  Inc.,  has  made  a 
$50,000  grant  to  the  University  of 
Kentucky  School  of  Journalism  to  en¬ 
dow  a  course  in  arts  reporting  and 
writing. 

Barry  Bingham  Sr. ,  chairman  of  the 
board  of  the  Courier-Journal  and 
Louisville  Times  Co.,  WHAS,  Inc. 
and  Standard  Gravure  Corp.,  made 
the  announcement  of  the  grant. 
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dues  allocated  for  it.  Every  bill  must 
also  state  the  amount  of  dues  allo¬ 
cated  for  payment  of  the  subscription. 

Interviews  with  other  Newspaper 
Committee  members  left  the  clear  im¬ 
pression  that  there  is  no  concensus 
yet  over  what  the  Audit  Bureau  policy 
will  be  or  which  part  of  Rule  B  2.4  will 
apply  to  the  Post. 

“We  haven’t  tackled  that  one  prob¬ 
lem,”  said  one  board  member  who 
asked  not  to  be  quoted  by  name.  “We 
don’t  know  how  the  board  is  planning 
to  rule  on  that  type  of  circulation 
being  net  paid.  The  method  through 
which  this  circulation  is  now  counted 
as  paid  really  doesn’t  conform  to  ABC 
rules.” 

This  board  member  also  said  other 
newspapers  considering  similar 
‘arrangements  with  cable  companies 
“would  be  foolish  to  rush  out  and  do 
something  they  might  have  to  stop.” 

Said  committee  member  James  F. 
Boynton,  manager  of  media  services 
for  J.C.  Penney:  “If  you  talked  to 
half  a  dozen  people,  you’d  probably 
get  half  a  dozen  interpretations”  of 
what  the  policy  should  be. 

Grover  J.  Friend,  president  of  the 
Bucks  County  (Pa.)  Courier  Times 
and  chairman  of  the  Newspaper  Com¬ 
mittee,  did  not  return  E&P's  phone 
calls. 

The  board  designated  ABC  presi¬ 
dent  Keil  as  the  official  spokesman  on 
the  Denver  Post  matter. 

Keil  said  that  any  statements  at  this 
time  about  what  the  Audit  Bureau 
policy  will  be  are  “speculative  and 
hypothetical.  The  precise  policy  has 
not  been  drafted  or  approved  by  the 
board.  Nor  has  the  Denver  Post  come 
to  ABC  with  any  alternate  ways  of 
qualifying  that  method  (of  circulation) 
as  paid  after  October  1.” 

Keil  declined  to  discuss  any  aspects 
of  the  staffs  original  decision,  includ¬ 
ing  how  it  determined  a  cable  tv  ser¬ 
vice  qualified  as  an  association. 

“We  don’t  comment  on  staff  deci¬ 
sions,”  Keil  said.  “We,  as  an  orga¬ 
nization,  don’t  comment  on  matters 
between  ABC  and  its  members.” 

Keil  said  that  when  the  new  policy 
statement  is  “developed  and 
approved  by  the  board,”  it  will  be 
“published  and  made  known  to  the 
entire  membership.” 

The  Post’s  Martin  believes  the  deal 
with  United  Cable  is  one  of  the  major 
newspaper  marketing  innovations  in 
the  last  two  decades. 

Once  the  Audit  Bureau  clarifies  its 
policy,  Martin  said,  “I  think  you’re 
going  to  see  other  papers  move  ahead 
very  quickly.”  He  added  that  some 


newspapers  “in  competitive  mar¬ 
kets”  have  already  contacted  the  Post 
about  its  cable  tie-in. 

The  Colorado  Springs  Sun  has 
already  begun  a  similar  program  to  the 
Post’s  with  the  local  Cablevision 
system. 

The  Sun  also  got  approval  in  ad¬ 
vance  from  the  Audit  Bureau  staff, 
and  the  cable  program  has  boosted 
Sunday  paid  circulation  by  over 
30,(XX)  to  about  80,(XX),  according  to 
circulation  director  Gerald  Beattie. 
The  rival  Colorado  Springs  Gazette- 
Telegraph  has  Sunday  paid  circula¬ 
tion  of  106,(XX). 

But  Scripps  Howard’s  Delmonico 


thinks  “a  lot  of  small  newspapers  are 
going  to  have  some  real  problems”  if 
the  Audit  Bureau  allows  cable  and 
similar  tie-ins  to  qualify  as  paid  cir¬ 
culation. 

“It  opens  up  a  lot  of  floodgates  nor¬ 
mally  not  available  under  ABC 
rules,”  he  said. 

Dallas  News  names 
new  ad  agency 

The  Dallas  Morning  News  has 
named  Tracy-Locke  Advertising  its 
advertising  agency.  The  agency  will 
assist  the  newspaper  in  ail  of  its 
marketing  and  ad  efforts. 


MakhgAGood 

IMPRESSION 

Time  was,  the  most  lasting  impression  that 
some  newspapers  left  on  a  reader  was  the  smear 
of  ink  on  fingertips. 

Dirty  ink  has  rubbed  our  readers  the  wrong 
way  for  long  enough. 

The  St.  Petersburg  Times  and  Evening 
Independent  are  now  being  printed  in 
resin-based  inks  rather  than  the  traditional 
carbon  and  oil  variety.  These  new  inks  cost  us 
more.  But  they  are  less  likely  to  rub  off  on  a 
reader's  hands. 

We've  been  experimenting  with  this  new  ink 
since  the  first  of  the  year.  The  tested  ink  is  made 
by  Flint  Ink  Co.  Recent  tests  of  a  resin-base  ink 
made  by  Huber  Ink  have  shown  comparable 
quality. 

At  last  we  have  something  to  offer  readers 
besides  excuses.  And  we'll  keep  experimenting 
to  reduce  ruboff. 

Our  readers  have  a  right  to  expect  us  to  keep 
our  ink  to  ourselves.  We're  trying. 

prtralmrg  (Hitn^s 


,  evening , 

Independent 
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Advertising  Data 


May  198S/1984 
ADVERTISING  DATA 
SUPPLIED  8Y  PUBLISHER 

1965  1964 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALIANY.  NIW  YOtK 

Times  Unkm-m 

ROP  locol .  41,503  45,723 

Preprint  local .  24,006 

ROP  Notional  7,294  7,997 

Preprint  Notional .  3,550 

Clossified  53.387  49  010 

Total .  129,740  102,730 

Knickertncker-News-e 

ROP  Local .  20,729  23,655 

Preprint  Local .  21,326 

ROP  Notional .  7,329  7,967 

Preprint  Notional .  3,550 

ClossiKed .  32.130  29.673 

Totol  65,065  61,495 

Times  Union-S 

ROP  locol .  22,761  20,739 

Preprint  local .  5,650 

ROP  Notional  4,314  4,556 

Preprint  Notional .  7,260 

Clossified.  23.965  20.617 

Totol 63.650  45  902 

GRAND  TOTAL .  278,455  210,127 


1965  1964 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  locol . 

.  48,788 

51,282 

Preprint  Local . 

....  20,064 

16,302 

16,632 

ROP  Nottonol . 

8,075 

10,300 

Preprint  Notional . 

1,320 

942 

Classified 

38.930 

39  796 

Totol... 

115.857 

17*22 

118.934 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Cto»ified 

22,406 

24,896 

2,786 

648 

17.262 

4,268 

12,870 

972 

24,639 

25,514 

3,747 

270 

13  569 

12,857 

810 

Totol . 

67,998 

18,110 

67,739 

13,667 

Doily  News-S 

ROP  locol . 

8,861 

7,726 

Preprint  Local . 

2,587 

3,997 

810 

3,581 

ROP  Notional . 

946 

497 

Preprint  Notionol . 

4,172 

1,458 

1,029 

4,464 

Clossified 

8.684 

7.632 

Total . 

25.250 

5-455 

_ 11421  _ SM 

GRAND  TOTAL . 

..  93,248 

23,565 

85,433 

21,712 

■IRMINOHAM,  ALA. 


Post-Herold-m 

ROP  Local . 

Preprint  locol . 

ROP  Notional . 

Preprint  Notionol... 
Clouified 
Totol . 

News-e 

ROP  Local . 

Preprint  locol . 

ROP  Notional . 

Preprint  Notional... 
Classified 
Totol . 

News-S 

ROP  locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol... 
Clouified 

Totol . 

GRAND  TOTAL.. 


261,743  15,316  273,999 

■RAPITPORD,  ONT. 


ROP  Local . 

.  741,710 

791,404 

Preprint  Local . 

.  920,374 

1,044,830 

ROP  Notional . 

.  110,250 

82,338 

Preprint  Notional . 

.  115,776 

112,176 

Clossified . 

.  350.762 

.  341112 

grand  TOTAL . 

.  2,238,872 

2,387,867 

NOTE:  Finonciol  and  TV  supplements  not  included 

*lndicates  newspapers  reporting  figures  in 
lines. 


News-S 

ROP  locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Clossified 

Totol.. 


168,696 

51,282 

168,051 

50,900 

24,463 

24,964 

9,504 

29,766 

8,712 

21,978 

3,623 

3,201 

4,818 

3,894 

3,762 

2,904 

10.13) 

8.478 

52,839 

33,660 

49,117 

24,882 

CAIOARY,  ALYA. 


ROP  Locol . 

.  1,936,836 

1.966,833 

ROP  Notional . 

800,352 

762,837 

Clossified 

1.103.080 

1-216.198 

GRAND  TOTAL . 

.  3.840,268 

3,945,868 

CASMI, 

WYO. 

Stor-Tribune'inS 

ROP  locol . 

.  50,498 

43,079 

Preprint  Lwol . 

.  43,719 

34,454 

ROP  Notional . 

2,818 

4,516 

Preprint  NotionQl . 

7,876 

6,336 

Clossified . 

.  35.847 

35.83« 

GRAND  TOTAL . 

.  140,758 

124,221 

CHICAOO,  ILL. 

Herold-m 

ROP  Locol . 

.  62,599 

22,919 

52,687 

19,884 

Preprint  Local . 

.  11.349 

48.681 

9,536 

42,234 

ROP  Notional . 

914 

334 

1,552 

575 

Preprint  Notional . 

.  45.465 

44.093 

GRAND  TOTAL . 

.  120,327 

71,934 

107,838 

62,693 

DiS  MOINIS,  lA 

Register-m 

ROP  local 

10,746 

59,581 

11,563 

68,463 

Preprint  Locol . 

16,623 

15,193 

ROP  Notional . 

4,049 

4,879 

Preprint  Notionol . 

3,371 

2,919 

.  27.246 

24.845 

Total . 

.  45,412 

76,204 

44,206 

83,656 

Register-S 

ROP  LmoI . 

.  12,220 

11,371 

14,960 

3,499 

Preprint  Local . 

1,119 

11,208 

9,785 

ROP  Notional . 

2,072 

3,062 

Preprint  Notional . 

8,423 

6,361 

Classified 

25.576 

26.659 

Totol.. 

49.410 

22.579 

_ SL!!12 

_ 11281 

50,465  14,700  52,457  18,955 

10,937  618  8,543  380 

5,907  6,747 

1,427  1,924 

Hoa? _ jLsai  _ 

112,775  15,318  107,202  19,335 


News-o/d 

ROP  local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 

Classified . 

Totol.. 


DHROIT,  MICH. 

51,165  26,532  48,976 

6,649  12,619  5,767 

12,301  1,082  10,004 

2,130.  807 

64.297  _ 41ZZ4 

136,542  40,233  108,330 


News-S 

ROP  locol .  29,838  4,018  32,873 

Preprint  Locol .  13,689  21,160  14,874 

ROP  Notionol .  8,240  6,228  6,926 

Preprint  Notional .  2,450  267  2,949 

Classified .  37,167  30,310 

Totol .  91.384  31.675  87  937 

GRAND  TOTAL .  227,926  71,908  196,262 

Detroit  News  period  runs  from  Apr.  22  to  AAoy.  19,  1985. 


ROP  locol . 

.  58,817 

62,264 

ROP  Notional . 

1,191 

1,215 

Clossified. . 

.  21.119 

_ Ilia 

GRAND  TOTAL . 

.  81,127 

77,816 

Joumol-e* 

lOMONTON, 

ALTA. 

ROP  Local 

1,838,842 

Preprint  Local . 

1,251,372 

ROP  Notional . 

545,775 

Preprint  Notional . 

91,420 

Clossified 

1.277.634 

GRAND  TOTAL . 

.  5,005,043 

1985 

1984 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

Itll 

,  FA. 

News-m 

ROP  Locol . 

.  35,895 

Preprint  Local . 

.  14,388 

ROP  Notionol . 

.  2,976 

Preprint  Notionol... 

223 

Classified 

17.191 

Total . 

.  70,450 

223 

Times-e 

ROP  local . 

.  39,110 

Preprint  Local . 

.  16,425 

ROP  Notional . 

3,045 

Preprint  Notional. ... 

223 

.  2i.Q7g 

Totol . 

.  79,650 

223 

Times-News-S 

ROP  locol . 

.  16,881 

Preprint  locol . 

.  22,308 

8,925 

ROP  National . 

478 

Preprint  Notionol  ... 

7,435 

Clossified . 

.  13.262 

TOTAL . 

.  60.364 

8.925 

GRAND  TOTAL... 

.  210,464 

9,371 

PORT  LAUOIRDALI,  PLA. 

News  &  Sun  Sentinei-m,eS 

ROP  local . 

.  198,378 

87,440 

204,337 

76,114 

Preprint  locol . 

.  70,953 

61,849 

ROP  Notionol . 

.  21,048 

68 

24,527 

Preprint  Notional . 

9,446 

7,986 

Classified . 

.  171.105 

21.145 

178.434 

_ 14JZZ 

GRAND  TOTAL.... 

.  470,930 

108,653 

477,133 

92,491 

PORT  WORTH,  nx. 

Stor-Telegram-m 

ROP  locol . 

.  108,074 

43,043 

99,365 

33,357 

Preprint  Locol . 

.  31,882 

15,971 

26,902 

21,034 

ROP  Notional . 

.  11,115 

13,117 

Preprint  Notional . 

4,225 

2,322 

Clossified . 

.  217.648 

206.820 

Total . 

.  372,944 

59,014 

348,526 

54,391 

Stor-Telegram-e 

ROP  Locol . 

.  82,102 

43,043 

80,029 

33,357 

Preprint  Locol . 

.  31,882 

15,971 

26,902 

21,034 

ROP  Notional . 

.  10,703 

12,608 

Preprint  Notional . 

4,225 

2,322 

.  165  817 

158.660 

Total . 

.  294,729 

59,014 

280,521 

H391 

Stor-Telegram-S 

ROP  locol . 

47,300 

46,348 

43,362 

24,578 

Preprint  Local . 

30,198 

5,779 

32,772 

13,291 

ROP  Notional . 

3,609 

3,550 

Preprint  National . 

9,230 

6,065 

5,230 

Classified . 

85.908 

81.910 

Total 

176.245 

51127 

.  157.«? 

.  ■w.oy? 

GRAND  TOTAL..., 

.  843,918 

170,155 

796,706 

155,881 

ORIINSRURO,  FINN. 

Tribune-Review-m 

ROP  Locol . 

.  34,593 

36,769 

Preprint  locol . 

.  28,885 

1,800 

32,000 

ROP  Notional . 

2,253 

2,808 

.  27.007 

17.462 

Total . 

.  92,738 

1,800 

89,039 

Tribune-Review-S 

ROP  locol . 

.  36,477 

28,518 

Preprint  Local . 

.  29,423 

780 

21,249 

ROP  Notional . 

528 

733 

Preprint  Notionol . 

128 

.  13.901 

8.428 

Total . 

.  80.329 

_ ZB! 

_ 51354 

GRAND  TOTAL.... 

.  173,067 

2,580 

148,095 

HOUSTON,  TlX. 

Houston  Chronicle-a/d,S 

ROP  locol . 

.  19,955 

18,849 

Preprint  Local . 

1,505 

1,391 

ROP  Notional . 

.  21,296 

76,330 

Preprint  Notional . 

10,440 

8,218 

.  304,0^2 

520 

339.773 

GRAND  TOTAL.... 

.  345,313 

12,465 

384,952 

9,609 

INDIANAPOLIS,  IND. 


Stor-m 

ROP  Locol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional.. 
Clossified . 


69,258 

1,293 

73,439 

1,467 

3,690 

2,311 

8,243 

966 

6,583 

391 

50.688 

48.835 

128,189 

5,949 

128,857 

4,169 

41,136 

1,293 

42,629 

1,467 

28 
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Pi»prirt  Local . 

ROP  Notional . 

Preprint  NotKxnl.. 
ClouifM 

Totol..., 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN 
3,490 

8,390  4,373 


«-572 

99,098 


_ 5ZJ21 

5,949  94,123 


Stor-S 

ROP  locol .  32,019  32,339 

Preprint  local .  1,700  9,598  1,411 

ROP  Notional  5,815  3,595 

Preprint  Notional .  3,007  1,742 

Cknsified  38.117  32.102 

Totol...  80.458  9.598  71.389 

GRAND  TOTAL .  307,945  21,494  294,349 

KITCHINII-WAnRLOO,  OfIT. 


1985  1984 

PART  RUN  full  RUN  PART  RUN  FULL  RUN  PART  RUN 

2,537  PMMUA,  N.H. 

Telegroph-e 

391  ROP  local .  53,034  51,190 

_  ROP  Notional .  4,794  5,590 

4,395  Closjified .  39.843  28.048 

GRAND  TOTAL .  97,473  84,828 


ROP  locol . 

82,012 

88,029 

Preprint  Locol . 

72,439 

71,003 

ROP  Notional . 

..  11,749 

15,238 

Preprint  Notionol . 

4,244 

4,510 

Classified . 

..  41.115 

37.274 

GRAND  TOTAL . 

..  213,779 

218,054 

LIFKOLN, 

N». 

Joumal-Stor*m,eS 

ROP  locol . 

..  59,542 

40,307 

Preprint  local . 

44,229 

49,949 

ROP  Notional 

2,784 

3,499 

Preprint  Notional . 

8,017 

9,145 

Cloisified . 

32.405 

31. 5X 

GRAND  TOTAL . 

...  147,177 

154,470 

LOUISVILLI,  KT. 

Courier*Joumal*m 

ROP  Locol . 

..  75,484 

24,749  71,443 

Preprint  Local . 

19,518 

ROP  Notional . 

4,184 

5,415 

Preprint  Notionol . 

Ckmified . 

Total . 

Courier-Journol-S 

ROP  Local . 

Preprint  Locoi . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified 

Total.. 

Times-e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.... 

Classified . 

Total.. 

GRAND  TOTAL  ... 


34.480  _ 

114,148  44,958 


31.247 


43,121 

2,304 


443 
54,951 
54 
5,918 

18075  _ 

43,500  43,344 


49,893  38,100 

21,934 


2,471 

43.357  4.003 


44,144 

2,984 

17.440 


40.375 


ROP  Locol . 

.  25,887 

28,440 

Preprint  Locol . 

33,027 

10,481 

24,351 

ROP  Notional . 

3,445 

4,416 

Preprint  Notional . 

4,555 

5,374 

.  25.081 

24.144 

Total . 

.  94.015 

10-481 

90.927 

GRAND  TOTAL . 

.  289,344 

124,335 

240,133 

MONTMEALp  QUi* 

Le  Devoir-m* 

ROP  Local . 

.  238,747 

247,381 

ROP  Notional . 

.  218,822 

197,722 

.  19.216 

19.399 

GRAND  TOTAL . 

.  474,785 

444,502 

Gozette-m* 

ROP  locol . 

.  1,414,271 

1,811,931 

Reprint  Local . 

.  1,211.904 

1.344.428 

ROP  Notional . 

.  429,448 

414,104 

Preprint  Notionol . 

.  80,091 

71,808 

.  1 .032.258 

929.884 

GRAND  TOTAL . 

.  4,548,172 

4,794,157 

8,194 


25,343 

24,718 


2,101 


281 

45,321 


4,719 

50,321 


44,133 

24,718 


2,101 

JLa24 


49,349 

48,822 

4,734 

84 

4.842 


NAIHVILLI,  nPIN. 


108,325  52,142 


MIMPHIS,  TINN. 

Commercial  Appeal-m 

ROP  Local .  44,904  40,349  45,587 

Preprint  Local .  25,728  49,759  23,215 

ROP  Notional .  9,400  3,528  8,454 

Preprint  Notional .  3,220  3,128 

Classified .  48.719  128  48.822 

Total .  154,171  113,854  149,204  147,855 

Commercial  Appeal-S 


NOTE:  Gazette  includes  TV  Times — 44,921  lines  in  1985;  37,195  lines  in 
1984. 

*lndicates  newspapers  reporting  figures  in 
lines. 


Tennesseon-m 

ROP  Local . 

...  47,575 

47,740 

Preprint  local . 

...  24,288 

18,347 

ROP  Notional . 

4,544 

7,100 

Preprint  Notional . 

2,495 

2,077 

Classified . 

...  32.829 

24.540 

Total . 

...  135,731 

121,824 

8anner.e 

ROP  Locol . 

...  48,251 

48,543 

Preprint  Local . 

...  24,288 

18,347 

ROP  Notional . 

4,532 

7,138 

Preprint  Notionol . 

2,495 

2,077 

Classified. . 

..  32.454 

25.930 

Totol . 

...  134,020 

122,035 

Tennesseon-S 

ROP  locol . 

...  34,300 

33,592 

Preprint  local . 

...  24,501 

24,521 

ROP  Notionol . 

2,941 

2,259 

Preprint  Notional . 

5,400 

4,414 

...  20.405 

14.410 

Totol . 

...  91.747 

_ ZSJ2S 

GRAND  TOTAL . 

...  343,518 

322,457 

117.407  44.708  114.209  74.844 

297,005  173,032  289,344  177,329 


NiW  IRUNSWICK,  NJ. 

Home  News-e 

ROP  Local .  39,312 

Preprint  Local .  14,808 

ROP  Notional .  4,402 

Classified .  29.744 

Total .  99,114 

Home  News-S 

ROP  locol .  18,794 

Preprint  Local .  30,792 

ROP  Notionol .  917 

Preprint  Notionol .  88 

Classified .  15.195 

Totol .  48.447 

GRAND  TOTAL .  147,743 

NIWPOtT  NIWS,  VA. 

Daily  Press-m 

ROP  local .  45,419  42,480 

Preprint  L«al .  14,592  14,311  4,528 

ROP  National .  3,514  3,514 

Preprint  Notional .  2,925  2,450 

Classified. .  50.989  44J110 

Totol .  137,441  UJll  119,282 


Times-Herold-e 

ROP  Local .  51,334 

Preprint  Local .  14,592 

ROP  Notional .  3,059 

Preprint  Notionol .  2,925 

Clossified .  38.937 

Totol .  110,847 


13,742 


13,742 


57,874 

4,528 

3,432 

2,450 

37.352 

107,438 


Doily  Press-S 

ROP  Locol .  33,784 

Preprint  Local .  10,313  19,357 

ROP  Notional .  872 

Preprint  Notionol .  4,528  384 

Clossified .  15.424  _ 

Totol .  47.125  19.741 

GRAND  TOTAL .  315,413  47,814 

NORFOLK,  VA. 

Virjinion-Pilot-m 

ROP  Locol .  48,872  4,544 

Preprint  Local .  12,010  331 

ROP  Notional .  7,251 

Preprint  Notional .  3,904 

Classified .  44.444  4.994 

Total .  154,483  9,871  145,959 

ledger-Star.e 

ROP  local .  41,2X  45,707 

Preprint  local .  9,943  433 

ROP  Notional .  7,172  221 

Preprint  Notional .  3,904 

Classified .  .  44.543 

Total .  148,792 

Virginkin-Pilot,  Ledger-Stor-sot 

ROP  Locol .  34,088 

Preprint  Local  11,470 

ROP  Notional  1,443 

Preprint  Notional .  8,834 

Classified .  29.735  4.405 

Total .  85,790  30,000 


33,572 

14,974 

809 

5,374 

11.829 

_ 

293,482 


77,124 

7,858 

8,299 

3,157 

49.519 


45,032 

7,300 

8,043 

3,157 


1985 

1984 

FULL  RUN  PART  RUN 

FULL  RUN 

Virginifln-Pilol,  Lodger-Stor-sot 

ROP  Locol . 

.  11,401 

ROP  Notionol.^........ 

374 

CloieiM. . 

.  18.951 

Total...._ . 

.  M.728 

GRAND  TOTAL  .  .. 

.  421,793  112,404 

404,040 

FKMTH  KAY,  OFIT. 

Nugget-m* 

ROP  Local . 

.  39,824 

39,792 

Preprint  Locol 

30,195  29,411 

42J51 

ROP  Notional . 

8.298 

4,924 

Preprint  Notionol . 

5,294  3,529 

4.078 

.  25818 

23.711 

GRAND  TOTAL.... 

. .  109,429  32,940 

518,854 

OOOIN,  UT. 

Standard'EMrniner>e 

ROP  local . 

.  47,725 

70,418 

Preprint  LkoI . 

.  71,237 

48,973 

ROP  Notionol . 

.  10^41 

10,042 

Preprint  NotKMxH.... 

4,595 

2,052 

41.905 

GRAND  TOTAL  .. 

201,477 

193,590 

OTTAWA,  Ota. 

Le  Droit-e* 

ROP  local . 

.  948,783 

1.054J02 

ROP  Notionol . 

.  237,901 

258,277 

Clossified . 

.  704.245 

554J11 

GRAND  TOTAL.. 

_  1W,929 

1,847 J90 

1,549 


RAIM  SMINOi^AlM  DIHRT.INDIO,  CALIF. 

Desert  Sun.e 


ROP  Locol . 

..  82,154 

77,473 

ROP  Notional . 

8,358 

7,709 

Clossified . 

...  35.494 

32.790 

Total . 

...  124,010 

118,172 

Doily  News-e 

ROP  locol . 

..  24,799 

25J12 

ROP  Notional 

4,745 

3,498 

4439 

4Q17 

Total . 

35.983 

33.027 

GRAND  TOTAL.. . 

...  141,993 

151,199 

RHOiNIX,  AZ. 


5,181 

329 


Republic-m 

ROP  Locol . 

Preprint  locol 

ROP  Notional 

Preprint  Notional . 

..  115,173 

38,129 
11,449 
2.388 
112.079 

4,243 

4,510 

884 

118.015 

32,051 

11,434 

920 

109.535 

3,032 

9.804 

3.495 

Totol . 

..  279,418 

9,457 

272,157 

19,828 

Gozette-e 

ROP  Local . 

...  107,234 

4,349 

110,142 

3,145 

Preprint  Local 

38,129 

4,510 

32,051 

9,806 

ROP  Notional 

11,740 

10,831 

Preprint  Notionol . 

2.388 

920 

111455 

904 

109.042 

480 

Totol . 

271,148 

9,785 

243.004 

13,451 

Republic-S 

ROP  Locol . 

..  58,057 

58,179 

Preprint  Locol . 

34,803 

40,182 

ROP  Notional . 

5,701 

7,298 

Preprint  Notionol . 

4,404 

4,301 

62717 

41.287 

167.684 

173.247 

GRAND  TOTAL . 

....  718,250 

19,442 

708,410 

33J79 

POftTLANDp  Mi. 

Press  Herold-m 

ROP  locol . 

.  M,981 

33,577 

Preprint  locol . 

.  15,151 

17,533 

ROP  Notional . 

2,554 

4,254 

Preprint  Notional . 

881 

1,244 

Classified... 

20.442 

_ im 

Total.. 


_4i£| 


Evening  Express^e 

ROP  locol . 

Preprint  locol . 

ROP  Notional 

38,081  Preprint  Nottanol  .. 


28,010 

14,328 

2,499 

881 


1,075  Clossified .  19.049 

425  Total .  44,747 


30,448 

17,400 

4^71 

1,157 


49,592 


24.174  . 

74.292 

_ 22m 

Telegrom-S 

72,735 

157,844 

48,495 

ROP  Locol . 

....  22,802 

19,707 

Preprint  Locol . 

14,421 

18,091 

ROP  Notional 

894 

955 

24,289 

31,215 

18,983 

Preprint  Notionol . 

2.488 

1,850 

958 

13,278 

930 

Clottified... 

17J40 

_ 

2,085 

8,941 

25.498 


otal .  40.147 

GRAND  TOTAL 194,945 


54.032 

200.785 


(Continued  on  page  30) 
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advirtisino  data 

SUPRLIID  8Y  PU8LISHER 

(Continued  front  page  29) 


Orcgonion-a/d  S 

ROP  locol . 

Pr«print  local 

ROP  Notional . 

Preprint  Notional... 
Cknsifitd . 


1985  1984 

FULL  RUN  PART  RUN  FUU  RUN 


KMTIAND,  Ml. 


Joumol-m 

ROP  locol . 

Preprint  locol 
ROP  Notionol 
Preprint  Notional . 


Totol.. 


ROP  Notional . 

Preprint  NotionQl.. 


ROP  Notionol . 

Preprint  Notional.. 


Eo9le/Times.e 

ROP  local . 

Preprint  ImoI . 

ROP  Notionol . 

Preprint  Notranol 

Clossified . 

Totol . 


Eogle-S 

ROP  local . 

Preprint  locol . 

ROP  Notional . 

Preprint  Notionol . 
Ckssified 

Total . . 

grand  TOTAl.. 


-21  .Wt 

113,969 


27,440 
7,294 
2,587 
8,370 
■  1I.W 


— 2^952 
109,188 


25,998 

10,485 

2,210 

5,690 


-52.29  13.991  53  990 

171,268  13,991  163,178 


RINO,  NEV. 

Gocette- Journal -itiS 
ROP  local .  64,977 


Preprint  local .  95,320 

ROP  Notional .  3,658 

Preprint  Notional .  5,646 

.  93'7aO 

GRAND  TOTAl .  263,381 


■KMMOND.  VA. 

Times-Dispotch-in 
ROP  locol .  59,442 


68,055 

89,692 

4,509 

5,522 

-225W 


240,768 


Preprint  local .  26,248 

■■■  Notional .  6,760 

rini  Notioml .  2,534 

CkBsified  ..  ..  35  214 

1X,198 


Totol 


252  63,021 

5,776  22,764 

8,952 
2,510 

_  2.755 

6.028  127,002 


105,942 

11,02 

12,900 

6.21 

80,908 

63.829 

5,357 

2,223 

2.12 

21,583 

2789 

8,946 

7,847 

.  118.490 

114.23 

.  334,509 

13,219 

312.089 

14,447 

PROVIDENCE,  R.I 

46.067 

17,496 

42,32 

2,25 

11,966 

13.826 

9,542 

9,02 

8.547 

7,431 

3,12 

2.027 

,,  2.136 

-  1.W 

- 24J54 

- 153 

....  99,906 

2,131 

87,746 

2,536 

44,392 

17.496 

37,645 

2,25 

13,191 

26.62 

11,25 

21,240 

7,715 

6,27 

3.12 

2.027 

22.648 

1.809 

?94?4 

_ 153 

91,136 

46,003 

76.508 

41.62 

36,626 

36.52 

47,162 

17,910 

32,497 

10,334 

5.308 

5,849 

6.32 

4,457 

15.255 

14.565 

110.689 

1 7  910 

93.888 

10.334 

21,21 

97,044 

258.142 

81.548 

QUIBEC  QUE. 

....  1,216,42 

1.426.446 

...  551,508 

736,550 

522,799 

587,21 

...  112,800 

17,050 

...  459.918 

435.62 

...  2.863.504 

3.203,600 

REAOIF4G, 

PENN. 

52.366 

50,02 

26,054 

25,210 

4,12 

6,758 

22 

1,12 

Preprint  Notional..., 

Clossified . 

Totol . 

_  Times-Dispotch-S 

'  ROP  local . 

Preprint  lot  ol 
PART  RUN  ROP  Notional 

Preprint  Notional . 

Clouified.... 

Totol . 

GRAND  TOTAl . 


Press-Enterprise-mS* 

ROP  local . 

Preprint  IkoI 
ROP  Notional 

Preprint  Notional . 

Clossified . 


1985  1984 

FUU  RUN  PART  RUN  FUU  RUN 

2.534  2,510 

-SiUdl - 2L1ZZ 

107,216  2,327  102,620 


5,689 

4,672 


3,387 

3,087 

231 


37,469 
24,571 
1,690 
5,543 
22.292 

-2L545  10.400  85.920  6  705 

328,92  20,755  315,542  2,693 


36,598 

23,801 

2,424 

3,964 

-12.IM 


Sun-mS 

ROP  local . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notional ... 
Classified  &  legal .. 


1985  1984 

FUU  RUN  PART  RUN  FUU  RUN 

SAN  URNMDINO,  CAIIP. 


67,824 

54,121 

8,415 

5,571 


GRAND  TOTAl .  176,054 


61,081 

53,066 

10,380 

6,583 

35.749 

166,859 


KIVIRSIDE,  CALIF. 


SANTA  RARRARA.  CALIF. 

55,996 
12,039 
4,255 
1,801 
45.775 


81,289 

111,292 

9,42 

13,674 


17,177 


56,149 

9,940 

5,304 

1.411 

iUZ2 


GRAND  TOTAl .  287.333  17,361 


70.288 

96,489 

12.615 

7,011 

- ii22g 

251,693 


226 


Democrot  &  Chronkle-m 

ROP  local . 

Preprint  local.. 


Clossified... 
Totol . 


ROCHISHR,  N.Y. 

47,614 

8,854  4,043 

4,457 
1,730 
42.559 
105.214 


News  Press-e 

ROP  local . 

Preprint  locol . 

ROP  Notional . 

Preprint  Notional. 

Classified 

Tolol .  119,866  3,82  114.376 


News-Press-S 

ROP  local . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notional . 
Clossified 

Totol . 

GRAND  TOTAl 


2,233  3,398 

7,441 
1,912 
5,269 

20.777  _ 

57.632  3.398 

177,498  7,22  166,030 


21,329 

7,26 

1,691 

3,336 

Jim 


-5I.W 


48,182 

4,788 

5,780 

1,289 


Times-Union-e 

ROP  local .  38,42 


Preprint  local  .. 
ROP  Notional.. 


Clossified... 
Totol . 


7,974 

4,247 

1,730 

28.961 

81,384 


Democrat  &  Ctironicle-S 

ROP  locol . 

Preprint  local 
ROP  Notional 

Preprint  Notional . 

Classified . 

Totol . 


24,050 

16,705 

2,871 

7,552 

-22.i6g 


GRAND  TOTAl .  260,436  2,370 


_  2.72 

4.043 

2,817 

4,494 

7,92 

2 

44,055 

4,324 

5,667 

1,289 

27.971 

7,197 

96 

8,000 

83,306 

7,22 

17,319 

8 

25.868 

12,12 

3,12 

8.506 

21.880 

9,125 

J7.W 

2,32 

— ZL515  . 
22.62 

__2J25 

2,912 

Stor-Herold-o/dS 
ROP  local 

Preprint  locol . 

ROP  Notionol _ 

Preprint  Notionol ... 
Clossified.. 


SCOTTSRLUFF,  NIR. 

30,192 

10,701  24,175 

1,938 

196  98 

10.142 


GRAND  TOTAl .  53,169  24,22 


32,24 
9,746 
3.060 
131 
J  2.918 
58.649 


ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROP  local .  51,864 

Preprint  local .  19,006 

ROP  Notional .  7,857 

Preprint  Notional .  170 

.  53.548  _ 

Tofol .  132,445  35,685 


35,159 


526 


46,910 

15,014 

8,440 

175 

-‘i;.42 

116.012 


Post-Intellgencer-ir 

ROP  local . 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified... 

Total . 

Titnes-e 
ROP  local. 

Preprint  local . 


SEATTLI,  WASH. 


20,912  ROP  Notionol .  23,140 

Preprint  Notional 

Ckt^fied. . 

Totol .  180,355 

43403  Times/Post-Intelligencer-S 


ROP  local .. 

186  Preprint  local . 

ROP  Notional . 

Preprint  Notionol.. 


4,12 


Post  Dispotch-S 

ROP  local .  43,448* 

Preprint  locol .  42,645 

ROP  Notional .  4,734* 

Preprint  Notional .  7,358 

4,520  31.758 

Totol....... .  12.943* 

GRAND  TOTAl .  262,388 


40  Tgg  Classified... 
Total.. 


2.440 
19,566 
4,92 
8,562 

36.236  _ 

91.743  4.12 


NOTE.  Includes  Roto,  Comics  &  TV  Mog 


42,164* 

33,82 

4,781* 

7,478 

— asas 

116.381* 

232,393 


GRAND  TOTAl .  369,666  86,461 

SHREVEPORT,  LA. 

Times-m,S 

ROP  local .  12,932 

Preprint  local .  32,859  21,043 

ROP  Notional .  10,952 


43,789  Preprint  Notionol.. 
Classified... 

Totol . 


6,211 

-a.i» 

235,12 


ST.  PETERSRURG,  FLA. 

Times-m 

POP  Locol .  98,790  105,869 

Preprint  Locol .  36,848  13,565 

ROP  Notional .  6,976  207 

Preprint  Notional .  3,060  102 

Llossifwl .  80.358  60  766  _ 

Tofol .  26,032  180,509 


97,960 

24,668 

8,565 

2,362 

-ZZ.t9S 

211,250 


Journo! -e 

ROP  local . 

102,688  Preprint  Locol . 

9,516  ROP  fkitionol . 

732  Preprint  Notional 

Clossified . 

-J2.aa2  Totol . 

154,018  GRAND  TOTAL .  42,546 


2,126 


43,493 
14,144 
4,981 
1,738 

40.081  _ 

104.437  2.126 

2,169 


Times-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional 

Classified . 

10,084  Total. 


19,111 

17,24 

6,184 

5,467 

- 

_ Si!!54 

345,805 


136,175 

36,917 

12,515 

6,765 

_ sias 

244,740 


49,879 
17,138 
5,27 
2,069 
-  3/.1M 
-U.1.981 
356,21 


23,048 

10,525 


42,302 
2,25 
2,22 
6,52 

a.1^4  11.680  2.62 

102,029  45,518  2,257 


44,015 

18,729 

2,703 

4,132 


SPOKANE,  WASH. 


Evening  Independent-e 
ROP  Local .  52,362 


News  Leader  .e 

locol . 

Preprint  locol . 

ROP  Notionol . 


45,163  252  49,643 

19,302  2,075  13,992 

6,876  8.998 


10,084  Rceprint  Locol .  7,562 

ROP  Notional .  6,864 

Preprint  Notional .  3,162 

Clossified.., .  8o!774 

5,904  Total .  150704  _ 

GRAND  TOTAL .  42,765  226,027 


48,876 

4,635 

8,12 

2,362 

-J9.752 

JM.m 

445,302 


ROP  local . 

35,443 

9.172 

Preprint  Local . 

.  13.32 

ROP  Notional . 

5,692 

7.725 

Preprint  Notional . 

665 

725 

Clossified . 

.  42.277 

35.822 

Totol . 

....  102,051 

88,887 

Chronicle-e 

ROP  Local . 

...  36,52 

35,854 

Preprint  local . 

9,763 

9.157 

ROP  Notional . 

5,257 

7,580 

Preprint  Notionol . 

62 

777 

Classified. . 

Total . 

...  41.434 

...  2,676 

34.951 

88.319 

4,569 

5,029 


5.029 

9,598 


19,575 


6,162 


97,568 

17,62 

84,82 

6,162 

2,25 

63,495 

79,204 

46,797 

2,140 

1,164 

23,22 

355 

222 

74.466 

12,355 

64,659 

176,903 

47,152 

8.438 

35,52 
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NEWS/TECH 


Low  rub  inks 

More  newspaper  production  managers  are  showing  more  interest 
as  the  quality  improves  and  the  prices  come  down 


By  Mark  Fitzgerald 

Inks  with  significantly  less  ruboff 
are  on  the  verge  of  widespread  use, 
according  to  several  production  ex¬ 
ecutives  at  the  recent  ANPA  Opera¬ 
tions  Management  Conference  in 
New  Orleans. 

In  the  past  year,  these  executives 
said,  manufacturers  have  eliminated 
many  of  the  technical  problems  that 
once  plagued  low  rub  inks.  The  inks 
are  now  a  good  black  —  where  pre¬ 
viously  production  people  com¬ 
plained  some  inks  were  more  like  a 
dark  brown  —  and  they  no  longer  foul 
printing  presses  or  develop  show- 
through  problems. 

While  the  inks  are  still  priced  at  a 
premium,  the  cost  is  not  prohibitive 
and  there  is  good  reason  to  think  it  will 
come  down  in  coming  months,  the 
production  heads  reported. 


While  the  inks  are  still 
priced  at  a  premium,  the 
cost  is  not  prohibitive 
and  there  is  good  reason 
to  think  it  will  come 
down  in  coming 
months . . . 


Best  of  all,  they  said,  today's  low 
rub  inks  show  real  promise  of  reduc¬ 
ing  consumer  complaints  about  dirty 
hands  —  without  abandoning  offset 
printing. 

“Perhaps  by  this  time  next  year, 
we’ll  be  able  to  stand  in  front  of  you 
and  tell  you  tht  we’ve  been  using  low 
rub  inks  since  last  year  and  they’re 
working  just  fine,  and,  above  all, 
we’re  no  longer  getting  subscriber 
complaints  about  ink  ruboff,’’  Los 
Angeles  Times  production  director 
Charles  J.  Morrow  told  an  ANPA 
symposium  on  ink  issues. 

Reader  complaints  have  been  en¬ 
demic  since  papers  began  switching 


from  letterpress  printing  —  which 
uses  ink  that  absorbs  into  the  paper 
fibers  —  to  offset,  which  uses  inks 
that  sit  on  top  of  the  newsprint.  The 
natural  ruboff  tendancies  of  offset  ink 
have  also  been  aggravated  by  adver¬ 
tiser  preference  for  large,  dark  half¬ 
tone  art. 

“Not  only  do  we  get  irate  letters  on 
ink  ruboff,”  Morrow  said,  “but  also 
bills  to  clean  carpeting,  sofas,  clo¬ 
thing  —  you  name  it,  we  get  them.” 

When  the  Times  made  its  decision 
to  eliminate  ink  ruboff,  it  told  sup¬ 
pliers  that  “the  first  one  to  come  up 
with  such  an  ink  would  get  all  our 
business,”  Morrow  said. 

“Today,  the  ink  suppliers  are 
standing  in  line  with  their  low  rub  inks 
to  be  tested,”  he  said. 

The  Times  has  been  testing  the  inks 
on  eight  of  its  new  perfecting  offset 
presses  as  well  as  on  the  eight  presses 
converted,  in  various  ways,  from  let¬ 
terpress  to  offset. 

“Early  results  look  promising.  Ink 
ruboff  has  been  greatly  reduced,” 
Morrow  said. 

In  addition,  he  said,  there  has  been 
no  problem  with  ink  buildup  on  blan¬ 
kets  or  offset  facing  sheets.  There  is 
“some  buildup”  on  idler  pipes,  but 
then  Morrow  added  that  he  is  not  sure 
whether  or  not  tjiat  is  a  problem. 

“It  appears  that  the  inks  do  sit  upon 
the  paper  much  better  so  there  is  less 
dot  gain.  The  halftones  seem  to  be 
sharper  and  cleaner,  and  ink  mileage 
looks  like  it  might  be  appreciably  bet¬ 
ter,  anywhere  from  10%  to  30%. 
However,  it  is  too  early  to  get  a  good 
number  on  this,”  Morrow  said. 

Similarly  good  results  were 
achieved  in  tests  at  the  Times  Journal 
Company  in  Sprinfield,  Va.,  said 
Michael  Bella,  vice  president  of  pro¬ 
duction.  Times  Journal  prints  five  dai¬ 
ly  suburban  newspapers  with  a  com¬ 
bined  circulation  of  170,000,  plus  four 
weekly  Times  papers,  for  American 
military  personnel,  with  combined 
circulation  of  450,000. 

Probably  the  most  important  results 
to  emerge  from  the  Times  Journal 


testing  were  data  about  the  rela¬ 
tionship  between  an  ink’s  ruboff  and  a 
particular  newsprint  stock. 

“I  would  recommend  that  if  you  are 
looking  at  low  rub  inks,  the  first  thing 
you  should  check  is  all  your  different 
newsprints,  because  what  may  have 
low  rub  on  one  newsprint  will  be  dif¬ 
ferent  on  another  one.  You  may  be 
able  to  improve  your  rub  simply  by 
changing  your  formulation  of  ink  at 
extra  cost,”  Bella  said. 

He  noted  test  results  that  showed 
low  rub  inks  —  and  their  cost 
—  can  vary  significantly.  For  exam¬ 
ple,  one  unnamed  ink,  which  showed 
the  lowest  ruboff,  cost  double  the 
price  of  four  others. 


Best  of  all,  they  said, 
today’s  low  rub  inks 
show  real  promise  of 
reducing  consumer 
complaints  about  dirty 
hands  —  without 
abandoning  offset 
printing. 


Testing  for  ruboff  at  the  Times  and 
Times  Journal  emphasizes  con¬ 
sistency. 

Both  Morrow  and  Bella  empha¬ 
sized  that  newsprint  should  remain 
consistent  throughout  ink  tests;  that 
density  should  be  strictly  controlled; 
and  that  water  and  ink  should  be  set  to 
minimum  levels  for  each  ink  tested. 

The  Times  Journal  uses  the  classic 
test  of  dragging  across  the  image  a 
Kleenex  facial  tissue  weighted  down 
with  a  steel  weight. 

Los  Angeles  Times’  Morrow  sug¬ 
gested  what  he  called  “the  Times 
Test”:  wetting  a  finger,  rolling  it  over 
the  shadow  area  of  a  paper  and  then 
over  the  non-shadow  area. 

A  number  of  major  vendors  have 
recently  come  out  with  low  rub  inks. 

Flint  Ink,  for  example,  reported 
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considerable  interest  among  exposi¬ 
tion-goers  in  the  ruboff  tests  it  con¬ 
ducted  for  visitors  to  its  booth. 

“We’re  getting  a  lot  of  comment  on 
it,”  Flint  sales  representative  Ken 
Lewis  said. 

Flint  introduced  “Low-Rub” 
Arrowlith  and  Arrowhead  black  inks 
for  offset  and  letterpress  printing  at 
the  ANPA  show.  The  company  said 
its  “Low-Rub”  inks  show  60%  to  80% 
more  rub-resistance  than  convention¬ 
al  black  news  inks  and  have  a  15%  to 
30%  increase  in  mileage. 

U.S.  Printing  Ink  and  J.M.  Huber 
also  have  low  rub  inks  in  test  loca¬ 
tions. 

In  the  last  year,  testing  on  a  non¬ 
petroleum  ink  that  ANPA  is  develop¬ 
ing  has  also  shown  good  rub- 
resistance,  said  Andrew  C.  Har- 
teveld.  Northwest  plant  manager  for 
the  Washington  Post. 


“Not  only  do  we  get 
irate  letters  on  ink 
ruboff,”  Morrow  said,  “but 
also  bills  to  clean 
carpeting,  sofas,  clothing 
—  you  name  it,  we  get 
them.” 


In  a  test  last  fall,  ANPA-INK, 
which  uses  tall  oil  fatty  acid  as  a  major 
ingredient,  showed  approximately 
30%  better  rub-resistance  than  ordin¬ 
ary  news  ink  and  a  mileage  that  was  a 
startling  235%  greater  than  regular 
news  ink.  The  test  ink  was  manufac¬ 
tured  by  U.  S.  Printing  Ink  in  the  Unit¬ 
ed  States  and  Inmot  of  Canada  in 
Canadian  tests,  which  Harteveld  said 
yielded  similar  results. 

The  black  offset  ANPA-INK  will 
be  available  from  commercial  ink 
companies  by  the  end  of  the  year, 
Harteveld  said. 

The  low  rub  inks  are  good  news  for 
offset  users,  who,  if  they  wanted  to 
eliminate  ruboff,  previously  had  the 
choice  only  of  going  back  to  the  poor 
reproduction  of  letterpress  —  or  wait¬ 
ing  for  flexography. 

One  top  production  executive. 
New  York  Times  senior  vice  presi¬ 
dent,  operations,  J.A.  (Andy)  Riggs 
Jr.,  told  the  symposium  he  believes 
the  combination  of  reliable  low  rub 
inks  with  an  anilox  inker  —  a  key 
feature  of  flexography  —  “would 
.  .  .  solve  the  current  debate  of  offset 
versus  anything.” 

“Offset  is  the  industry  standard,” 
Riggs  said.  “I  believe  we  can  make 
offset  even  better  if  we  go  to  the  ani¬ 
lox  inker.” 


Newsprint  price  hikes  delayed 
as  market  softens 


By  George  Garneau 

A  newsprint  market  softened  by  big 
inventories  and  overseas  competition 
has  pushed  North  American  paper 
manufacturers  to  delay  a  price  in¬ 
crease  for  the  fourth  time  this  year. 

The  increase  of  $35  a  metric  ton  to 
$570  was  generally  announced  to  take 
effect  in  January.  Newsprint  produc¬ 
ers,  who  usually  follow  the  leader  in 
pricing,  postponed  the  hike  to  April, 
then  to  July,  and  most  recently  to 
September. 

There  was  speculation  that  the 
price  boost  may  not  take  hold  until 
next  year. 

Newsprint  prices  rose  about  6.7% 
last  summer. 

“The  market  is  not  really  strong 
enough  to  support  a  price  increase,” 
Larry  Ross,  a  paper  analyst  with 
Paine  Webber,  said.  “As  far  as  I 
know,  the  price  increase  is  iffy  for  the 
summer  and  may  be  iffy  until  the  be¬ 
ginning  of  next  year.” 

Several  major  newspapers  said 
they  had  been  notified  by  virtually  all 
their  paper  suppliers  that  the  increase 
has  been  postponed  until  Sept.  1  or 
indefinitely. 

“It’s  clear  the  price  increase  has 
been  postponed  at  least  until  Septem¬ 
ber,”  according  to  Bill  Metzfield, 
director  of  purchasing  for  Gannett’s 
84  daily  newspapers,  which  buy 
600,000  metric  tons  a  year.  “There’s 
just  too  much  paper  around.” 

Newsprint  consumption,  which 
grew  8%  in  1984,  has  slowed  in  the 
first  quarter  of  1985  to  just  1.6%  over 
the  same  period  last  year,  according 


to  the  American  Newspaper  Pub¬ 
lishers  Association. 

The  American  Paper  Institute  has 
projected  that  capacity  to  produce 
newsprint  in  North  America  will  de¬ 
crease  slightly  in  the  next  few  years  as 
a  period  of  growth  draws  to  a  close. 

Ross  of  Paine  Webber  said  the  root 
cause  of  the  newsprint  oversupply 
was  the  strong  value  of  the  Canadian 
and  U.S.  dollars,  making  it  harder  to 
sell  North  American  newsprint  over¬ 
seas  and  easier  to  sell  newsprint  here. 

In  Europe,  newsprint  prices  are 
$125  a  metric  ton  less  than  here  and 
projections  say  that  this  year  im¬ 
ported  newsprint  will  double  its  share 
of  the  U.S.  market,  from  1.5%  to  3%. 

An  executive  for  one  of  the  biggest 
newsprint  manufacturers  declined  to 
be  identified  for  the  purpose  of  a  story 
about  prices,  which,  according  to 
policy,  are  a  matter  between  the  com¬ 
pany  and  its  customers.  He  confirmed 
the  postponement  of  the  increase  un¬ 
til  Sept.  1,  saying,  “Some  people  in 
the  newspaper  business  felt  that  July  1 
was  three  months  too  soon.”  He  de¬ 
clined  to  speculate  on  further  post¬ 
ponements. 

Newsprint  consumption  generally 
increases  toward  the  holiday  season 
as  advertising  increases,  making  it 
more  likely  the  increase  would  stick 
then. 

Until  newsprint  producers  find  a 
market  for  their  paper  with  higher 
price  tags,  newspapers  can  expect  to 
continue  paying  $35  less  per  metric 
ton  than  manufacturers  want  to 
charge. 


VDT  information  center  opens 


Manufacturers  and  users  of  video 
display  terminals  (VDTs)  have  joined 
ranks  to  form  “an  information 
clearinghouse”  on  the  glowing 
screens  whose  suspected  effects  on 
health  have  spurred  calls  for  govern¬ 
ment  regulation. 

The  Center  for  Office  Technology 
in  Washington,  D.C.,  is  composed  of 
and  funded  by  opponents  of  legisla¬ 
tion  to  control  the  use  of  VDTs  — 
companies,  and  their  trade  organiza¬ 
tions,  including  the  American  News¬ 
paper  Publishers  Association,  which 
stand  to  lose  the  most  from  passage  of 
laws  regulating  VDTs. 

Claudia  James,  a  lawyer  for  ANPA 
and  a  founder  of  the  center,  said  it  was 
designed  to  educate  businesses  and 


the  public,  and  to  serve  as  a  source  of 
“accurate”  information  on  VDTs  to 
the  press. 

Asked  what  role  the  center  would 
play  in  lobbying  against  VDT  legisla¬ 
tion,  James  said:  “It’s  keeping  track 
of  legislation  but  ...  at  this  point  it’s 
not  doing  any  lobbying.” 

Rene  Ross  was  named  as  executive 
director  in  charge  of  a  three-person 
staff. 

Legislation  has  been  introduced 
with  the  support  mainly  of  labor 
groups  in  more  than  20  states.  The 
proposals  variously  would  require 
regular  inspections  of  VDTs,  eye  ex¬ 
ams  for  VDT  users  to  be  paid  for  by 
employers  and  regular  rest  breaks. 
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SYNDICATES 


Goes  from  teaching  to  syndicating  art 


After  ten  years  in  a  N.Y.  public  school  system,  Dorothy  Able 
began  a  free-lance  career  and  her  own  caricature  service 


By  David  Astor 

When  students  in  the  Mahopac 
public  school  system  took  art  classes 
during  the  1970s,  they  had  no  idea  that 
their  instructor  would  one  day  be¬ 
come  a  self-syndicated  political  cari¬ 
caturist. 

Dorothy  Able  didn’t  have  any 
caricatures  published  during  her  ten 
years  teaching  in  the  New  York  town, 
although  she  would  sketch  pictures 
of,  say,  school  personnel  who  were 
retiring.  But  Able  thought  she  might 
have  the  talent  to  develop  some  sort 
of  drawing  career. 

So  the  White  Plains,  N.Y.,  native 
took  a  big  step  in  1981 — quitting 
teaching  and  moving  to  Mas¬ 
sachusetts,  where  she  started  build¬ 
ing  a  portfolio.  Able  first  drew  edito¬ 
rial  cartoons  for  a  senior  citizens  cen¬ 
ter  newsletter,  and  then  began  doing 
work  for  the  Cambridge  Chronicle 
and  Somerville  Journal  weekly  news¬ 
papers. 

By  1982,  Able  was  selling  carica¬ 
tures  to  the  Boston  Globe.  She  also 
began  free-lancing  for  other  newspa¬ 
pers,  including  the  St.  Petersburg 
Times,  and  for  magazines  such  as 
Boston. 

The  following  year.  Able  felt  she 
was  ready  to  start  trying  to  sign  with  a 
syndicate.  She  wrote  to  a  number  of 
them  in  1983  and  1984,  but  all  Able 
received  was  “complimentary  rejec¬ 
tions.” 

So  Able  decided  to  self-syndicate 
her  caricatures  beginning  last 
September,  and  ended  up  signing  pa¬ 
pers  like  the  Los  Angeles  Times,  Fres¬ 
no  (Calif.)  Bee,  Sarasota  (Fla.) 
Herald-Tribune,  Salt  Lake  Tribune, 
Carbondale  Southern  Illinoisan,  and 
Meriden  (Conn.)  Record-Journal. 

Able  sends  subscribers — which 
tend  to  use  her  work  on  their  editorial 
and  op-ed  pages — an  initial  package 
of  30  caricatures,  including  Ronald 
Reagan,  other  American  political  fig¬ 
ures,  and  leaders  from  the  Soviet  Un¬ 
ion,  Western  Europe,  the  Mideast, 
etc.  Then  she  mails  out  three  more 
caricatures  each  week,  with  the  draw¬ 
ings  usually  reflecting  who’s  current¬ 


Dorothy  Ahle's  caricatures  of  Soviet  leader  Andrei  Gromyko,  U.S.  Secretary  of  State 
George  Shultz,  and  Nobel  Prize  winner  Bishop  tutu  of  South  Africa. 


ly  in  the  news.  Last  month,  for  in¬ 
stance,  Able  did  a  caricature  of  Shiite 
Amal  militia  leader  Nabih  Berri — a 
key  figure  in  the  TWA  hostage  crisis. 

Two  of  the  three  weekly  caricatures 
are  pretty  “straightforward”  in  the 
sense  that  they  do  not  make  an  edito¬ 
rial  comment,  reported  Able,  while 
the  third  drawing  usually  takes  some 
kind  of  viewpoint.  One  example  of 
this  was  a  caricature  of  Chief  Justice 
Warren  Burger  holding  a  book  labeled 
“U.S.  Constitution”  with  a  “Holy 
Bible”  stuck  inside. 

Able,  who  described  her  politics  as 
generally  liberal,  said  she  does  about 
an  equal  number  of  national  and  inter¬ 
national  caricatures.  And  although 
she  concentrates  on  political  figures, 
Able  occasionally  draws  other  kinds 
of  people — such  as  pop  singer 
Madonna. 

It  takes  Able  about  four  or  five 
hours  to  do  each  drawing  (primarily 
using  pen  and  ink),  but  that  is  only 
part  of  the  time  she  spends  on  her 
caricature  service.  The  37-year-old 
Able — who  attended  Wittenberg  Uni¬ 
versity  in  Ohio  and  then  earned  an  art 
degree  from  Lehman  College  of  the 
City  University  of  New  York — keeps 
up  on  current  events  by  watching  the 
Today  show  and  the  evening  news, 
listening  to  talk  radio  programs,  and 


Dorothy  Able 

reading  publications  such  as  the 
Globe,  New  York  Times,  Time,  News¬ 
week,  U.S.  News  &  World  Report, 
People,  Us,  and  Mother  Jones.  She 
also  spends  time  clipping  photos  from 
these  publications;  Able  likes  to  have 
two  to  four  pictures  of  a  person  she 
caricatures.  And  Able  spends  time 
mailing  out  her  work,  handling  billing, 
and  trying  to  get  more  subscribers. 

Able  has  sought  subscribers  with 
two  mass  mailings — sent  to  250  and 
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1,000  newspapers,  respectively — and 
also  makes  personal  visits  to  potential 
clients  whenever  she  can.  The  carica¬ 
turist  said  she  is  planning  a  trip  to 
about  25  New  York  and  New  Jersey 
papers  this  summer. 

All  in  all.  Able  reported  that  she 
spends  about  three  days  a  week  on  her 
self-syndicated  caricature  service. 
Then  she  spends  another  three  days 
doing  nonsyndicated  free-lance  work 
for  the  Globe  and  other  publica¬ 
tions — which  often  involves  creating 
illustrations  for  specific  articles.  And 


Able  draws  covers,  such  as  a  recent 
one  for  a  Barron’s  story  about  how 
former  President  Ford  is  making  so 
much  money  these  days  doing  con¬ 
sulting  work,  giving  speeches,  etc. 
Able  showed  a  happy-looking  Ford 
sitting  at  a  desk  piled  high  with  mon¬ 
ey;  the  caption  read,  “The  buck 
stops  here.” 

Able — who  works  in  her  living 
room  (she  is  based  at  35  Lee  St. ,  Cam¬ 
bridge,  Mass.  02139) — said  there  is  no 
one  method  for  creating  a  good  carica¬ 
ture. 


“The  prominent  physical  feature 
doesn't  always  have  to  be  empha¬ 
sized,”  stated  Able,  an  admirer  of 
artists  David  Levine  and  Ralph  Stead¬ 
man.  She  noted  that  the  best  carica¬ 
tures  have  a  “quality”  that  captures 
the  inner  essence  of  the  subject  being 
drawn. 

A  gallery  in  Cambridge  apparently 
liked  the  quality  of  Ahle’s  art,  be¬ 
cause  it  displayed  five  of  her  draw¬ 
ings — along  with  the  work  of  other 
cartoonists — in  a  show  this  past 
winter. 


Political  cartoonist  Lurie  takes  editorial  post  at  EPS 


Political  cartoonist  Ranan  R.  Lurie 
has  been  named  chief  editorial  direc¬ 
tor  at  Editors  Press  Service,  the  inter¬ 
national  newspaper  syndicate. 

In  his  new  capacity,  Lurie  will 
“plan  new  strategies”  for  EPS  and 
“look  into  the  creation  of  new  syndi¬ 
cated  columns  by  American  media 
specialists  in  different  fields,  written 
for  the  international  market  exclu¬ 
sively.”  Lurie  will  visit  the  Far  East 
this  month  for  negotiations  with  ma¬ 
jor  papers  to  develop  this  line  of  col¬ 
umns. 

Lurie  himself  has  been  on  the  staff 
of  several  foreign  papers.  His  most 


Ranan  R.  Lurie 

recent  stint  was  as  senior  political 
analyst  and  cartoonist  for  the  Asahi 
Shimbun  daily  in  Japan  (see  E&P, 


March  17,  1984). 

The  EPS  appointment  was  effec¬ 
tive  July  1 ,  when  Lurie  left  his  posi¬ 
tion  as  senior  analyst  and  political  car¬ 
toonist  for  U.S.  News  &  World  Re¬ 
port.  Lurie  will  still  work  for  the 
magazine  on  a  free-lance  basis,  and  is 
also  working  on  animated  television 
cartoons  that  he  recently  developed. 

Lurie's  daily  editorial  cartoons  are 
distributed  internationally  by  EPS 
and  in  the  U.S.  and  Canada  by  Univer¬ 
sal  Press  Syndicate.  They  appear  in  57 
countries  and  over  400  newspapers 
with  an  estimated  readership  of  62 
million. 


Columbia  offering  camera-ready  movie  quiz  feature 


“The  Reel  Quiz,”  a  camera-ready 
panel  incorporating  a  still  shot  from  a 


movie  and  seven  questions  and 
answers  based  on  the  photo,  has  been 


‘Blondie’  wins  comics  reader  survey 


“Blondie”  by  Dean  Young  and 
Stan  Drake  came  in  first  in  a  comics 
survey  that  drew  the  votes  of  9,938 
Indianapolis  Star  readers.  A  total  of 
95%  of  respondents  said  they  read  the 
King  Features  Syndicate-distributed 
strip. 

Tied  for  second  were  “Beetle 
Bailey”  by  Mort  Walker  of  King,  “Hi 
and  Lois”  by  Walker  and  Dik  Browne 
of  King,  and  “Dennis  the  Menace”  by 


Hank  Ketcham  of  News  America 
Syndicate — all  with  94%.  And  fifth 
among  the  29  ranked  was  “Marma- 
duke”  by  Brad  Anderson  of  United 
Feature  Syndicate  with  92%. 

In  a  separate  category,  readers  said 
their  favorite  comic  among  the  29  was 
“For  Better  or  For  Worse”  by  Lynn 
Johnston  of  Universal  Press  Syndi¬ 
cate,  followed  by  “Blondie,”  “Hi  and 
Lois.”  “Beetle,”  and  “Dennis.” 


introduced  by  Columbia  Features. 

The  weekly  panel  is  produced  by 
lifelong  film  buff  Ken  Brooks,  who 
has  an  extensive  collection  of  cas¬ 
settes  and  books  as  well  as  a  great  deal 
of  movie  memorabilia. 

Films  chosen  by  Brooks  for  his  fea¬ 
ture — which  has  been  signed  by  the 
Detroit  News  and  other  papers — are 
usually  of  the  “golden  oldies” 
variety. 


Tiede  pieces  cover  first  atomic  blast 


To  mark  the  40th  anniversary  of  the 
detonation  of  the  first  atomic  bomb  at 
a  desert  test  site  in  New  Mexico, 
Newspaper  Enterprise  Association  is 
distributing  a  package  of  three  stories 
by  Tom  Tiede. 

Also  included  in  the  package  is  a 
piece  by  William  L.  Laurence  of  the 
I _ 
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New  York  Times,  who  was  reportedly 
the  only  journalist  to  witness  the  first 
atomic  explosion.  The  blast  took 
place  July  16,  1945 — three  weeks  be¬ 
fore  Hiroshima  was  bombed. 

Tiede  is  national  correspondent  for 
NEA,  for  which  he  writes  a  twice- 
(Continued  on  page  36) 


The  first  children  s  newspaper. 

Activities,  games,  coloring,  fun. 

4  tab-size  pages  weekly,  camera  ready. 

TINY  FEATURES  INC 

646  Prospect  Ave.,  Hartford,  Conn.  06105 
Telephone:  (203)  523-9772 
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(Continued  from  page  35) 
weekly  column  and  special  reports. 
He  came  to  NEA  as  a  sportswriter  in 
1%5  after  winning  the  Ernie  Pyle 
Memorial  Award  for  his  coverage  of 
the  Vietnam  War.  Tiede  is  the  author 
of  four  books. 

Trudeau  contributes 

Garry  Trudeau  has  compiled  a  col¬ 
lection  of  “Doonesbury”  strips  for  a 
book,  with  the  proceeds  from  sales  to 
be  donated  to  USA  for  Africa,  accord¬ 
ing  to  the  Washington  Post. 

USA  for  Africa  is  responsible  for 
the  “We  Are  the  World”  song  and 
album  that  have  so  far  raised  about 
$50  million  for  the  hungry  in  Ethiopia 
and  other  countries.  Trudeau,  who  is 
with  Universal  Press  Syndicate,  did  a 
“Doonesbury”  sequence  earlier  this 
year  set  in  the  “We  Are  the  World” 
recording  session. 

A  new  TMS  position 

Thomas  J.  Beatty  has  been  named 
to  the  new  position  of  vice  president/ 
newspaper  division  for  Tribune  TV 
Log  (TTL). 

Beatty,  who  holds  a  bachelor  of  law 
degree  from  the  Atlanta  Law  School, 
was  formerly  executive  vice  presi¬ 
dent  and  general  manager  of  UPI. 

TTL — a  division  of  Tribune  Media 
Services — incorporates  Torrington/ 
Tribune  Data,  which  compiles  and 
packages  tv  listings  for  papers,  and 
National  TV  Log,  which  sells  bold¬ 
face  ads  for  insertion  into  tv  listings. 

Syndicate  is  formed 

A  new  syndicate  called  Extra  News¬ 
paper  Features  has  been  announced 
by  the  Post-Bulletin  Co. 

ENF — based  at  P.O.  Box  6118, 
Rochester,  Minn.  55903 — is  affiliated 
with  the  Rochester  Post-Bulletin 
afternoon  daily  and  Agri  News,  a 
weekly  farm  newspaper  for  southern 
Minnesota  and  northeastern  Iowa. 

A  Landers  iuncheon 

News  America  Syndicate  threw  a 
party  last  month  for  advice  columnist 
Ann  Landers,  who  was  presented 
with  an  over- 12,000-calorie  chocolate 
concoction  featuring  a  bas-relief  like¬ 
ness  of  herself. 

Made  by  Double  Truffle  of  Beverly 
Hills,  the  chocolate  was  surrounded 
by  several  dozen  truffles  from  the 
Candy  Jar  in  San  Francisco  and 


Landers  and  Newcombe  (photo  by 
Richard  H.  Koehler  of  the  Orange  Coast 
Doily  Pilot). 

served  on  a  gold  and  silver  platter 
handmade  in  Britain  by  Thomas 
Goode,  the  royal  family’s  silver¬ 
smiths.  The  chocolate  was  presented 
to  Landers  by  NAS  president  and 
chief  executive  officer  Richard  S. 
Newcombe  during  a  luncheon  at 
Cano’s  restaurant  in  Newport  Beach, 
Calif. 

Eppie  Lederer — who  now  has  a 
client  list  of  1,146  papers,  according 
to  NAS — will  reach  her  30th  year  as 
Ann  Landers  this  September. 

Thanks  not  required 

When  humor  columnist  Art  Buch- 
wald  of  the  Los  Angeles  Times  Syndi¬ 
cate  endowed  a  $l,000-a-year  schol¬ 
arship  at  the  University  of  Califor¬ 
nia’s  School  of  Journalism,  he  set 
some  interesting  guidelines  for  the 
award. 

According  to  the  Washington  Post, 
they  are:  “The  student  should  be  anti¬ 
establishment  and  contemptuous  of 
the  scholarship  ....  If  the  person  is 
on  probation  for  something  he  or  she 
wrote,  that  should  be  considered  a 
plus  .  .  .  and  the  winner  doesn’t  even 
have  to  say  thank-you.”  Buchwald 
added  that  he  would  not  be  “responsi¬ 
ble  for  the  student  getting  a  job,  get¬ 
ting  published,  or  even  for  talking  to 
him  (or  her)  if  I  don’t  want  to.” 

Gil  Thorp  to  tie  knot 

After  27  years  of  coaching  three 
sports  and  helping  students  solve 
their  problems,  comic  strip  character 
Gil  Thorp  of  Milford  High  is  getting 
married. 


Thorp  will  marry  Emily  “Mimi” 
Clover — a  Milford  physical  education 
teacher  and  cheerleading  coach — on 
July  10.  They  got  engaged  April  11. 

The  Tribune  Media  Services- 
distributed  “Gil  Thorp”  is  by  Jack 
Berrill. 

Six  books  published 

A  number  of  books  have  recently 
been  released  by  syndicated  creators. 

Columnist  Fred  “Mister”  Rogers 
of  the  Oak  Park,  111. -based  Family 
Syndications  has  written  The  New 
Baby  and  Going  to  Day  Care  for  kids. 
The  two  books  are  published  by 
Putnam. 

Thomas  Nelson  Publishers  has  re¬ 
leased  Just  a  Simple  Country 
Preacher,  a  collection  of  Doug  Mar- 
lette’s  “Kudzu”  strips  featuring  Rev¬ 
erend  Will  B.  Dunn.  “Kudzu”  is  a 
Jefferson  Communications  property 
distributed  by  Tribune  Media  Ser¬ 
vices. 

Andrews,  McMeel  &  Parker — the 
publishing  arm  of  Universal  Press 
Syndicate — has  come  out  with  several 
comic  collections,  including  Ziggy’s 
Place  by  Tom  Wilson,  Ug!  by  Tom 
Wilson  Jr.,  and  ‘Let’s  Burn  Thai 
Bridge  When  We  Come  to  It’  by 
“Geech”  cartoonist  Jerry  Bittle. 

On  Indiana  literature 

A  feature  about  current  Indiana 
books  and  authors  is  being  offered  by 
Michael  Hemmes,  who  created  and 
writes  “Hoosier  Bookshelf’  for  the 
Gary  Post-Tribune. 

“Each  month,  about  a  dozen  major 
books  are  published  that  are  about 
Indiana  people  and  places  or  are  writ¬ 
ten  by  Hoosier  authors,  like  Kurt 
Vonnegut  and  Roy  Blount  Jr.,”  said 
Hemmes,  who  is  based  at  4607  N. 
Sheridan,  1107,  Chicago,  Ill.  60640. 

Subscribers  receive  two  750-word 
columns  plus  one  review  and  one  fea¬ 
ture  article  each  month. 

'Al’  column  honored 

“Ask  Al,”  a  column  about  alcohol¬ 
ism  that  appears  in  the  Arizona  Daily 
Star  and  other  papers,  has  won  an 
award  from  Mothers  Against  Drunk 
Driving  for  its  “contribution  to  the 
battle  against  alcohol-related  traffic 
accidents.” 

“Al” — a  recovering  alcoholic  (so¬ 
ber  eight  years)  who  writes  his  weekly 
self-syndicated  feature  in  a  question- 
and-answer  format — is  based  at  P.O. 
Box  41533,  Tucson,  Ariz.  85717. 
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Circulation 

(Continued  from  page  18) 

can  find  a  safe  haven  in  1 ,300  partici¬ 
pating  homes  verified  by  the  police 
department  as  posing  no  threat.  A 
prominently  displayed  decal  lets  kids 
know  what  houses  are  part  of  the  child 
watch  program.  Subscribers,  in 
general,  are  asked  to  leave  their  porch 
lights  on  for  early-morning  carriers. 

Another  measure  has  enabled  car¬ 
riers  to  talk  directly  to  their  managers 
through  a  portable  two-way  radio  sys¬ 
tem,  thus  bypassing  the  carrier  having 
to  find  a  pay  phone.  That  program 
cost  the  paper  $80,000,  Glass  said. 

In  September,  when  he  paper  has 


Copy  editors 

(Continued  from  page  15) 


editors. 

“I  think  we  all  want  to  avoid  the 
trap,  as  an  editor  expressed  to  me  last 
week,  of  becoming  a  mere  technician. 
I  think  we  all  have  to  remember  that 
the  word  ‘editor’  says  a  lot,  and  it’s  a 
noble  calling.  And  it  is  also  not  too 
late  to  restore  vitality  to  the  copy 
desk,”  Alexander  said. 

In  other  presentations,  David  Ta- 
bolt,  assistant  bureau  chief  of  the  As¬ 
sociated  Press  in  Chicago,  told  the 
copy  editors  that  simplicity  of  thought 
and  simplicity  of  expression  are  “two 
fundamentals  that  help  you  to  make 
sure  accuracy  is  there. 

“When  a  reporter  gives  you  a  con¬ 
voluted  lead,  and  you  try  to  straighten 
it  up,  you  probably  are  going  to  make 
a  mistake  trying  to  straighten  up 
something  that  the  reporter  didn’t  say 
simply,”  he  said. 

“You  have  to  insist  that  reporters 
think  simple  thoughts  and  express 


Ad  linage 

(Continued  from  page  31) 


sufficient  computer  capacity,  the  pa¬ 
per  hopes  more  subscribers  will  pay 
directly  to  the  office  rather  than  pay 
carriers.  However,  the  two  missing 
boys  were  delivering  Sunday  papers 
early  in  the  morning  and  not  collecting 
or  carrying  money. 

It’s  on  Sundays  that  most  of  the 
7,000  carriers  statewide  are  children. 
Glass  said,  while  daily  carriers  con¬ 
sist  mostly  of  adults.  In  Des  Moines 
proper,  1,800  of  the  carriers  are  kids. 
When  they  congregate  this  summer 
for  the  annual  carrier  trip  to  the  major 
amusement  park  in  the  state.  Glass 
said  they’ll  be  herded  into  an  auditor¬ 
ium  for  a  general  session  on  safety. 

Before  the  first  carrier  disappear¬ 
ance,  the  paper  had  1 17  carrier  vacan¬ 
cies  in  Des  Moines.  Fifty  carriers  quit 


things  simply  because  simplicity  real¬ 
ly  eliminates  a  lot  of  the  risk  of  error. 
You  won’t  write  in  mistakes  as  a  copy 
editor  and  you  won’t  miss  mistakes 
because  you  are  trying  to  rephrase 
things,”  Tabolt  said. 

Mary  Wohlrabe,  acting  head  of  the 
journalism  department  at  Eastern  Illi¬ 
nois  University,  said  among  the 
things  that  copy  editors  need  to  look 
for  is  the  rhythm  to  the  copy. 


‘The  copy  editor  is  now 
tied  to  his  video  dispiay 
terminai.  He  probabiy 
feeis  a  sense  of 
isoiation.” 


She  said  she  believed  that  many 
grammar  and  punctuation  problems 
could  be  avoided  if  people  starting 
thinking  in  terms  of  rhythm. 

“I  don’t  believe  writing  is  a  natural 
act.  I  think  you  have  to  work  extraor¬ 
dinarily  hard  to  develop  a  simple 
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Upon  learning  of  the  tragedy,  and  pre¬ 
sently  SO  vacancies  exist. 

Other  media  joined  in  the  move  to 
upgrade  carrier  safety  as  well.  Glass 
said.  A  reward  fund  of  $125,000  was 
pledged  from  the  Register  and  Tri¬ 
bune  and  other  Des  Moines  media  af¬ 
ter  the  second  disappearance.  But  no 
trace  of  evidence  has  materialized. 

Glass  said  the  paper  keeps  the  in¬ 
vestigation  alive  by  running  ads  of  the 
two  boys  and  increasing  awareness  of 
the  plight  of  unprotected  children. 
While  clues  slowly  dwindled  down  to 
nothing,  she  said  the  paper  continues 
its  efforts.  Papers  throughout  the 
country  have  run  the  boys’  photos  in 
the  hope  someone  will  be  able  to  ren¬ 
der  information  leading  to  the  end  of 
the  waiting  and  fear. 


style.  If  you  think  you  are  just  going 
to  whip  something  up  quickly  and 
easily,  you’ll  probably  be  writing  ex¬ 
tremely  complicated  material. 

“So  one  of  the  guidelines  to  sim¬ 
plify  these  things  is  rhythm.  For  ex¬ 
ample,  if  you  are  discussing  organiza¬ 
tion,  and  you  say,  your  words  should 
flow,  what  does  that  mean?  I’m  not 
sure  what  that  means.  But  if  you  start 
looking  in  terms  of  rhythm,  you  could 
say  you  need  short  sentence,  long 
sentence,  short  paragraph,  long  para¬ 
graph — to  create  almost  musical  feel¬ 
ings  to  the  words,”  she  said. 

Donald  M.  Jones,  ombudsman  for 
the  Kansas  City  Star  and  Times,  told 
the  copy  editors  that  it  was  to  their 
advantage  “to  work  with  the  other 
editors  to  make  sure  your  paper  has  a 
clear-cut,  written  policy  on  how  to 
handle  errors,  complaints  and  correc¬ 
tions. 

“The  staff  ought  to  know  that  poli¬ 
cy  and  so  should  the  reader.  Such  a 
policy  will  make  your  work  a  lot  easi¬ 
er.  And  it  will  improve  the  quality  of 
your  paper.” 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 


HOOSIER  BOOKSHELF-Twice- 
monthly  column  on  current  Indiana 
books  and  authors,  plus  monthly  book 
reviews,  author  inteviews,  etc.  All  for  one 
low  prico!  Michdol  Hommos.  4607  N. 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S13th,  Temple  TX  76501. 

Sheridan,  Box  1107,  Chicago,  IL 

MOVIE  REVIEWS 

0U04U. 

FASTEST-GROWING  COMPLETE 

CARTOONS 

MOVIE  SERVICE!  Free  trial  subscrip¬ 
tion!  Call  collect  (503)  372-5496. 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaer  or  publication. 
Strips,  panels  and  editorials.  Member 
NCS.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  TN  37130. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

PROFESSIONAL  500  WORD  REVIEWS 
for  less  than  a  movie  ticket-as  needed  or 
by  subscription.  Perfect  for  small  pap¬ 
ers.  Samples/information;  REVIEWS  ON 
REQUEST,  PO  Box  20267,  London  Ter¬ 
race  Station,  New  York,  NY  10011. 
(212)  989-6612. 

PUZZLES 

FUNNY  WEEKLY  BUSINESS  CARTOON 
PANEL  samples/information  BACALL 
CARTOONS  204  Arlene  St.,  Staten  Is¬ 
land,  NY,  10314. 

DAILY  CROSSWORD  PUZZLES  by  Fran¬ 
cis  Burton.  15  square  X  15  sqaure  of 
approximatley  62-81  words.  For  sample, 
rates,  PO  Box  997,  St.  Joseph,  MC) 

GRIMSLY-The  world's  most  topical  and 

64502. 

satirical  family  cartoon  panel.  Mackinac 
Features,  Box  1347,  Ann  Arbor,  Ml 
48106,  (313)  663-1368. 

SALTY  SALLY  generates  agreeable  nods. 
So  does  the  cost.  Perfect  for  weeklies. 
Cullen  Hightower,  PO  Box  747,  Shali- 

FREE  PUZZLES! 

Run  our  small  coupon  and  get  the  best 
crossword  or  Scrambir’®  puzzles  FREE! 
Our  15th  year.  Scrambl-Gram  Inc., 
1772  State  Rd.,  Cuyahoga  Falls,  OH 
44223.  (216)  923-2397. 

mar,  FL  32579. 

REAL  ESTATE 

ENTERTAINMENT 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 

others.  Lively,  lucid,  800- word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 

Beach  FL  33402. 

HEALTH 

HUMOR 

otiiiUK  ulIiNIw  a  spccidiist  wntcS 
America’s  only  health  column  on  medic¬ 
al  problems  of  older  people.  Lively  Q&A 
format.  Rochester  (NY)  Democrat  & 
Chronicle-’’Timely  -Incisive-  Excellent 
Reader  Response".  Now  in  4th  year. 
Weekly,  600  words.  Samples.  Dr. 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta  Canada, 
T5J  2J7  (403)  973-2361. 

"THESE  ARE  VERY  GOOD  COL¬ 
UMNS..."  wrote  the  vice  president  of  a 
New  York  newspaper  feature  syndicate 
about  "That’s  Rich,"  a  humor  column 
feature  by  Rich  Sanderson.  And  New 
York  veeps  are  never  wrong,  or  they’re 
exiled  to  Los  Angeles.  Column  is  ideal  for 

attracting  new  advertising  clients  and 
improving  circulation;  and  for  swatting 

VIDEO 

slow  flies.  For  sample  columns,  rates, 
and  an  unautographed  photo  of  that  veep 
on  the  bus  for  L.A.,  contact;  That’s  Rich 
Associates,  Suite  222,  900  Mt.  Royal 
Blvd,  Pittsburgh,  PA  15223;  (412) 

WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what’s  available  on  videocassette. 
Samples  on  request  VIDEO  REVIEWS,  7 

486-3886. 

Utica  St.,  Quincy,  MA  02169. 

Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 


BUSINESS  OPPORTUNITIES 


FOR  SALE 

Small  graphic  arts  and  typesetting  busi¬ 
ness,  1984  gross  over  $187,000.00,  in 
new  location  with  excellent  market 
potential.  Also  includes  small  weekly 
newspaper  in  same  market,  1984  gross 
over  $12,000.00  with  even  greater 
potential.  Both  offered  at  reasonable 
price.  Call  (803)  772-3240  or  write  Box 
21511,  Columbia,  SC  29221  for 
appointment  to  see. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales'Consulting'Appraising 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


BILL  MATTHEW  COMPANY  conducts  I  TO  BUY  OR  SELL 

professional,  confidential  negotiations  I  A  MIDWEST  NEWSPAPER 
for  sale  and  purchase  of  highest  quality  i  you  need 

daily  and  weekly  newspapers  in  the  !  ROY  HOLDING  &  ASSOCIATES 
country.  Before  you  consider  sale  or  ;  ‘Brokers  ‘Appraisers 

purchase  of  a  property,  you  should  call  PO  Box  212,  Galva,  IL  61434 
(813)  733-8053  daytime;  (813)  446-  i  Office  Phone  309-932-2270 

0871  nights;  or  write  Box  3364,  Dave  Kramer  217-784-4736 

Clearwater  Beach  FL  33515.  No  obliga-  Roy  Holding  305-335-9082 
tion,  of  course. 

-  WAYNE  CHANCEY  CONSULTANTS 

CONFIDENTIAL  PROFESSIONAL  SER-  po  Box  86,  Headland  AL  36345 
VICE.  Call  or  write  Dick  Briggs.  No  i  (205)  693-2619 
obligation.  RICHARD  BRKjGS  &  ! 

ASSOCIATES,  Box  8225,  Savannah,  GA  | 

31412  (912)  236-1596.  I  _ _  _ - 


I  SOUTHWESTERN  U.S.  NEWSPAPERS, 
I  $35Kto$1.7  million.  Free  information. 

!  Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex- 
I  position  Blvd.,  Austin,  TX  78703,  (512) 
j  476-3950. 


NEWSPAPER  CONSULTANTS 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


Fournier  Media  Service  Inc. 
Appraisal‘BrokerageOonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


163  !  WHAT  IS  YOUR 

>2  !  CLASSIFIED  POTENTIAL? 

13  I  Recently  a  newspaper  jumped  from  3 
j pages  to  over  16  pages  and  has  been 
increasing  since  using  classified  inter- 
I  national  new  management  development 

_  i  systems.  Call  or  write  for  free  consulta- 

1  tion  today.  Ask  for  our  free  sample  pack- 
ng  age  offer.  Call  Ray  or  Kevin  Greene  at 
1(305)  981-1240.  Classified  Interna- 
08  'tional  Advertising  Services,  Inc.,  3211 
!  North  74th  Ave.,>lollywaod,  FL  33204. 
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NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100,00b 
down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  80301. 


CAROLINAS  GROUP;  Three  Metrolina 
Area  weeklies  grossing  $75  to  $110K 
each.  Available  as  group  or  singly. 

N.C.  WEEKLY-SHOPPER  COMB.  Paid 
weekly  covers  4  towns  in  Metrolina  area 
supplemented  by  5,000  distribution 
shopper.  Reasonable  terms. 

TWO  FOR  PRICE  OF  ONE;  Neighboring 
Penna.  weeklies  doing  $80K  gross. 
Absentee  owners  will  sell  for  less  than 
gross.  Excellent  terms  to  qualified  Mom 
and  Pop  team  looking  for  unusual  oppor¬ 
tunity. 

EDWIN  0.  MEYER  ASSOCIATES  INC. 
P.O.  Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


ESTABLISHED  WEEKLY  in  one  of  the 
fastest  growing  communities  in  San 
Diego  County,  California.  Last  year  leg- 
als  produced  $38,000.  Unlimited 
potential.  $55,000  full  price  includes 
typesetting,  compugraphic  camera  sys¬ 
tem  and  office  furniture.  Owner  will  help 
with  transition.  (619)  744-2212  PO  Box 
947,  San  Marcos,  California  92069. 


HUMOR  IN  PARADISE.  Fqr  sale  The 
Boulder  Lampoon.  Don  Koplen,  PO  Box 
1075,  Boulder,  CO  80306.  (303)  443- 
5965. 


MASSACHUSETTS  WEEKLY  serving 
attractive  area  with  some  tourism  and 
good  mix  of  agricultue  and  diversified 
industry.  Photocomposition  equipment. 
$20,000  down  handles  deal.  W.B. 
Grimes  &  Co.,  1511  K  St.,  NW, 
Washington  D.C.  20005. 


MAJOR  IOWA  WEEKLIES,  in  one  mar¬ 
ket,  gross  $2.3  million,  excellent  cash 
flow,  full  web  plant.  $2.5  million  price 
includes  real  estate.  Terms. 

UPPER  MIDWESTRESORTWEEKLIES. 
Fast  growth  area.  Web  plant,  four  units, 

fross  $758,000.  $95(j,00C).  Terms. 

UBURBAN  CHICAGO  WEEKLY  priced 
at  gross  of  $411,000.  Profitable. 
Terms. 

NEW  MEXICO  WEEKLY,  growth  area, 
gross  $500,000  plus.  Priced 
$550,000.  Terms. 

KANSAS  DAILY,  gross  $538,400.  Un¬ 
opposed.  Includes  web  press,  building. 
Terms. 

WASHINGTON  COASTAL  unopposed 
weekly  and  shopper.  Gross  projected 
$340,000  '85.  High  growth. 
$320,000.  $90,000  down,  15  years. 
NORTHERN  MISSOURI  WEEKLY,  un¬ 
opposed  in  county  grossing  $145,000. 
$165,000,  terms. 

SOUTH  CENTRAL  CALIFORNIA,  week¬ 
ly-shopper,  gross  $232,700.  Growth 
area.  $260,000.  $75,000  down,  15 
years  11'%. 

For  information  write: 

ROBERT  N.  BOLITHO 
P.O.  Box  7133,  Shawnee  Mission 
Kansas  66207 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPER  AND  MAGAZINE  FOR 
SALE.  Weekly  newspaper  and  bimonthly 
magazine  in  British  Caribbean.  Exclu¬ 
sive  market-only  publications  in  growing 
tax  haven  and  tourist  resort  area.  Four 
years  old  with  rapidly  growing  circula¬ 
tion.  Newspaper;  $75,000.  Magazine; 
$125,000  or  both  for  $150,000.  (No 
equipment).  Write  in  confidence  to; 


PROFITABLE  GROWING  WEEKLY 
NEWSPAPER  and  classified  shopper  lo¬ 
cated  in  beautiful  Northwest  Wisconsin. 
Gross  sales  over  $800,000.  Office 
buildings  and  printing  plant  used  for  own 
papers  only.  Appraised  at  over 
$400,000.  $1,156,000  with  1/3  down 
or  $1,000,000  cash.  Net  will  cover  debt 
and  provide  good  living.  Send  profes¬ 
sional  and  financial  qualifications  to  Box 
9005,  Editor  &  Publisher. 


SATELLITE  NEWSPAPER  FOR  SALE 
only  $10,000  including  $2,000  in 
equipment,  co-op  production  agreement 
and  over  $10,000  in  future  printing. 
Tremendous  opportunity  for  young  news¬ 
man  or  retiring  journalist.  Write  The 
Citizen,  15  E.  5th,  Mtn.  Home,  AR 
72653  or  call  (501)  425-4700. 


TURNAROUNDS  requiring  small  invest¬ 
ment.  Carolina  shopper,  $32,000  with 
$10,000  down.  SE  weekly  reduced  to 
$60,000  with  $25,000  down.  Dick 
Briggs,  RICHARD  BRIGGS  &  ASSOCI¬ 
ATES,  Box  8225,  Savannah,  Georgia 
31412(912)  236-1596. 


WELL  ESTABLISHED  Zone  1  small  col¬ 
lege  football  and  all-college  hockey 
newsletters.  Buy  seperately,  or  as  a 
package.  Combined  gross  $36,000.  Box 
8941,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 

50%  DISCOUNT 
Chase's  Annual  Events 
1985  Edition 

Over  10,000  communications  profes¬ 
sionals  use  this  reference  book  in  their 
vrork.  CHASE'S  ANNUAL  EVENTS  has 
been  America's  best  known,  most 
quoted  chronicle  of  events  forthe  last  28 
years!  Covers  the  entire  year's  calendar- 
holidays,  national,  international,  ethnic 
and  traditional  observances,  holy  days, 
fairs,  festivals,  birthdays,  anniversaries, 
special  occasions  and  much  more.  The 
1985  edition  is  now  reduced  to  $7.50  a 
copy  plus  $2.75  for  shipping/handling/ 
tax  (regular  price  $14.95.)  Limited 
number  left.  Send  name,  address  and 
check  to;  Best  Publications.  Department. 
EP,  180  N.  Michigan,  Chicago,  IL 
60601. 

SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchase  a  Newspaper  and  Suc¬ 
ceed"  by  editor— publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


THREE  RIO  GRANDE  VALLEY  WEEK-  REAL  ESTATE 

LIES.  $240K  sales  price  includes  some"  """ 
real  estate.  With  $60K  down,  owner  fi¬ 
nance  15  year  note  at  9%.  Cash  price,  GOVERNMENT  HOMES  from  $1  (U  re- 
$192K.  AiN,  Inc.,  Bill  or  Ed  Berger,  pair).  Also  delinquent  tax  property.  Call 
1801  Exposition  Blvd.,  Austin,  TX  (805)  687-6000.  Ext.  GH-4261  for  in- 
78703,  (512)  476-3950.  formation. 
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SHOPPING  GUIDES 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 

isio's.*^  Way^to  combat  TM(?*and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


COLLECTOR  SEEKS  political  press  but¬ 
tons,  badges,  ribbons,  etc.  from  conven¬ 
tions,  primaries,  etc.  Send  list  and  a 
xerox  of  items  to  Tony  Lee,  108  Mohr 
Ave.,  Bloomfield,  NJ  07003. 


INDUSTRY 

SERVICES 


I  EQUIPMENT  S  SUPPLIES 


CAMERA  A  DARKROOM 


WARNER  COLOR  SYSTEM,  complete 
with  accessories;  Chemco  News-Pagers, 
complete  with  darkroom.  Contact  Frank, 
(602)  267-9519. 


aRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


aRCULATION  SUPPUES 


WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft.  x  6ft.  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B.  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 


aRCULATION  SERVICES  I  COMPUTER  SOFTWARE 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 

EDITOR  SPECIAL-  Don't  start  yor  day 
without  the  newspaper  that  "hopes  to 
serve  as  a  forum  for  better  understanding 
and  unity  to  help  make  the  USA  truly  one 
nation."  USA  TODAY  delivered  by  adult 
courier,  early  morning  in  Ohio  areas  of 
Alle,  Hancock,  Putnam,  Van  Wert,  Mer¬ 
cer,  Auglaize,  Logan,  Hardin,  Shelby, 
Miami,  Champaign,  Drake  counties  and 
Indiana  areas  of  Allen,  Adams,  Whitley, 
Kosciusko,  Noble  and  DeKalb  counties. 
In  Ohio  call  Media  House  at  (800)-32 
TODAY  and  in  Indiana  call  (219)  482- 
1178.  One  full  year  for  $65. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

MAIUNG  SERVICES 

ALTERNATE  DELIVERY 
7  days  a  week,  24  hours  a  day  Los 
Angeles  and  Southern  California.  We 
pick  up  from  LAX  and  deliver  same  day. 
Also  break-up  and  forwarding  service  or 
consolidations.  American  Distributing 
Co.,  (213)  770-1655. 

_ CONSULTANTS _ 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6607. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  A  DARKROOM 

ACTI  CAMERA  TCS-1000  7  years  old. 
Camera  back  size  18"X23"  3  lenses 
105  mm,  180  mm,  420  mm.  Good  con- 
dition  $5000.  (801)  237-2878. 
SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  CA  90278.  (213)  372- 
0372 


DISPLAY/390 

Ad  scheduling,  billing  and  sales  report¬ 
ing  for  weeklies  and  small  dailies.  De¬ 
signed  for  publishers  who  seek  the  com¬ 
petitive  edge.  Runs  on  IBM  PC-XT  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochures  and  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems.  Box  5553,  Mill  Valley.  CA  94942; 
(415)  383-4500. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Singleormulti-zonever- 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $60(X).  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


TSS/80 

Typesetting  Front  End  System 

•Powerful,  easy  to  use  Text  Editor 
•Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  typesetters 
•Wire  capture  -  stories  accessible  by 
priority,  categoty,  key-word 
•Classified  Advertising 
•Remote  bureau  supj^ 

•TSS/80  is  available  for  most  CP/M 
and  MS-(X)S  computer  systems 
•TSS/80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  supporting  up  to  50  users  and 
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typesetters 

•TSS/80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
accounts  receivable  and  billing, 
accounts  payable  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
system  including  newspaper  accounting 
system,  NCR  Tower  computer,  2  termin¬ 
als,  printer  and  operator  training  for  only 
$29,982.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


TAL-STAR  SYSTEMS 

(2)  complete  G.  A.  18/30T410Systems, 
64K.  with  2  CDC  80  MG  disk  drives  and 
model  43  printer  per  system. 

(3)  G.A.  Spec  16/65,  (25)  Computer 
2C)0  terminals  with  bi-terms,  DMA  con¬ 
trollers.  Reasonably  priced.  Contact 
Craig  Pollard  (201)  774-7000,  Ext. 
2311. 

FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used . 
For  more  details  calls  Best  Publishing 
Co.  ,(213)  548-4545. 


_ MAILROOM _ I 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 

(213)  256-4791  i 


EQUIPMENT  «.  SUPPLIES 


PHOTOTYPESETTING 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warrant^.  Call  toll- 
free  l-8()0-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for  fif¬ 
teen  years. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CHEMCO  SPARTAN  III  CAMERA,  7 
years,  $28,000; 

DIANIPPON  DS  270  D,  20X24  HORI¬ 
ZONTAL  CAMERA.  1  years, 
$13,500. 

Bob  Weber  (216)  831-0480 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multi  wide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

_ 

Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Sign^e  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

MULLER  MODEL  231  Conter  Stacker, 
remanufactured  with  one-year  parts  war¬ 
ranty.  Available  immdeiately.  Reply  to: 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


•  24-P.  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


TELESCOPIC  TRUCK  LOADER  CON¬ 
VEYORS. 

High  output — safety  oriented  units  for 
new  and  replacement  installations. 
Modern,  low  maintainance  design  with 
headlamps  for  truck  illumination. 

Call  Richard  Parett 
EAC  Engineering 
88-36  77  Avenue 
Glendale,  NY  11385 
(718)  896-5333. 


PHOTOTYPESETTING 

AM,  CG  TYPESETTERS:  Buy,  Sell.  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 
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COLOR  SCANNER  FOR  SALE  -  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
high  quality  scans  easily  and  economi¬ 
cally.  Easy set-upand  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 

EditWriters  7500,  7700  and  7700  Re- 
conditioned  and  Warranted.  Available 
Immediately.  New  Low  Prices  includes 
delivery!  CaW  toll-free  1-800-255- 
6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  years. 

ECRM  OCR  5800,  Virtually  Unused, 
$1000; 

VIDEOSETTER  PREVIEW.  $2250; 

CG  EDITWRITER  ICI,  $1400; 

MCS  ACI,  $3250. 

Bob  Weber  (216)  831-0480 

EDIT  7500  HR.  $6750; 

EDIT  7700 II  HR,  Preview.  Ruling,  Rev. 
Lead.  $12,500; 

EDIT  1750,  REV  C,  3  years,  $2250. 
Bob  Weber  (216'  831-0480 

EDITWRITER  7500,  Rev  D,  High  Range, 
6-72  Point.  Graph-X  (215)  439-1942. 

HARRIS  3300  TYPESETTER,  $6500; 
HARRIS  1420  TERMINAL,  $2750; 
MICROSTOR  1253,  (2  available) 
$4000  each; 

MICROSTOR  1256,  $6500. 

Bob  Weber  (216)  831-0480 


3M  PLATEMAKER,  11X17,  2  */2  years, 
Assume  Lease  18  at  $150; 

3M  MR412  CAMERA/PLATEMAKER, 
Rebuilt,  Quartz  Lights  $2750. 

Bob  Weber  (216)  831-0480 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

OMNITECH  2100  DIGITAL,  With  2001 
Term.,  T.C.,  35  Fonts,  PMA,  2  years, 
$14,000; 

MERG.  CRTronics  E,  Rev.  Lead,  Ruling, 
$8000. 

Bob  Weber  (216)  831-0480. 

Replace  your  aging  MDT-350  Terminals 
with  new  MDC-350’s;  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 


RECONDITIONED 

PHOTOTYPESETTERS 

1106  Himwgr  Aw. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


VARISYSTEMS  VCIA  FRONT  END  SYS¬ 
TEM,  Dual  Disk,  Paper  Tape  Reader  & 
Punch,  Powerful  Driver  for  Many  Type¬ 
setters,  $5900.  Bob  Weber  (216)  831- 
0480. 

TWO  COMPUSCAN  ALPHA  OCR  scan- 
ners.  Some  spare  parts,  both  in  operat¬ 
ing  condition.  On  sight  demonstration 
can  be  arranged.  Asking  $8, 500  for  both 
or  make  reasonable  offer.  Call  Bob  Wil¬ 
liams.  (215)  345-3038. 

USED  TYPESETTING  EQUIPMENT 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 


Cameras . Platemakers  .  KING 

Nationwide  Brokers-10%  Sales  Com-  1  Colorking  unit  1969 
mission.  We  remove  the  risk  when  KJ-6  folders  1980 
buying  or  selling  between  individuals,  i  4  unit  Newsking,  1  Press  Complete 
Bob  Weber.  (216)  831-0480  1  KJ6  folders 


USED  COMPUGRAPHIC  FONTS,  Over 
200  Comp  II  Strips  and  width  devices  to 
choose  from  plus  7200  Headliner 
Strips,  A(jM  9000  Strips,  and  90 
Videosetter  Grids,  from  1/3  to  2/3  off 
new  prices.  Call  Bob  Weber  (216)  831- 
0480  for  List. 

_ PRESSES _ 

COUNT-O-VEYOR  105  fresh  rebuilt  with 
over  $2500  in  new  parts.  $9,500.  (219) 
946-6628. 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2  Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISUND  WA  98292 
(206)  387-0097 


AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Het  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Bailoon  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  this  first 
class  condition  double  width 
rotary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  Va”  22 
23  9/16” 

New  color  humps  80”  82”  88” 
New  half  decks  80”  82”  88” 
New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 
PRINTING  PRESS  SERVICES 


MISCELUNEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

I  PEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  COMMUNITY  4  units  grease  side- 
lay.  Suburban  and  Community  folder. 
(312)  459-9700. 


UADDIC 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A.  4  units,  1972. 

GOSS 

Community  SSC,  6  units  1,  stacked,  1 
tri¬ 
color  (NEW),  folder 
KING 

Newsking,  6  units,  KJ8  folder 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-posltion  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264-1802  Telex  140186 


PASTER  PROBLEMS? 
Update  your  reels,  contact: 

Advanced  Graphics  Systems 
1757  Miriam  Ct. 

San  Jose,  CA  95124 
(408)  267-9155 


Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 


SOLNA  225  for  sale  serial  1603  two/c- 
18  X  24.  Excellent  condition.  $35,000 
or  make  offer.  Write  Plant  Manager,  Box 
24  4202,  Northbrook,  IL  60065. 

URBANITE  1000  series,  8  units,  22 
'  with  or  without  automatic  pasters,  1 

or  2  folders,  good  mechanical  order. 
BELL-CAMP  INC  (201)  796-8442. 
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PRESSES 


Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
&}mplete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 
8-V25  press  heatset.  2  pass  tec  hot  air 
dryer  with  chills,  combination  Vi->/4 
D.P.JFl  folder,  press  new  197^79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

VISA  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 

HOE  COLORMATIC  -  22  Vt"  cutoff 
8  •  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 

5  -  color  cylinders 
1  -  color  halfdeck 

8  -  fully  automatic  reels 
G.E.  motors  and  drive  -  3  years  old 
GOSS  MARK  I  -  22  y4”  cutoff  (storage) 

6  -  units 

1  -  double  folder 

1  -  halfdeck  (extra  halfdecks 

available) 

6  -  Goss  reels 
MISC.  EQUIPMENT 

Goss  angle  bars  -  A80  and  A82 
Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23  9/16” 
cutoff) 

1  Goss  Cosmo  unit 
Goss  double  portable  ink  fountains 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


EQUIPMENT  I.  SUPPLIES 


Offering  Exclusively 
Press  Equipment 

4  Unit  News  King  with  KJ4,  or  KJ6 
excellent  condition. 

3  Unit  V-15A,  JF7  folder  Mfg.  1971 

4  Unit  V-15A,  JF7  folder  Mfg.  1968 

4  Unit  Community  SC  Mfg.  1971 

5  Unit  Community  with  Community 
fol^  Mfg.  1972 

4  Unit  Solna  RP36  with  combination 
folder 

8  Unit  Urbanite  with  page  folder  on 
RTP’s 

Goss,  King  and  Harris  Folders 
Goss  Community  add-on  units 

2  Gregg  imprinters,  Martin  infeeds 

For  additional  equipment  contact  our 
sales  team. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  4-2362 

HARRIS  Heatset  N40  (845)  6  units,  22 
V4”  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


IT’S  A  CLASSIFIED 
SECRET! 

We’N  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  repty  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  tne 
reply  to  reach;  put  the  reply  and 
note  in  an  envenpe  addressed  to 
E&P  Classifieds,  lithe  Box  Number 
you're  answering  is  on  your  list 
we'H  discard  your  reply. 


NEWSPAPER  JOBS 


NEWSPAPER  PEOPLE 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  ->$4.95  per  line 

2  weeks— $4.45  per  lir>e.  per  issue. 

3  weeks— $3.75  per  line,  per  issue 

4  weeks— $3  00  per  lir>e.  per  issue 


Effective  January  1 .  1 985 

POSITIONS  WANTED 
1  week  —$3.30  per  lirte 

issue.  2  weeks— $2  75  per  br>e  per  issue 

issue  3  weeks— $2  40  per  lirte  per  issue 

issue  4  weeks  $2  20  per  hne  per  issue 


Add  $5.00  per  insertion  for  box  service, 
count  as  an  additional  Nne  in  copy 


Add  $3.50  per  irtsertion  for  box  service, 
count  as  an  additional  line  in  copy 


Count  approximately  37  characters  and  or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19lh  Street.  NY.  NY  10011.  (212)  675-4380. 
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EQUIPMENT  I.  SUPPLIES 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  Vi",  4  Hieh.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  1500,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8  units  JF25,  1983 
V15C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


Goss  2  Unit  Simature  -  22-y4"  C.O.  - 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10'  Offen  2  web 
dry»  with  2  pass  chill  -  2  Butler  B-700 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-W'  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (I960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-y4”  C.O.  55”  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Units  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 

Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


•28  Cutoff 
*58”  or  56”  web  width 
•Pump  and  rail  inking  system 
•Arranged  for  60,000  P.P.H. 
•Folder,  double  2:1,  22  V4” 
cutoff 

•Detailed  SpeoUioations  avail¬ 
able 

All  equipment  in  storage 
and  priced  for  immediate 
sale,  delivery  and  installa-' 
tion. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)348-5118 


EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  V4”. 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinety  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  ft  SUPPLIES 


WANTED  TO  BUY 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 

WEB  PLANT  with  employees  by  book 
manufacturer.  Write  Acquisitons  Mana¬ 
ger,  Box  4202,  Northbrook,  IL  60065. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


EaP  CLASSIFIEDS 

(212)  675-4380 


HELP  WANTED.  .  . 


_ ACADEMIC _ 

mEDIA  adviser.  Advise  nev«-ed  staffs 
of  independent  student  daily  newspap¬ 
er,  bi-weekly  law  newspaper,  yearbook, 
literary  magazine,  cable  radio  station 
and  supervise  production  department. 
Responsible  for  recruitment,  training 
and  development  of  student  staffs.  Be¬ 
gin  8-1-85.  Can  be  9-or  12-month 
appointment.  Salary  DOE/Q.  Send  letter 
of  interest,  resume,  3  references,  salary 
history  to  Media  Manager,  Box  134- 
SMU  Station,  Dallas,  TX  75275. 
AA/EEO  employer. 


Search  For  Faculty 


Columbia  Graduate 
School  of  Journalism 

Columbia's  Graduate  School  of  Journal¬ 
ism  is  searching  for  exceptionally  well 
qualified  professionals,  teachers  and 
scholars  to  fill  full-time  posts  beginning 
in  the  1986-87  academic  year.  The 
search  is  for  both  junior  and  senior  fac¬ 
ulty  with  tenure-track  opportunities. 

Candidates  should  have  professional 
and/or  academic  backgrounds  in  broad  - 
casting,  magazines  or  newspapers — or  a 
combination  of  media  specialties.  A 
proven  record  and  imaginative  interest 
in  creative  publication  are  expected. 
Competitive  salaries  commensurate 
with  experience.  Write:  Search  (Dommit- 
tee.  Journalism  Bldg.,  Columbia  Univer¬ 
sity,  New  York,  NY  10027.  Wfe  take  affir¬ 
mative  action  toward  equal  opportunity. 


Columbia  Umversity 


_ ACADEMIC _ 

COMMUNICATIONS  DEPARTMENT  haj 
two  faculty  positions  available  to  begin 
Fall  1985.  Need  person  (#  1)  to  teach 
reporting  and  editing  courses  and  (#  2) 
to  teach  broadcast  news  courses.  Salary 
to  $20,000  for  9  month  appointment. 
Graduate  degree  with  strong  profession¬ 
al  experience  preferred.  Contact  Edward 
J.  Smith,  Department  of  Communica¬ 
tions,  Texas  A  &  M  University,  College 
Station,  TX  77843,  (409)  845-461 1  by 
July  10,  application  deadline.  Texas  A  & 
M  is  an  Equal  (^portunity  through 
Affimative  Action  Employer. 


HELP  WANTED 


ADMINISTRATIVE 


BUREAU  CHEIF/AD  MANAGER  for  two- 
office  single  paper  Zone  6  weekly,  18th 
largest  paid  circulation  in  state  with  470 
weeklies.  Supervise  ad  sales,  ideas. 
Contribute  to  editorial.  Salaty  plus  per¬ 
centage  of  approximately  3(J0M  gross. 
Growth  potential  exceeds  8OOM.  Bonus, 
insurance.  Report  to  Publisher.  Write 
Editor  &  Publisher,  Box  8806. 

BUSINESS  MANAGER  for  4  specialty 
publications  on  L.l.  Strong  background 
in  accounting,  credit,  A/P,  A/R,  sales 
projections,  tax  preparations.  $25,000 
salary.  Resume  Box  303,  Roslyn,  NY 


CALIFORNIA  GROUP  of  eight  weekly 
and  twice-weekly  papers  around  a  grow¬ 
ing  county  seat  daily  needs  a  General 
Manager  with  at  least  10  years  of  news¬ 
paper  management  experience  to  re¬ 
place  a  retiring  executive.  Pleasant  liv¬ 
ing  in  a  growth  area  with  good  salary  and 
perks.  Good  career  opportunity  for  man 
with  modern  management  techniques 
and  style.  Give  complete  resume,  refer¬ 
ences  and  salary  range.  Box  8946,  Edi¬ 
tor  &  Publisher. 


GENERAL  MANAGER/EDITOR  needed 
for  weekly  newspaper  with  TMC  product 
in  Milton-Freewater,  Oregon.  Someone 
to  be  this  community's  newspaper  lead¬ 
er.  On  the  dry  side  of  Oregon,  agricultu¬ 
ral  city  with  a  promising  future  and 
pleasant  life  today.  Send  resume  quickly 
to  General  Manager,  East  Oregonian 
Publishing  Co.,  Pendleton,  OR  97801. 


GENERAL  MANAGER 
We  publish  2  dailies,  a  morning  and  an 
afternoon  in  adjacent  city's,  with 
25,000  circulation  in  a  strong  TMC 
weekly.  Our  general  manager  is  retiring. 
We  will  hire  an  experienced  person  to 
take  complete  charge  of  this  operation. 
This  represents  an  outstanding  oppor¬ 
tunity  for  career  growth  to  a  dedicated 
and  creative  individual.  It  is  a  chance  to 
have  a  major  influence  on  a  very  success¬ 
ful  newspaper  operation.  We  offer  an 
attractive  salary  and  bonus  plan  and  a 
full  benefit  program.  Contact  Patrick 
Boyles  at  Venango  Newspapers,  PO  Box 
928,  Oil  City,  PA  16301. 


GENERAL  MANAGER  for  daily  15,000 
circulation  college  newspaper.  Re¬ 
sponsible  for  the  direction  and  coordina¬ 
tion  of  the  business  advertising  and  pro¬ 
duction  operations  of  campus  daily 
newspaper.  Bachelors  degree  with  mini¬ 
mum  4  years  experience  in  newspaper 
management  or  related  media  manage¬ 
ment,  with  knowledge  of:  advertising, 
pre-press  production,  basic  accounting 
principles.  Must  have  strong  desire  for 
growth  in  a  university  setting.  Salary 
range:  $20,400-$3(),600.  Send  re¬ 
sume  with  salary  history  to  The  Chroni¬ 
cle,  Duke  Unversity,  Box  4696,  D.S., 
Durham,  NC  27706.  /WEO  Employer. 


Classifieds 
you  can 
bet  on  them 


42 


EDITOR  &  PUBLISHER  for  July  6,  1985 


HELP  WANTED 


ADMINISTRATIVE 


If  you  have  six  years  as  a  daily  ad  mana¬ 
ger  and  want  to  move  into  general  man¬ 
agement,  this  may  be  raur  chance.  A 
small  California  group  of  a  daily  and  four 
weeklies  needs  an  Assistant  General 
Manager  to  oversee  the  daily  ad  depart¬ 
ment  and  supervise  the  operation  of  the 
weeklies.  Give  complete  resume  with 
goals  in  life  plus  references  and  wur 
current  salary.  Box  8945,  Editor  &  Pub¬ 
lisher. 


MANAGER 

for  fast  growing  10,000  weekly  in  very 
attractive  New  England  suburban  area. 
We're  looking  for  an  experienced  person 
with  an  emphasis  on  sales  and  a  concern 
for  editorial  quality. 

This  is  a  chance  to  run  your  own  show. 
Pecmie  skills  are  a  must. 

Send  resume  to:  Loren  Ghiglione 
Editor  &  Publisher 
The  Bristol  Press 
99  Main  Street 

_ Bristol,  CT  06010 _ 

PUBLISHER  for  Carthage  Republican- 
Tribune,  Carthage,  NY.  This  3,000- 
circulation  weekly,  which  we  have  re¬ 
cently  accquired,  needs  an  ei^rienced 
person  to  take  full  charge.  The  paper 
needs  a  complete  re-do.  rotential  excel¬ 
lent;  it's  less  than  10  miles  from  Fort 
Drum,  where  the  Arrny  is  installinga  new 
infantry  division  of  10,000  men.  Growth 
area,  and  a  beautiful  place  to  live.  We'd 
expect  you  to  reside  in  Carthage  and  be¬ 
come  a  part  of  it.  We're  interested  in  you 
only  if  you  want  to  put  down  some  roots. 
Good  pay  and  good  potential  with  a  solid 
growth  company.  Do  not  apply  unless 
you  have  real  experience  with  a  daily  or 
weekly.  Complete  resume  (no  phone 
calls,  please)  to  Rodney  C.  Abare,  Per¬ 
sonnel  Director,  Johnson  Newspaper 
Corporation,  260  Washington  St., 
Watertown,  NY  13601. 


WANT  YOUR  OWN  PAPER? 

NO  RICH  UNCLE? 

Working  ownership  in  community  news¬ 
papers  offered  by  regional  group  seeking 
manpower  to  expand.  Ambitious  news¬ 
man  who  doesn  t  think  profit  is  a  sin; 
profit  oriented  ad  salesman  who  believes 
in  leadership  journalism.  Spend  1-2 
years  learning  to  do  it  our  way  at  less  than 
dynamite  pay,  and  we'll  leverage  you  into 
equity  in  a  weekly  or  small  daily  where 
you  can  do  it  your  way  on  liberal  profit 
share.  One  weekly  management  slot  now 
open,  others  in  progressive  development 
plan  if  yo  keep  in  touch.  Write  NEWS¬ 
PAPERS,  Box  26475,  New  Orleans,  LA 
70186. 


DIRECTOR  OF  PUBLICATIONS 
For  growing,  quality-oriented  newspaper 
group  (12  weeklies,  1  daily).  Seek  com¬ 
petitive  market  sales  pro  with  manage¬ 
ment  experience.  Good  salary,  benefits, 
profit  sharing.  Send  confidential  resume 
and  salary  history  to  Loren  Ghiglione,  25 
Elm  Street,  Southbridge,  MA  01550. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  if  you  are 
highly  motivated,  a  leader  with  an  ability 
to  train  and  motivate  a  young  staff,  and 
have  4  to  5  years  experience,  (some  in  a 
supervisory  capacity),  we  would  like  to 
talk  to  you.  We  are  a  growing  Zone  2 
weekly  in  a  competitive  but  lucrative 
market.  Compensation  package  to 
$35M.  Send  complete  resume  and  sal¬ 
ary  history  to  Box  8933,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALES  for  17  year  old 
music  magazine.  Minimum  1  year  out¬ 
side  cold  call  experience.  $15,000  + 
commission.  Good  Times,  Box  268, 
Greenvale,  NY  11548. 

ADVERTISING  SALES  PERSON 
needed.  Can  train  or  use  qualified  per¬ 
son.  Allan  Evans,  Russel  Daily  News,  KS 
67665,  (913)483-2118. 

EDITOR  &  PUBLISHER  for  July  6. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  for  small 
southern  Wisconsin  daily  with  TMC. 
Must  be  strong  on  promotions,  lead¬ 
ership,  and  training,  (lood  salary  and  be¬ 
nefit  package.  Excellent  opportunity 
with  a  small  aggressive  group  of  news¬ 
papers.  Send  complete  resume  to: 
General  ManaMr,  Baraboo  News- 
Republic,  PO  Box  9,  Baraboo,  Wl 


ADVERTISING  MANAGER-  Six  d^ 
afternoon  daily  with  TMC  in  Zone  7. 
Write  giving  salary  and  full  background. 
Staff  of  four.  Box  9016,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  ACCOUNT  EXECUTIVE. 
Two  positions.  Sell  local  retail  advertis-. 
ing  for  daily  newspaper.  Salary,  expense 
allowance  plus  commission.  Excellent 
earnings  potential  and  fringe  benefits. 
Send  letter  of  interest,  resume,  3  refer¬ 
ences,  salary  history  to:  Ad  Account  Ex¬ 
ecutive,  Box  134-SMU  Station,  Dalas, 
TX  75275.  AA/EEO  employer. 

ADVERTISING  MANAGER  for  daily  col- 
lege  newspaper.  Responsible  for  the 
management  of  advertising  sales  and 
production  operations  and  marketing 
campaigns.  Bachelors  degree  with  mini¬ 
mum  3  years  experience  in  newspaper  or 
related  media  advertising  sales,  includ¬ 
ing  management  experience  and  excel¬ 
lent  graphic  arts/layout  skills.  Salary 
range;  $17,200-$25,800  plus  bonus. 
Send  resume  with  salary  history  to  The 
Chronicle.  Duke  University,  Box  4696, 
D.S..  Durham,  NC  27706.  AA/EO  Em¬ 
ployer. 

ADVERTISING  DIRECTOR  for  expand- 
ing  weekly  newspaper  group  located  in 
Zone  2.  If  you  are  highly  motivated,  can 
lead  and  direct  sales  staff,  set  depart¬ 
mental  policies  and  procedures  and 
would  like  to  grow  with  us,  let's  talk.  We 
are  an  established  organization  looking 
to  expand  our  current  operation.  Reply 
with  resume  and  salary  requirements  to 
Box  9032,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
With  strong  management  and  organiza¬ 
tional  skills,  have  contact  with  accounts 
and  willing  to  lead  ^  example.  Send 
resume  to  Publisher,  Bergen  News,  111 
Grand  Ave.,  Palisades  Park.  NJ  07650. 

AD  SALES  MANAGER 
Use  your  retail  newspaper  supervisory 
abilities  at  a  #  1  metro  daily  in  exciting 
Zone  5  Midwest  market.  Immediate 
opening  due  to  expansion.  Send  resume 
in  confidence  to  Box  9004,  Editor  & 
Publisher. 


velopment  and  training;  hands-on  ex- 

Ece  in  all  areas  of  selling;  skill  at 
g,  energizing  employees;  exper¬ 
tise  in  budgeting,  goal  setting.  Requires 
ability  to  lead,  direct  and  communicate. 
Superior  opportuni^  for  energetic,  per¬ 
formance-oriented  individual  who  wants 
to  join  a  stable,  caring  organization. 
Send  resume,  references,  compensation 
requirements  to  Box  9010,  Editor  & 
PuDlisher. 

WE'RE  LOOKING  FOR  SOMEONE  who 
knows  newspaper  advertising,  is  an  able 
manager  and  of  the  highest  character  to 
become  our  advertising  director.  Central 
Texas  7-day  morning  publication  with 
outstanding  TMC.  Staff  of  25,  locally 
owned,  profit  sharing  and  many  other 
benefits.  Contact  Ron  Gates.  Business 
Manager,  Killeen  Daily  Herald,  PO  Box 
1300,  Killeen,  TX  76540,  (817)  634- 
2125. 

1985 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Highly  motivated  person  needed  to 
direct  retail  advertising  and  classified 
efforts  for  independent  Zone  6  PM  of 
12,000  circulation.  Emphasis  on  sales, 
training  and  overall  marketing  efforts  of 
the  paper,  its  TMC  vehicle,  a  direct  mail 
propam  and  several  special  projects. 
WeYe  good,  but  we  want  to  be  the  best. 
Resume,  clips  and  salary  requirements 
to  The  Duncan  Banner,  PO  Box  1268, 
Duncan,  OK  73534. 


CLASSIFIED  PHONEROOM  SUPER¬ 
VISOR 

needed  for  fast  growing  400,000  dis¬ 
tribution  shopper  located  in  Chicago 
suburbs.  Responsibilities  include  hir¬ 
ing,  training,  motivating,  and  monitoring 
the  performance  of  our  telemarketing 
sales  staff.  If  you're  interested,  send 
your  resume  and  sales  history  to 
Gene  Juszczak 
Penny  Saver  Publications 
6775  W.  174th  St. 

Tinley  Park,  IL  60477 


CLASSIFIED  AD  POSITION 
Twenty  year  old  twice  weekly  free  cir¬ 
culation  community  newspaper,  52,000 
circulation  serving  7  city  area  in  Sun¬ 
belt,  (Zone  6).  Looking  for  person  to 
organize  and  manage  classifi^  depart¬ 
ment.  Wednesday  issue  averages  50-60 
broadsheet  pages,  with  5000  plus  food 
inches.  We've  never  promoted  ourclassi- 
fied  other  than  casual  ROP  promotions. 
New  Sunday  edition  started  November 
1984  averaging  16-24  broadsheet 
pages  with  great  growth  potential. 

Need  intelligent,  aggressive,  telephone 
solicitation  department. 

Tremendous  opportunity  for  the  right 
person. 

Look  us  over  before  sending  resume, 
photo,  references  and  application  letter. 
Send  name  and  address  and  we'll  send 
you  sample  issues  and  descriptive  tab¬ 
loid  showing  our  operation. 

We  are  looking  for  aggressive,  mature 
well  organized  person.Tf  you  are  “flaky” 
or  a  "job  hopper”  don't  waste  our  time. 
Box  8972,  Editor  &  Publisher. 

GAY  WEEKLY  seeking  ad  salespeople. 
Potential  exceeds  $20K  first  year.  The 
Washington  Blade,  930  F  St.,  NW, 
Washin^on,  DC  20004. 

THE  SAN  JOSE  MERCURY  NEWS  has  an 
immediate  opening  in  retail  telemarket¬ 
ing/inside  sales.  This  position  requires 
two  to  four  years  experience  including 
proven  ablity  in  an  existing  telemarket¬ 
ing  program.  We  are  a  Knight-Ridder 
newspaper  60  miles  south  of  San  Fran¬ 
cisco  and  offer  salary,  bonus  and  quality 
benefits.  Phone  Lou  Alexander  (408) 
920-5622  or  send  resume  to  950  Rid- 
der  Park  Drive,  San  Jose,  CA  95190.  An 
Equal  Opportunity  Employer. 


THE  NEW  ENGLAND  Newspaper  Asso¬ 
ciation  is  always  looking  for  qualified  ap¬ 
plicants  to  fill  openings  in  all  depart¬ 
ments  of  its  member  newspapers.  Send 
resumes  in  confidence  to:  NENA,  70 
Washington  St.,  Salem  MA01970.  Note 
that  it  IS  difficult  to  place  those  from 
beyond  the  New  England  area. 

CLASSIFIED  MANAGER 
The  Star-Ledger,  New  Jersey's  largest 
newspaper,  is  seeking  a  classified  mana¬ 
ger.  To  be  considered,  you  must  have  a 
working  knowledge  of  all  aspects  of  clas¬ 
sified,  and  have  management  experi¬ 
ence  in  either  classified  or  retail.  Are  you 
ready  to  step  up?  You  may  now  be  #1 
advertising  person  at  a  smaller  daily  or 
the  #2  advertising  person  from  a  larger 
daily.  If  you  are  people  oriented,  ready  to 
make  a  commitment,  we  want  to  talk  to 
you.  Send  your  resume  to  Warren  T.  Col¬ 
ville,  Advertising  Director,  Star-Ledger 
Plaza,  Newark.  NJ  07101. 


HELP  WANTED 


ADVERTISING 


CUSSIFIED  AD  POSITION 
Twenty  year  old  twice  weekly  free  cir¬ 
culation  community  newspaper,  52,000 
circulation  serving  7  city  area  in  Sun¬ 
belt,  (Zone  6).  Looking  for  person  to 
organize  and  mani^  classified  depart¬ 
ment.  Wednesday  issue  averages  50-60 
broadsheet  pages,  with  5000  plus  food 
inches.  We've  never  promoted  our  classi¬ 
fied  other  than  casual  ROP  promotions. 
New  Sunday  edition  started  November 
1984  averaging  16-24  broadsheet 
pages  with  great  growth  potential. 

Need  intelligent,  aggressive,  telephone 
solicitation  department. 

Tremendous  opportunity  for  the  right 
person. 

Look  us  over  before  sending  resume, 
photo,  references  and  application  letter. 
Send  name  and  address  and  we'll  send 
you  sample  issues  and  descriptive  tab¬ 
loid  showing  our  operation. 

We  are  looking  for  aggressive,  mature 
well  o^nized  person.lf  you  are  “flaky” 
or  a  “job  hopper”  don't  waste  our  time. 
Box  8972,  Editor  &  Publisher. 


EXCELLENT  OPPORTUNITY  for  a  moti¬ 
vated  advertising  representative  in  a  fast 
growing  Florida  dally.  Salary  commensu¬ 
rate  with  ability,  commission,  generous 
mileage  compensation,  plus  excellent 
company  benefits.  Send  resume,  refer¬ 
ences  and  salary  requirements  to  Sheila 
Tuttle,  PO  Box  1268,  Vero  Beach,  FL 
32961-1268. 

OUTSIDE  SALES  MANAGER 
The  Fresno  Bee,  a  medium-sized  metro¬ 
politan  daily  newspaper,  has  a  challeng¬ 
ing  management  position  available  in 
the  classified  advertising  department. 
The  successful  candidate  will  have  pre¬ 
vious  advertising  management  experi¬ 
ence,  preferably  in  classified.  Responsi¬ 
bilities  include  managing  outside  sales 
representatives  and  determining  sales 
goals.  Sales  training  experience  is  desir¬ 
able.  The  position  offers  a  salary  com¬ 
mensurate  with  experience  and  gener¬ 
ous  fringe  benefits.  Send  your  resume 
to;  Stephanie  Guevara,  The  Fresno  Bee, 
1626  E  St.,  Fresno,  CA  93786.  An 
equal  opportunity  employer. 

RETAIL  AD  MANAGER 
26,000  7-day  Ohio  opportunity  for  ex¬ 
perienced,  aggressive  producer  who 
manages  from  within.  Staff  motivators 
only-no  wheeler  dealers.  Good  salary, 
commission  and  fringe  package.  Send 
complete  resume  with  references  to  Box 
8894,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
We  are  seeking  a  highly  motivated  man¬ 
agement  professional  to  direct  our  retail 
sales  activities.  Applicant  must  possess 
strong  management  and  organizational 
skills  and  be  willing  to  lead  by  example. 
Send  resume  to  The  Dispatch,  409  39th 
St.,  Union  City,  NJ  07087,  Attention: 
John  F.  Ryan. 


RETAIL  AD  MANAGER 
Wanted  for  daily  paper  in  central  area  of 
Zone  5.  We  ne^  a  man  who  can  lead, 
motivate,  and  direct  a  staff,  taking  com¬ 
plete  responsibility  for  the  department, 
reporting  directly  to  the  publisher. 

This  is  a  permanent  position  on  an  out¬ 
standing  15,000  circulation  paper, 
which  also  holds  an  opportunity  for 
advancement.  Good  salary,  plus  incen¬ 
tive  bonus,  plus  complete  fringe  prog¬ 
ram  including  company  paid  pension 
plan. 

We  seek  an  individual  with  a  proven  sales 
record,  plus  background  in  all  phases  of 
retail  leadership.  Midwest  background 
preferred. 

Send  detailed  resume  to  Box  9012,  Edi¬ 
tor  &  Publisher. 

All  replies  will  be  held  in  strictest  confi¬ 
dence. 


HELP  WANTED 


ADVERTISING 


THE  TWIN  FALLS  TIMES  NEWS,  a 
22,000  7-day  daily  in  southern  Idaho  is 
accepting  applications  for  an  experi¬ 
enced  CUSSIFIED-TELEMARK^ING 
MANAGER.  This  position  r^uires  a 
working  manager  that  can  direct  and 
assist  a  staff  of  6  or  7  people.  This  posi¬ 
tion  is  responsible  for  generating  re¬ 


well  as  telemarketing  sales  of  classified 
and  ROP.  The  person  we  are  looking  for 
should  have  ROP,  classified,  phone 
room  or  telemarketing  sales  experience 
as  well  as  some  management  training  or 
background.  Managers  duties  include, 
revenue  and  expense  budgeting,  hiring, 
employee  reviews,  promotions,  pricing, 
goal  setting,  training  and  other  duties  as 
assigned  by  the  advertising  director. 
This  IS  a  salary  plus  commission  job  with 
a  starting  salaiy  of  $1300  p^  month  or 
more  depending  on  experience  plus 
other  benefits.  Pl^se  send  complete  re¬ 
sume  to  Bill  Blake,  Advertising  Director, 
The  Times  News,  PO  Box  548,  Twin 
Falls.  ID  83301.  (208)  733-0931.  Ap¬ 
plications  close  July  12,  1985.  EOE. 


MA/LAOOM 


DISTRIBUTION  CENTER 
SUPERINTENDENT 

Growing  NC  dailies  (135,000- 
AM,  36,000-PM,  180,000- 
Sunday)  need  an  innovative 
manager  for  their  new  distribu¬ 
tion  center.  Increasing  productiv¬ 
ity  and  efficiency  will  be  the  prim¬ 
ary  goal  for  this  new  manager  in 
our  on-line  inserting  environ¬ 
ment. 

Our  new  $7  million  distribution 
center  features  Ferag  conveyor, 
Harris  on-line  inserting  and  on¬ 
line  labeling.  Harris  inserter  ex¬ 
perience  is  a  definite  asset. 

The  right  manager  will  have  good 
opportunities  for  advancement. 
Good  benefits  and  salary  com¬ 
mensurate  with  experience. 
Please  send  resume  and  salary 
history  to: 

Employee  Relations  Director 
The  News  and  Observer 
Publishing  Company 
PO  Box  191 
Raleigh,  NC  27602 


ARTIGRAPHICS 

ART  DIRECTOR 

The  largest  circulation  English-language 
business  and  finance  newspaper  in  the 
Caribbean  is  searching  for  a  pro  with  at 
least  three-years  art  experience.  Indi¬ 
vidual  will  work  with  top  copywriter  in 
developing  creative  business-to- 
business  print  ads,  direct-mail  and  other 
promotional  material.  Must  be  able  to 
produce  quality  thumbnail  roughs  and 
layouts  for  newspaper's  ad  clients,  spec 
and  high  quality  finished  ads.  Must  also 
do  art  work  for  newspaper  feature  stor¬ 
ies,  supplements  and  overall  newspaper 
design. 

Send  resume,  samples  of  layout  and 
finished  work,  and  salary  requirements 
to; 

Marketing  Manager 
CARIBBEAN  BUSINESS 
1700  Fernandez  Juncos  Ave. 

San  Juan,  Puerto  Rico  00909 
All  samples  will  be  returned. 


HELP  WANTED 


aRCULATION 


CIRCULATION  MANAGER  needed  for 
75,000  weekly  saturation  distribution 
system  in  eastern  New  Jersey.  Should  be 
aggressive  self-starter.  Competitive  sal¬ 
ary  commensurate  with  ei^rience. 
Send  resume  to  Mr.  Miller,  lb62  Route 
23,  Wayne.  NJ  07470. _ 

CIRCULATION  DIRECTOR 
Mid  size  New  England  daily  seeks  savvy 
Circulation/Marxeting  professional. 
Staff  organization  and  development, 
single  copy  sales,  TMC  and  telemarket¬ 
ing  must  be  particular  strengths  of  this 
key  department  leader. 

This  Is  a  growth  potential  position  with 
our  privately  own^  newspaper  company 
located  in  one  of  New  England's  premier 
markets.  Send  resume  and  salary  history 
to:  Box  8961,  Editor  &  Publisher. 


CIRCULATION  MANAGER  with  experi¬ 
enced  background  in  staff  motivation- 
sales-service  and  collection  for  an  Ohio 
25,000  plus  7-day  operation.  We're 
looking  for  a  qualified  team  player.  Hot 
shots,  forget  it.  Send  a  complete  resume 
with  work  history  and  references  to  Box 
8993,  Editor  &  Publisher. 


CREW  SALES  MANAGER 
New  position  will  be  responsible  for 
build  Inga  door-to-door  crew  operation  in 
a  mult-paper  metro  market.  Position  will 
be  responsible  for  3-6  crews  including 
training  and  ongoing  supervision.  This  is 
a  hamds-on  management  position. 
Newspapers  are  located  in  lower  mid¬ 
west.  Salary  plus  commission  and  excel¬ 
lent  company  benefits.  Experience  with 
independent  crew  operators  or  carrier 
crews  a  must.  Send  resume  to  Box 
9000,  Edtior  &  Publisher. 


CIRCULATION  PROMOTION/ 
TRAINING 
MANAGER 

Position  available  for  a  career  minded 
individual  with  newspaper/training  ex¬ 
perience.  The  successful  applicant  must 
be  goal  oriented,  energetic  and  a  team 
player.  Competitive  salary  and  benefits 
package.  Please  send  resume  to:  Fort 
Worth  Star-Telegram,  Personnel  Depart¬ 
ment,  400  W.  7th  St.,  Fort  Worth.  TX 
76102.  An  Equal  Opportunity  Em¬ 
ployer. 


HELP  WANTED 


aRCULATION 


CIRCULATION  MANAGER 
8,000  afternoon  daily  with  33,000 
weekly  TMC  located  in  Central  Florida. 
Outstanding  growth  potential  for  highly 
motivated  circulator  with  strong  man¬ 
agement  experience.  Send  full  resume 
and  cover  letter  outlining  your  strengths 
to  Publisher,  Evening  Herald,  PO  Box 
1657,  Sanford,  f  L  32772-1657. 

CIRCULATION  MANAGER  for  Ketchikan 
(Alaska)  Daily  News,  circulation  4,350. 
We  do  other  publications  and  mailings. 
Supervises  one  full  time,  seven  part 
time,  three  motor  routes  and  60  carriers. 
Resume  to  Lew  Williams,  Jr.,  Box  7900, 
Ketchikan,  AK  99901. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 
212-675-4380 


AREA  SUPERVISORS 
HOME  DELIVERY  AND  SINGLE  COPY 
Are  you  right  for  the  Times?  If  you  enjoy 
success,  responsibility  and  the  freedom 
to  work  independently  we  have  the  per¬ 
fect  position  for  you.  Openings  exist  in 
the  Circulation  Department  in  Washing¬ 
ton's  newest  newspaper  due  to  expan¬ 
sion  and  growth.  Experienced  applicants 
preferred.  For  immediate  consideration 
send  your  resume  to;  The  Washington 
Times,  Personnel  Department-SC,  3400 
New  York  Avenue  NE,  Washington,  DC 
20002.  EOE/M/F. 


DISTRICT  MANAGERS 

If  you  are  highly  motivated,  up  for  a  challenge  and 
sales  oriented  this  may  be  your  opportunity. 

The  Denver  Post,  the  Voice  of  the  Rocky  Mountain 
Empire,  is  looking  for  good  District  Managers.  With  a 
dramatic  increase  in  circulation,  we  have  immediate 
opportunities  for  people  with  a  proven  track  record  of 
not  less  than  two  years’  experience. 

If  you  think  you’re  good  enough,  this  position  will  offer 
you  the  challenges  and  rewards  you’d  expect  from  a 
top-flight  major  metropolitan  newspaper. 

Serious  candidates  will  be  self-starters,  have  good 
communication  skills,  enjoy  hard  work  with  a  positive 
attitude  and  be  willing  to  relocate  at  his/her  own  ex¬ 
pense. 

We  offer  top  salary,  commensurate  with  experience, 
and  excellent  benefits.  Please  send  resume  to: 
Employment  Manager 
The  Denver  Post 
650  15th  Street 
Denver,  CO  80202 

_ An  Equal  Opportunity  Employer 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
) , 000  Our  record  for  customer  service  is  excel- 
orida.  lent,  but  we  need  more  subscribers.  You 
highly  provide  the  knowledge  that  builds  and 
man-  we'll  provide  the  tools.  Five  day  PM  and 
isume  Sunday  AM  Zone  6  independent  of 
mgths  12,000  wants  to  challenge  carrier  force 
3  Box  and  maintain  marketing  and  promotion 
efforts  for  newspaper,  TMC  and  direct 

_  mail  programs.  Management  committed 

:hikan  to  growth.  Resume,  clips  and  salary  re- 
,350.  quirements  to  Box  9034,  Editor  &  Pub- 
ilings.  Iisher. 


CIRCULATION  SALES  REPS  wanted  for 
Eastern  seaboard  lucrative  territories. 
We  are  a  leader  in  our  industry  and  want 
to  talk  to  you  if  you:  1)  enjoy  selling;  2) 
enjoy  people;  3)  enjoy  travel.  We  are  a 
full-line  supplier.  Draw,  commissions, 
expenses.  Join  us  and  you  will  have  a  job 
which  allows  you  to  set  your  own  sche¬ 
dule  and  meet  the  goals  which  you 
select.  Reply  Box  9033,  Editor  &  Pub¬ 
lisher. 

"j  DISTRICT  MANAGERS  two  years  experi- 

ence  strong  in  carrier  recruitment,  sales 
and  service.  Send  resume  and  refer¬ 
ences  to  Marc  Greenspan,  Home  Deliv¬ 
ery  Manger,  The  Dispatch,  409  39th  St. , 
Union  City,  NJ  07087. 

«  EXPERIENCED  circulator  for  depart- 

'  ments  #2  slot.  Ideal  candidate  will  have 

well-rounded  background  in  sales 
motivation,  customer  service  and  D.M. 
supen/ision.  This  gulf  coast  daily  offers 
salary  in  the  upper  20's,  solid  benefits 
and  a  real  opportunity  for  advancement. 

-  If  you  are  ambitious,  career  minded  and 

ready  for  a  challenge,  forward  resume 
along  with  salary  history  to  Box  8959, 
OPY  Editor  &  Publisher. 

jnjoy - 

;dom  IMMEDIATE  OPENING  for  circulation 

:  per-  manager.  We  are  a  highly  successful 

ist  in  weekly  newspaper  with  a  mailed  reques- 

hing-  ter  circulation  of  28,000,  seeking  to 

ipan-  convert  to  paid.  High  growth  market  in 

:ants  San  Diego  County.  Looking  for  strong 

ation  candidates  with  minimum  5  years  ex- 

i^on  perience  in  areas  of  promotion,  market- 

1400  ing,  mail  and  printing  publication.  Sal- 

1,  DC  ary  plus  generous  incentive  program  for 

right  individual.  Send  resume  to  South 
Coast  Newspapers,  PO  Drawer  AF,  Sola- 
na  Beach,  CA  92075,  Attention  Cynthia 
Rose. 


SINGLE  COPY  MANAGER 
Join  a  large  metropolitan  daily  and  Sun¬ 
day  newspaper  as  single  copy  manager. 
Report  directly  to  the  circulation  director 
and  be  responsible  for  both  employees 
and  independent  contractors.  Experi¬ 
ence  in  single  copy  operations  and  sales 
a  must.  This  paper  is  located  in  a  desir¬ 
able  midwest  area  and  part  of  a  national 
chain.  Excellent  salary  and  benefit  pack¬ 
age.  Send  resume  to  Box  8998,  Editor  & 
Publisher. 


er  ZONE  MANAGER 

Q  The  Syracuse  Newspapers  is  looking  for 
a  Zone  Manager  to  work  with  challeng¬ 
ing,  aggressive,  and  productive  circula- 
tion  department.  We  are  showing  gains 
00  on  all  three  papers  and  desire  to  expand 
eur  management  staff  to  accelerate  our 
rate  of  increase.  Our  management  phi- 
,v.  losophy  provides  both  room  to  work  and 
room  to  grow. 

The  candidate  we  select  will  be  a  crea¬ 
tive  and  enthusiastic  motivator  who  can 
!6.  get  the  job  done  through  people.  This 
candidate  will  have  five  or  more  years  of 
circulation  experience  including  district 
management  and  a  desire  to  move  up  to 
a  challenging  circulation  management 
position. 

Send  resume  and  cover  letter  explaining 
your  accomplishments  and  goals  to: 

R.  Gary  Kruger 
Circulation  Director 
PO  Box  4915 

■■  Syracuse,  NY  13221 

EDITOR  &  PUBLISHER  for  July  6,  1985 


! 


HELP  WANTED 


aRCULATION 


SENIOR  PROGRAMMER 
The  Fort  Worth  Star-Telegram  requires  a 
creative,  innovative,  self-starter  to  de¬ 
velop  and  program  new  state-of-the-art 
systems.  Experience  should  include 
several  years  in  systems  design  and  de¬ 
velopment.  Other  desirable  qualifica¬ 
tions  are  an  Associate  Degree  in  applied 
science  and  a  demonstrated  ability  to 
Ian,  organize  and  schedule  work  flow, 
end  resume  with  salary  requirements 
to;  Fort  Worth  Star-Telegram,  Personnel 
Department,  400  W.  7th  St. ,  Fort  Worth, 
TX  76102.  An  Equal  Opportunity  Em¬ 
ployer. 


EDITORIAL 


ARTS  AND  ENTERTAINMENT  EDITOR. 
The  Houston  Post  is  seekingan  energetic 
and  experienced  editor  to  produce  lively 
sections,  including  a  weekly  TMC,  and 
direct  a  staff  of  1 1  in  a  city  with  an  active 
cultural/entertainment  scene.  Send  re¬ 
sume  and  samples  to  Martha  Liebrum, 
AME  (Features),  The  Houston  Post, 
4747  Southwest  Freeway,  Houston,  TX 
77001.  EOE-M/F. 


ASSISTANT  CITY  EDITOR  at  12,000 
daily  Gannett  AM  in  Saratoga,  NY.  Must 
be  strong  in  copy  editing,  layout,  plan¬ 
ning  and  assigning.  Editing  experience 
preferred  but  will  consider  reporter  with 
potential.  Send  resume  and  references 
to  Box  9024,  Editor  &  Publisher. 


AGGRESSIVE  SPORTS  EDITOR  needed 
for  18,000  AM,  7-day  daily.  Must  have 
appreciation  for  what's  needed  to  pro¬ 
duce  sharp,  hard-hitting  daily  sports 
section.  Heavy  emphasis  on  high  school 
sports,  outdoors  and  participatory 
sports.  Send  resume  and  references  to 
Larry  Sanders,  Editor,  The  Santa  Fe  New 
Mexican,  PO  Box  2048,  Santa  Fe,  NM 
87501. 


ASSISTANT  CITY  EDITOR 
We  need  an  aggressive  assistant  city  edi¬ 
tor  to  help  manage  a  small  staff  in  one  of 
the  nation's  most  interesting  cities,  San¬ 
ta  Fe,  NM.  If  you're  reader  oriented  and 
want  the  challenge  of  editing  for  a  di¬ 
verse  market,  we  have  a  place  for  you  at 
The  New  Mexican,  an  18,000- 
circulation  Gannett  Newspaper.  Can  you 
edit  with  punch,  conceive  stories  with 
the  common  reader  in  mind?  Experience 
in  reporting,  copy  editing  and  story  man- 
agment  a  must.  City  desk  experience 
preferred.  Send  resume,  clips  and  five 
story  ideas  to  Ron  Franscell,  Metro  Edi¬ 
tor,  The  New  Mexican,  PO  Box  2048, 
Santa  Fe,  NM  87501. 


ASSISTANT  EDITOR  prize  winning  Chi¬ 
cago  twice  weekly  newspaper  group. 
Three  years  experience.  Need  desk, 
hard-work,  desire  to  produce  A1  papers. 
Send  bacl^round,  clips.  TCW,  Journal, 
1375  Oakton  St.,  Des  Plaines,  IL 
60018. 


COPY  EDITOR  -  Mid-sized  Pa.  PM  needs 
journalist  who  can  edit,  write  headlines 
and  lay  out  pages.  Experience  or 
academic  training  required.  Candidates 
familiar  with  NE  Pa.  preferred.  Send  re¬ 
sume  and  references  to  Len  Barcousky, 
Editor,  The  Globe-Times,  202  W.  4th 
St.,  Bethlehem,  PA  18017. 


COPY  EDITOR 

We're  moving  up  and  want  a  top  notch 
copy  editor  to  move  along  with  us.  South 
Florida  AM  seeks  versatile  copy  editor 
capable  of  working  slot,  writing  bright 
headlines  and  editing  tightly.  Two  years' 
editing  experience  required.  We  cover  an 
exciting,  growing  area  and  are  setting 
high  standards.  If  you  think  you're  up  to 
it,  send  resume,  references  and  work 
samples.  Box  9011,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

SE  Washington  16,000  circulation  daily 
needs  city  editor.  (Candidates  must  have 
previous  supervisory  experience  to  fill 
this  vital  news  operation  position  which 
directs  our  reporting  staff.  We  also  re¬ 
quire  proven  abilities  in  planning,  orga¬ 
nizing  and  content-editing  of  local  news 
coverage.  Our  solid  news  product  enjoys 
a  good  reputation,  our  location  offers  a 
desirable  place  to  live.  Excellent  salary 
and  fringe  benefits.  Submit  letter  of  ap¬ 
plication  with  complete  resume  and  re¬ 
ferences  to  Personnel  Manager,  Walla 
Walla  Union-Bulletin,  PO  Box  1358, 
Walla  Walla,  WA  99362.  An  Equal 
Opportunity  Employer. 


CRAIN'S  CLEVELAND  BUSINESS,  a 
25,000  circulation  Midwest  business 
weekly  is  looking  for  a  reporter  to  fill  our 
banking  and  finance  beat.  Candidates 
should  have  a  thorough  knowledge  of  the 
stock  market  and  should  be  familiar  with 
the  workings  of  banks  and  brokerage 
firms.  Send  resume  and  clips  to  Brian 
Tucker,  Editor,  140  Public  Square, 
Cleveland,  OH  44114. 


LAYOUT  AND  COPY  EDITOR 
The  Tampa  Tribune  is  looking  for  an  ex¬ 
perienced  layout  and  copy  editor  with  a 
strong  interest  in  national  and  world 
news.  Send  resume,  references  and  work 
samples  to;  DeniSe  B.  Costa,  News  Edi¬ 
tor,  The  Tampa  Tribune,  PO  Box  191, 
Tampa,  FL  33601. 

REPORTER  for  14,000  daily  in  college 
town  50  miles  from  Chicago.  One-year 
experience  preferred.  Contact  Karl  Hen- 
richs,  Vidette-Messenger,  Box  2350, 
Valparaiso,  IN  46383  (219)  462-5151. 


MEDICAL  WRITER 

Modern  Healthcare,  the  bi-weekly  busi¬ 
ness  magazine  for  healthcare  managers, 
seeks  an  experienced  computer  literate 
medical  writer  to  cover  important  busi¬ 
ness  trends  in  medicine,  medical  tech¬ 
nology,  nursing  administration  and  hos¬ 
pital  information  systems.  Must  be  good 
digger  and  outstanding  news  writer.  Pre¬ 
fer  experience  on  fast-paced  weekly  or 
daily  newspaper  or  newsletter.  Send  let¬ 
ter,  resume  and  non-returnable  writing 
samples  to:  Marion  Elmquist 
Managing  Editor 
Modern  Healthcare 
Crain  Communications  Inc. 

740  North  Rush  Street 
Chicago,  IL  60611 
EOE  M/F 


DESIGN/LAYOUT 

We  seek  an  experienced,  creative  sec¬ 
tion  and  page  makeup  person  to  do  out¬ 
standing  work  in  revamped  features  de¬ 
partment.  Sections  inicude  Sunday 
Magazine,  entertainment  tab,  science, 
lifestyle,  food.  Supportive  work  environ¬ 
ment  in  scenic  mountain  setting.  VDT 
experience  preferred.  Immediate  open¬ 
ing.  Send  resume,  samples  of  work  and 
one  page  summation  of  skills  and  career 
direction  to  Ken  Doctor,  Boulder  Daily 
Camera,  PO  Box  591,  Boulder,  CO 
80306. 


EXPERIENCED  REPORTER  with  solid 
writing,  interview,  research  skills.  We're 
looking  for  a  pro  who  is  aggressive,  likes 
a  challenge  and  stands  out  from  the 
pack.  An  opportunity  to  do  some  extraor¬ 
dinary  reporting.  Award-winning  prog¬ 
ressive  70,000  PM  in  highly  competitive 
metro  region.  No  beginners.  References 
with  resume.  Box  8996,  Editor  &  Pub¬ 
lisher. 


EDITOR  for  community  weekly  newspap¬ 
ers  in  Hoosick  Falls  and  Cambridge,  NY. 
Position  requires  reporting,  photogra¬ 
phy,  editorial  writing,  layout  and  staff 
supen/ision.  Send  resume  to  Bill  Stone- 
man,  Managing  Editor,  Bennington  Ban¬ 
ner,  425  Mam  St.,  Bennington,  VT 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

Award-winning  mid-Atlantic  daily  seeks 
city  editor  who  loves  hard  news  arid  good 
writing.  Must  have  demonstrated  ability 
in  story-planning,  editing  and  newsroom 
management.  Should  have  3-5  years'  ex¬ 
perience  supervising  reporters.  Send  re¬ 
sume  and  appropriate  work  samples  to 
Box  9018,  Editor  &  Publisher. 


COPY  EDITOR-  for  Zone  3  daily  with  a 
100,000  plus  circulation  and  state-of- 
the-art  pagination  system.  Must  have 
proven  skills  in  content  editing,  head- 
line-writing  and  page  design.  Should 
have  at  least  3  years  experience  on  a 
daily/copy  desk  and  be  able  to  handle 
both  wire  and  local  news.  Send  resume, 
samples  of  writing  and  page  design  to 
Box  9022,  Editor  &  Publisher. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  imporbint  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr..  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


HELP  WANTED 


EDITORIAL 


EDITOR 

Editor  of  weekly  trade  newspaper.  De¬ 
velop  and  oversee  editorial  direction, 
manage  staff  of  twenty,  control  bursts, 
represent  publication  in  industry,  ^cit¬ 
ing,  challenging  opportunity  for  experi¬ 
enced  editor  with  creative  mind  and 
strong  management  background.  Know¬ 
ledge  of  various  entertainment  fields  im- 
por^nt.  Minimum  10  years  experience 
in  publishing.  Excellent  salary  and  be¬ 
nefits.  Send  resume  and  salary  require¬ 
ments  in  confidence  to  Box  903 1 ,  Editor 
&  Publisher. 

An  Equal  Opportunity  Employer. 


EDITOR  -  FINANCIAL 
Editor  for  national  stock  market  newslet¬ 
ter.  Excellent  compensation  for  indi¬ 
vidual  who  can  handle  responsibilities. 
Send  resume  to  Richard  Evans,  Dow 
Theory  Forecasts,  7412,  Calumet  Ave., 
Hammond,  IN  46324. 


FEATURE  WRITER  to  work  in  five-writer 
department  in  a  rapidly  growing  area 
north  of  New  York  (l^ity  (78,000  daily. 
88,0(X)  Sunday).  Cover  entertainment, 
food,  fashion,  leisure,  health,  consumer 
and  other  life^le  issues.  Thorough  and 
accurate  reporter  who  knows  how  to  pre¬ 
sent  the  results  of  his  or  her  digging  in 
original  and  appealing  ways.  Resume 
and  samples  to  Jeff  Storey,  Sunday/ 
Living  Editor,  The  Times  Herald-Record, 
40  Mulberry  Street,  Middletown,  NY 
10940. 


HUSBAND-WIFE  TEAM  to  manage  thriv¬ 
ing  weekly  newspaper  in  New  York 
State's  beautiful  Adirondack's.  Oppor¬ 
tunity  for  future  growth  unlimited.  C^n- 
tally  located  office.  Employee  benefits. 
Send  letter  and  resume  to  Box  351  H, 
Fort  Plain.  NY  13339. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


05201. 

EDITOR  &  PUBLISHER  for  July  6.  1985 


■ 

ASSOCIATE 

EDITOR 

Major  Florida  Gulf  Coast  high- 
technology  corporation  needs  Associate 
Editor  for  award-winning  internal  news 
magazine.  Must  have  strong  writing 
skills  with  a  minimum  of  three  years  ex¬ 
perience  in  corporate  internal  com¬ 
munications,  magazine  or  newspaper 
environment.  Data  processing  know¬ 
ledge  desired,  Journalism  degree 
preferred. 

Reply  with  resume,  recent  writing  clips 
and  salary  requirements  to: 

Editor  &  Publisher 

Box  8913 

An  equal  opportunity  employer. 

■ 

45 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


MANAGING  EDITOK  for  successful  Zone 
2  weekly  newspaper  in  one  of  the  East's 
beautiful  vacation  areas.  Year-round 
position  to  continue  development  of  a 
(rowing  publication.  Employee  benefits. 
Send  letter  and  resume  to  Mr.  Hornbeck, 
Box  640.  Amsterdam,  NY  12010. 

MORNING  DAILY  near  Savannah  is  ex¬ 


night  wire  editor.  All  electronic  news¬ 
room  in  progressive  college  town.  A  com¬ 
petitive  salary,  excellent  benefits  with 
opportunity  for  growth.  A  nationwide 
newspaper  chain.  Send  resume,  clips 
and  salary  requirements  to  Jim  Hilliard, 
Executive  Editor.  Statesboro  Ra 
30458 _ 


LAYOUT/WIRE  EDITOR  for  sports  pages 
at  small  daily  newspaper.  Excellent 
opportunity  for  recent  graduate  with  col¬ 
lege  newspaper  experience.  Flexible 
schedule.  Send  resume,  clips  to  Tim 
Brown,  ^rts  Editor,  Bennington  Ban¬ 
ner,  42b  Main  St..  Bennington,  VT 
05201. 


LAYOUT  AND  COPY  EDITORS  needed  I 
for  universal  features  desk  at  southeast 
metro  newspaper.  Looking  for  editors 
who  get  excited  about  their  work,  who 
have  an  interest  in  graphics  and  design 
and  who  want  to  be  part  of  a  growing 
features  area.  We  want  creativity,  strong 
editing  skills  and  powerful  layout.  Box 

9027,  Editor  &  Publisher. _ 

MANAGING  EDITOR  for  award-winning 
Southern  California  daily,  9000  plus  cir¬ 
culation.  Require  energetic,  hands-on 
editor  with  experience  in  all  facets  of 
newsroom  operation,  who  can  supervise 
16  member  staff.  Excellent  opportunity 
for  communi^  oriented  journalist  with 
strong  commitment  to  editorial  excell¬ 
ence.  Send  resume  to  Box  9021,  Editor 
&  Publisher. 

NEWS  EDITOR/REPORTER  needed  for 
Mountain  states  twice  weekly.  Good  lay¬ 
out  skills  required.  We  are  installing  a 
new  Mycro-Tek  front  end  system  with 
laser  printers  in  October.  Please  send 
resume,  clips  and  salary  requirements  to 
Box  8981,  Editor  &  Publisher. 


NEWS  EDITOR-we  need  a  skilled,  sea¬ 
soned  pro  to  direct  our  copy  desk,  the 
quality  control  center  of  an  award  win¬ 
ning.  growing  55,000  circulation  PM 
daily.  It's  a  satisfying  place  to  work,  and 
Northern  Utah  is  a  great  place  to  live. 
Opening  is  immediate.  Call  or  write 
Brian  Mert2,  Assistant  Manging  Editor, 
Ogden  Standard-Examiner,  Box  951, 
Ogden,  UT  84402,  (801)  625-4212. 

NEWS  EDITOR.  Looking  for  an  experi¬ 
enced  professional  to  fill  one  of  three 
news  editor  slots  on  big  city  dally  in 
Southern  California.  Must  be  strong  on 
headlines,  news  judgement,  layout  and 
management.  Need  resume,  references, 
salary  range.  Box  9025,  Editor  &  Pub¬ 
lisher. 


PHOTO  EDITOR 

The  Anchorage  Daily  News  is  seeking  a 
photojournalist  with  a  first  rate  track  re¬ 
cord  to  lead  a  small,  talented  photo  staff. 
Our  goal  is  to  offer  readers  a  visual  report 
second  to  none.  Besides  shooting  and 
editing  experience,  the  successful  appli¬ 
cant  will  have  a  strong  photojournalistic 
vision  and  the  ability  to  link  words  and 
photos  in  exciting,  meaningful  ways.  We 
are  moving  into  new  facilities,  including 
a  new  darlcroom,  next  year.  We  will  be 
printing  on  a  new  Goss  Headliner  that 
will  allow  us  to  use  far  more  color.  We  are 
covering  more  and  more  of  Alaska  than 
ever  before.  Our  newshole  is  generous 
and  the  opportunity  is  great.  Applicants 
should  have  a  minimum  of  5  years  ex¬ 
perience.  Send  a  cover  letter  describing 
yourself  and  your  goals,  a  resume  and  a 
portfolio  of  shooting  and/or  editing  work 
to  Mike  Campbell,  Assistant  Managing 
Editor,  Anchorage  Daily  News,  PO  Box 

6616,  Anchorage,  AK  99502. _ 

RESORT  REPORTER 
Booming_  35,000  circulation  morning 
daily  on  Florida's  Gulf  Coast  needs  a  re¬ 
porter  to  cover  a  developing  region  of  the 
beach.  Duties  include  meeting  cover¬ 
age,  features  and  coverage  of  state  level 
issues  relating  to  rapid  growth.  Camera 
skills  a  plus.  Salary  commensurate  with 
experience.  Experienced  hands  only. 
Send  resume  and  at  least  three  non- 
returnable  clips  to:  Box  8860,  Editor  & 
Publisiier. 


COPY  WRITER 

The  marketing  and  communications  division  of  the 
Baitimore  Sun  is  seeking  a  fuii  time  copy  writer  for  its 
creative  services  department.  Appiicant  must  have  3 
to  5  years  of  demonstrated  writing  experience  on  the 
newspaper,  agency  or  consuitation  ievei  with  particu- 
iar  emphasis  upon  copy  writing,  promotionai  mate- 
riais,  point  of  purchase,  generai  corporate  and  coi- 
iaterai  pubiications,  radio  and  AV  script  team 
Strong  command  of  Engiish  vocabuiary,  grammar  and 
fiexibility  of  styie.  PC  experience  or  graphic  work  sta- 
tion/word  processor  knowiedge  a  pius.  Good  typog¬ 
raphic  knowiedge  and  graphic  design  sense.  An 
undergraduate  degree  in  English,  writing,  communica¬ 
tions,  marketing  or  related  field.  Excellent  salary  and 
benefits  package.  Interested  applicants,  send  resume 
along  wth  cover  letter  to 

Personnel  Administrator 
The  Baltimore  Sun 
501  North  Calvert  Street 
Baltimore,  MD  21278 

AN  EQUAL  OPPORTUNITY  EMPl.OYER  M/F 


SUMMER  FALLOUT  has  created  several 
openings  at  one  of  New  England's  best 
small  dailies.  We  need  reporters  who  can 
write  and  who  care  about  community 
journalism,  and  we  need  editors  who 
care  about  people,  writing  and  layout. 
We  also  have  an  opening  for  editorial 
page  editor.  That  job  entails  writing  the 
paper's  editorials  five  days  a  week, 
selecting  edit  and  op  edit  material  and 
supervising  prodution  of  editorial  pages. 
Box  9020,  Editor  &  Publisher. 


SPORTS  EDITOR 

Zone  6  PM  daily  of  12,000  needs  a  lead¬ 
er  who  writes  well,  is  organized  and  has 
solid  layout  skills.  No  newspaper  our  size 
in  the  U.S.  emphasizes  sports  coverage 
more  than  we  do.  11  high  schools  in  an 
athletic  hotbed  are  our  bread  and  butter, 
but  we  also  staff  many  Big  Eight  events 
and  we  want  to  do  more.  Help  us  be  the 
best.  Resume,  clips  and  salary  require¬ 
ments  to  Box  9035,  Editor  &  Publisher. 

SPORTS  EDITOR 

Gillette  is  a  young  town,  a  sports  town. 
It's  the  perfect  place  for  an  aggressive, 
enthusiastic  journalist  to  polish  his  or 
her  skills  while  working  as  sports  editor 
of  Wyoming's  No.  1  daily  newspaper.  In 
addition  to  the  challenge  of  community 
journalism,  you'll  find  good  company  be¬ 
nefits.  Send  us  your  resume,  references 
and  clips  today.  No  phone  calls  please. 
The  News-Record,  Box  3006,  Gillette, 
WY  82716. _ 

JOB  BANK  has  opening  positions  for  an 
experienced  Weekly  Editor,  Photo¬ 
graphers,  a  Photo/Graphics  Director  and 
a  mid-level  Desk  Editor.  For  more  in¬ 
formation  on  these  positions  and  other 
opportunities  in  journalism  write  JOB 
BANK,  1909  Cinnaminson  Ave,  Cinna- 
minson,  NJ  08077  or  call  Director  Debra 
Bissinger  at  (609)  786-1910. 


REPORTER  for  award-winning  weekly  on 
San  Francisco  peninsula.  Looking  for 
aggressive,  thoughtful  reporter  who  can 
also  adapt  to  a  magazine  style  for  cover 
stories.  1-2  years  experience  preferred. 
Good  writing  essential.  Send  no  more 
than  3  clips.  California  applicants  only. 
Box  8926,  Editor  &  Publisher. 

REPORTER  for  rapidly  growing  weekly  in 
central  NJ,  nearshore.  Long  hours,  more 
work  than  one  person  can  handle.  You 
get  a  modest  starting  salary  ($13,000), 
an  editor  who's  tough  to  please,  and  the 
freedom  to  cover  a  community  the  way  it 
should  be  covered.  Youalsogetavoicein 
editorial  policy  (as  do  our  other  repor¬ 
ters).  Knowledge  of  VDT  helpful.  Know¬ 
ledge  of  municipal  government  essen¬ 
tial.  Send  resume  and  cooies  of  clips  to 
Box  81,  Keyport,  NJ  07/35. 

SPORTS  EDITOR 

25,000  Southern  PM  newspaper  in 
search  of  aggressive  sports  ed  itor  to  head 
6  person  staff.  ACC  coverage.  5  years 
experience.  Send  resume,  salary  re¬ 
quirements  and  clips  to  Box  9002,  Edi¬ 
tor  &  Publisher. 

SPORTS,  NEWS  REPORTERS  wanted  at 
Southeast  Tenn.  daily  newspaper,  cir¬ 
culation  10,000.  Daily  Post-Athenian, 
320  S.  Jackson  St.,  Athens,  TN  37303. 
Must  be  dedicated,  hardworking,  seek-' 
ing  advancement  in  profession.  Ideal 
location  for  outdoor  enthusiast. 

SENIOR  EDITOR  for  Antique  Monthly, 
national  color  tabloid-a  leader  in  its 
field  for  18  years.  Excellent  opportunity 
for  strong  writer  with  3-5  years  experi¬ 
ence.  Work  with  correspondents, 
freelancers,  across  country;  good  nation¬ 
al  exposure.  Layout  experience  essen¬ 
tial.  Send  resume  and  clips  to  Cindy 
Graff  Hobson,  PO  Drawer  2,  Tuscaloosa, 
AL  35402,  (205)  345-0272  by  July  1 0. 


THE  TIMES-PICAYUNE/THE  STATES- 
ITEM  of  New  Orleans  is  seeking  a 
Makeup  Editor  to  oversee  main  news 
makeup  and  page  flow  for  out  multi¬ 
edition,  multi-zone  metro  AM  with  pre¬ 
cise  makeup  and  design  rules  and  tight 
deadlines. 

Good  news  judgment  is  required,  as  well 
as  the  ability  to  work  with  news  editors 
and  printers. 

Send  resume  and  samples  of  work  to; 
The  Times  Picayune  Pub.  Corp.,  Person¬ 
nel  Dept.  ATTN;  Copy  Editor,  3800  Ho¬ 
ward  Ave.,  New  Orieans,  LA  70140.  An 
Equal  Opportunity  Employer  M/F. 

THE  LEWISTON  MORNING  TRIBUNE  a 
24,000  AM,  currently  has  openings  for  a 
sports  editor,  a  sports  reporter  and  a  poli¬ 
tical  reporter.  Sports  editors  and  politic¬ 
al  positions  require  minimum  of  3  years 
experience.  We  offer  a  quality  product, 
competitive  salary  and  a  location  near 
some  of  the  West's  most  beautiful  coun¬ 
try.  Contact  Paul  Emerson,  Managing 
Editor,  PO  Box  957,  Lewiston,  ID 
83501. 

TWO  ENTERPRISING  news  rMorters 
needed  at  The  Jackson  Sun,  a  37,000 
west  Tennessee  daily.  One  to  cover 
courts,  and  one  to  work  as  general 
assignment.  Send  clips  and  resume  to 
Mary  Reed,  News  Editor,  PO  Box  1059, 
Jackson,  TN  38302. 

TRAVEL!  GLAMOUR!  BEAUTIFUL  PEO- 
PLE!  All  this  and  more  can  be  yours  as 
fashion  writer  for  the  Nashville  Banner. 
We  are  seeking  someone  to  cover  men's 
and  women's  fashion,  home/interiors 
and  some  general  assignment  feature 
work.  Must  be  experienced  writer. 
Fashion  experience  encouraged:  energy 
and  fresh  ideas  required.  Send  resume 
and  tear  sheets  to  Beth  Stein,  Lifestyles 
Editor,  Nashville  Banner,  1100  Broad¬ 
way,  Nashville,  TN  37202. 


I  WRITER  -  2  or  more  years'  newspaper 
experience  with  features  and  news  for 
busy  university  public  relations  office. 
Tuition  exemption.  Excellent  benefits. 
Resumes,  writing  samples,  and  salary 
requirements  to  Public  Relations  Office, 
Teachers  College/Columbia  University, 
New  York,  NY  10027. 

_ FREELANCE _ 

"WORKING  JOURNALISTS  in  every  spe¬ 
ciality  needed  to  advise  and  critique  stu¬ 
dent  newspapers  by  correspondence. 
Generous  fees.  Write:  Richard  Haynes, 
Collegiate  Newspaper  Advisory  Services, 
117  Mariner  St.,  Buffalo,  NY  14201." 

_ JOB  LEADS _ 

GOVERNMENT  JOBS.  $15,000  - 
$50,000/yr.  possible.  All  occupations. 
Call  (805)  687-6000  Ext.  R-4261  to 
find  out  how. 


PUBUC  RELATIONS 


_  DIRECTOR 

ntedat  PROMOTION-PUBLIC  RELATIONS 
ir,  cir-  100,000  plus  AM  and  PM  daily  is  seek- 
enian,  ing  an  innovative  professional  to  fill 
7303.  number  one  position  for  this  growing 
,  seek-'  Zone  4  publication.  Qualified  candi- 
Ideal  dates  will  be  responsible  for  directing  all 
research,  promotional  activities,  com- 

_  munity  service  functions  and  ad  agency 

onthly,  relations  in  this  dynamic,  competitive 
in  its  market.  Must  be  creative,  have  strong 
rtunity  marketing  and  promotional  background 
experi-  complimented  by  effective  organization- 
lents,  at  and  management  skills.  An  excellent 
nation-  salary  and  benefits  package  awaits  that 
essen-  individual  who  is  motivated  by  a  chal- 
Cindy  lenge  and  thrives  on  a  fast  pace.  Please 
Dloosa,  submit  resume  including  salary  require- 
j|y  1  ().  ments  to  Box  9009,  Editor  &  Publisher. 
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HELP  WANTED 


MARKETING  RESEARCH 


RESEARCH  DIRECTOR 
Major  newspaper  group  needs  an  experi¬ 
enced  marketing  professional  to  direct 
our  corporate  research  efforts.  Ideal 
candidate  will  have  advertising,  circual- 
tion,  and  editorial  research  experience  at 
both  the  newspaper  as  well  as  research 
level.  You  should  be  a  flexible,  hands-on 
person,  who  feels  equally  at  home  doing 
low  cost,  in-house  projects  as  well  as 
major  research  studies  using  outside  re¬ 
search  companies.  This  postion  reports 
directly  to  our  corporate  marketing  VP 
and  offers  the  right  person  an  opportun¬ 
ity  to  participate  in  a  diversified  list  of 
marketing  research  and  auditing  pro¬ 
jects  including  market  and  product 
analysis  for  the  more  than  30  newspaper 
markets  we  are  involved  in.  You  will  work 
out  of  our  new  corporate  headquarters 
located  in  one  of  the  northeast  s  most 
desirable  and  prestigious  suburban 
areas.  Competitive  salary.  Write  in  strict 
confidence  to  Box  9026,  Editor  &  Pub¬ 
lisher. 


PHOTOGRAPHER 

PRIZE-WINNING  QUALITY  only  need 
apply.  Sincere,  skilled,  hard-working 
photographer  for  3  weekly  newspapers 
north  of  Boston.  Immediate.  Resume, 
clips,  samples  to  Photographer,  3 
Church  St.,  Winchester,  MA  01890.  No 
phone  calls. 


_ PRESSROOM _ 

OFFSET  PRESSMEN 
Modern  state-of-the-art  West  Coast 
newspaper  has  immediate  openings  for 
qualified  offset  press  persons.  Commer¬ 
cial  quality  reproduction.  Excellent  be¬ 
nefits  and  working  conditions.  EOE. 
Please  send  resume.  Box  8934,  Editor  & 
Publisher. 

PRESSMAN-OFFSET 
With  Goss  Community  experience  for  a 
group  of  Princeton  based  weeklies.  Su¬ 
pervisory  experience  a  plus.  Excellent 
compensation,  benefit  plan  and  growth 
opportunities.  Send  resume  detailing  ex¬ 
perience,  qualifications  and  salary  his¬ 
tory  to  Box  8969,  Editor  &  Publisher. 


_ PRODUCTION _ 

ASSISTANT  PRODUCTION  DIRECTOR  - 
Zone  4  daily  looking  for  2  production 
person.  Prefer  varied  experience  in  full 
production  operation.  Ofeet  press.  Sal¬ 
ary  negotiable  commensurate  with  ex¬ 
perience.  Strong  benefit  package,  in 
beautiful  southern  climate.  Candidate 
should  possess  strong  management 
skills.  Send  resume  to;  Dept.  CLM,  PO 
Box  838,  Gainesville,  GA  30503. 

PRODUCTION  DIRECTOR 
Are  you  looking  for  a  challenge,  a  good 
place  to  work  at  a  salary  that  is  competi¬ 
tive  with  many  dailies?  Are  you  a  hands- 
on  manager  with  production  front-end 
computer  experience  and  with  a  know¬ 
ledge  of  camera,  press  and  composing 
room.  Do  you  have  management  experi¬ 
ence  and  like  working  with  people?  If  so, 
this  job  may  be  for  you.  We  are  large, 
quality  minded  weekly  group  in  a  growth 
market  which  offers  a  pleasant  place  to 
live  and  work.  Ideal  job  for  a  production 
director/manager  in  a  small  to  medium 
size  daily  who  is  seeking  a  change.  Send 
resume,  salary  history  and  salary  re- 
quirementsto:  James  B.  Kilgore,  Prince¬ 
ton  Packet,  Box  350,  Princeton,  NJ 
08542.  EOE/M/F. 

E&P  Classifieds 
you  can 
bet  on  them 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER  Zone  5  group 
of  suburban  weeklies  needs  a  manager 
with  a  strong  technical  knowledge  of 
newspaper  production  and  front-end 
systems.  Send  resume  with  salary  his¬ 
tory  to  Box  9017,  Editor  &  Publisher. 


HANDS-ON  MANAGER 
For  composition  of  quality  shopper  in 
South  Georgia.  Layout,  typesetting,  de¬ 
sign  experience  essential.  Color  cutting 
a  plus.  Extremely  good  salary  for  this 
right  hand  position  to  publisher.  Poten¬ 
tial  for  rapid  advancement  with  growing 
shopper/broadcast  chain.  Contact  Mr. 
Carter  (912)  386-0600. 


MIDWESTERN  SUBURBAN  NEWSPAP¬ 
ER  GROUP  seeks  a  real  pro  to  pull  our 
production  department  back  together. 
Direct  responsibilities  for  web  press  op¬ 
eration  as  well  as  composing.  Multiple 
publication  and  significant  commercial 
printing.  Excellent  oenef its,  salary  com¬ 
mensurate  with  experience.  Send  re¬ 
sume  to  Box  9019,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Web-offset  printer  seeks  production 
manager  to  head  overall  production 
facility  for  growing  Cincinnati  based 
company.  Must  be  knowledgeable  in 
areas  of  customer  sen/ice,  composition, 
camera  and  web-press  operations.  Posi¬ 
tion  requires  proven  managerial  and  peo¬ 
ple  skills.  Other  areas  include  budget 
preparation  and  compliance  with  pro¬ 
duction  efficiency  standards.  Send  re¬ 
sume  and  salary  expectations  by  8/26/ 
85  to  Box  9029,  Editor  &  Publisher. 

Equal  Opportunity  Employer. 

SYSTEMS  MANAGER 
Central  New  jersey  weekly  group  offers 
position  with  excellent  pay  and  benefits 
—  salary  competitive  with  mid-sized 
dailies.  Modern  plant  and  equipment. 
Great  place  to  work  and  live.  Quality  op¬ 
eration  in  a  fast-growing  market.  Suc¬ 
cessful  applicant  must  have:  hands-on 
front-end  computer  experience;  strong 
electronics  background  in  theory  and  ex¬ 
perience  working  with  CPU’s,  disk 
drives,  VDT’s,  etc.;  software  experience 
to  at  least  application  level;  good  com¬ 
munication  and  documentation  skills; 
self-motivated  with  management  experi¬ 
ence.  Current  equipment  ITEK  (Unitex) 
1020;  Hewlett-Packard  3000.  Send  re¬ 
sume,  salary  history  and  salary  require¬ 
ments  to  James  B.  Kilgore,  Princeton 
Packet,  Box  350,  Princeton,  NJ  08542. 
EOE/M/F. 


CLASSIFIED  SALES  MANAGER 
One  of  the  fastest  growing  established 
weeklies  in  New  Jersey  has  an  exception¬ 
al  sales  opportunity.  The  position  will 
require  an  experienced  Newspaper  per¬ 
son  with  direct  sales  results  in  Real 
Estate,  Automotive  and  Help  Wanted. 
We  offer  an  excellent  compensation 
package  to  candidates  with  a  proven 
track  record.  Please  send  a  cover  letter 
and  resume  with  salary  history  to  Box 
9008,  Editor  &  Publisher.  (An  Equal 
Opportunity  Employer) 


POSITIONS 

WANTED 

ADMINISTRATIVE 

Need  a  GENERAL  MANAGER  that  is  a 
real  trouble  shooter,  who  can  reorganize 
your  business  and  make  it  function  at  top 
efficency?  22  years  experience- 
newspaper-Shopper-Commercial  Print¬ 
ing  production.  (217)  235-7108  days 
(217)-235-4757  evenings. 

1985 


POSITIONS  WANTED 


ADMINISTRATIVE 


CHARISMATIC  LEADER 
Creative  and  innovative  developer  of 
people  and  products.  I  am  multi¬ 
talented  with  25  years  in  newspaper 
management.  I  am  45  years  old.  A  Pub¬ 
lisher,  Corporate  VP  of  Operations,  COO 
and  President.  An  experienced  mar¬ 
keteer  who  has  converted  weeklies  to 
dailies,  started  shoppers  and  Sunday 
editions.  My  background  includes  adver¬ 
tising,  circulation,  production,  EDP, 
direct  mail  and  TMC.  A  fore-runner  in 
telemarketing  theme  editions  and 
"booking.”  I  have  dealt  with  union  orga¬ 
nizing  and  labor  negotiations.  A  well 
round^  and  highly  competitive  mana¬ 
ger.  Let's  get  together,  write  Box  8720, 
Editor  &  Publisher. 


EXPERIENCED  MARKETING  DIREC¬ 
TOR,  Operations  Manager,  CAM,  RAM, 
Circulation  Director  ready  to  become 
Publisher/GM.  Daily,  Weekly  &  TMC  ex¬ 
perience.  Box897C),  Editor  &  Publisher. 

FINANCIAL  PLANNING,  historical  re- 
porting,  union  negotiations,  and  pur¬ 
chasing  are  just  a  few  of  the  many  re¬ 
sponsibilities  this  CPA  has  performed  in 
eleven  years  of  newspaper  experience. 
Now  seeking  new  financial  and  general 
management  challenges  with  a  forward- 
moving  publication.  Tf  interested  in  re¬ 
sume,  write:  Box  9030,  Editor  &  Pub¬ 
lisher. 


_ CIRCULATION _ 

CURRENT  DIRECTOR  seeking  a  new 
challenge.  15  years  varied  experience. 
Results  oriented  self  starter,  highly  moti¬ 
vated,  young,  imaginative,  strong  back¬ 
ground  in  sales  and  training,  strong  com¬ 
municative  skills.  Experienced  with  CIS, 
AM,  PM, TMC,  Home  Delivery,  Single 
Copy,  12K-220K  papers.  Box  9015, 
Editor  &  Publisher. 

_ EDITORIAL _ 

AWARD-WINNING  WRITER 
Will  travel  to  the  end  of  the  earth  to  write 
your  magazine  feature,  audio-visual 
script,  print  collateral.  Please  call  (412) 
244-9590. 

EXPERIENCED  EDITOR/WRITER,  4 
years  newsletter  and  large  weekly,  seeks 
corporate  position.  B.A.  Journalism.  Box 
9028,  Editor  &  Publisher. 


SPORTS  EDITOR 

For  6,000  PM  daily  seeks  position  as 
writer  or  columnist  on  larger  daily,  pre¬ 
ferably  Zone  5.  Solid  writer  in  all  sports. 
Box  8973,  Editor  &  Publisher. 


POSITIONS  WANTED 


U.S.  SENATE  PRESS  SECRETARY,  8 
years  experience  in  reporting  and  editing 
prior  to  that,  ready  to  return  to  journal¬ 
ism  in  the  Washin^on  DC  area.  Medical, 
political  and  editorial  writing  former  spe¬ 
cialties,  but  primarily  a  generalist.  Look¬ 
ing  for  chance  to  develop  in-depth  jour¬ 
nalism,  as  special  projects  editor  or 
something  similar.  Would  consider  col- 
1^  teaching.  Box  9007,  Editor  &  Pub- 
lisner. 


FOR  2  YEARS  I’ve  written  the  best  film/ 
TV  criticism  in  college  newspapers.  Now 
looking  for  a  start  with  any  paper,  any 
size  or  Zone.  Multi-talented,  knowl^ge- 
able  with  lively  style.  I’m  good,  let  me 
prove  it.  Double  as  arts  staffer.  Editor, 
VDT,  layout,  pasteup,  photo  experience. 
Box  9036,  Editor  &  Publisher. 

IS  YOUR  PAPER  quality  conscious  with 
a  clean  style?  This  weekly  editor  desires 
daily  deadlines  on  a  good  journal.  I’ll  go 
anywhere  for  a  job  that’ll  challenge  my 
writing,  editing,  layout  skills.  Looking  for 
pleasant  conditions  near  cultural  in¬ 
terests.  Box  9014,  Editor  &  Publisher. 

JOURNALIST,  magna  cum  laude  B.A. 
English,  magna  cum  bude  B.S.  compu¬ 
ter  science,  5  years  experience,  includ¬ 
ing  police  reporter,  wire  editor,  copy  edi¬ 
tor,  Sunday  editor,  seeks  editing  job.  For 
work  samples  and  resume  write  Jim  Her¬ 
bert,  Rt  9,  Box  36,  Mobile,  AL  36613  or 
call  (205)  675-9028. 


RELIGION  EDITOR/editorial  writer.  I 
work  for  major  book  publisher  supervis¬ 
ing  $1,000,000  projects.  Strong  refer¬ 
ences,  conservative  religiously,  some¬ 
what  liberal  politically.  MA  in  journal¬ 
ism,  experience  on  weekly  magazine  and 
some  newspaper  experience.  Profound 
knowledge  of  American  religious  scene. 
(615)  883-8574. 

SKILLED  WRITER  seeks  move  from 
medium  to  big  city  daily.  Interested  in 
general  assignment,  beat,  investigative, 
and  project  reporting.  Travel  anywhere. 
Five  years  experience.  Age  32.  USC 
graduate.  Army  veteran.  Box  8845,  Edi¬ 
tor  &  Publisher. 


VETERAN  EDITOR  seeks  job  change. 
Skilled  in  rewrite,  editing,  layout,  train¬ 
ing  and  supervision.  Willing  to  deal  with 
problems  and/or  startup  situation.  Good 
newspaper,  magazine  and  newsletter  ex¬ 
perience.  Will  relocate  for  right  oppor¬ 
tunity.  Box  8942,  Editor  &  Publisher. 


YOUNG.  SELF-STARTER,  very  educated 
reporter  with  United  Nations  back¬ 
ground  and  public  relations  specialty 
seeks  challenging  assignment  in  Zone  5 
and  9.  Contact  Michael  Rosenberg, 
(212)  379-6524  or  671-2044  days. 


Use  zone  nu 
without  I 


SHOP  TALK  AT  THIRTY 

Rummage  sale  recruiting 


By  Vanessa  Gallman 

Doors  to  the  newspaper  industry 
are  definitely  opening  for  black  jour¬ 
nalism  students.  Internship  opportu¬ 
nities  abound  as  the  industry  rushes  to 
make  its  newsrooms  more  repre¬ 
sentative  of  the  population  by  the  year 
2000. 

But  how  these  students  are  chosen 
and  what  happens  when  they  get  jobs 
concerns  me.  And  I  wonder  whether, 
in  our  frenzy  to  meet  our  goal  for 
minority  representation,  we  really 
may  be  undermining  it. 

First  of  all,  I  see  little  actual  recruit¬ 
ing  of  black  students,  that  careful 
shopping  for  talent  essential  to  any 
outfit.  Instead,  the  atmosphere  is 
more  like  a  rummage  sale  —  people 
fighting  for  whatever  is  within  reach, 
only  to  discard  it  later. 


/  wonder  whether,  in 
our  frenzy  to  meet  our 
goal  for  minority 
representation,  we  really 
may  be  undermining  it. 


That’s  not  to  say  some  rare  trea¬ 


ty  end  up  pushed  in  the  back  of  the 
closet  and  forgotten. 

That’s  the  frightening  thing  about 
all  this.  Too  often,  these  students  are 
hired,  ignored  and  allowed  to  fail. 

One  student  spent  what  was  sup¬ 
posed  to  be  a  reporting  internship  as  a 
clerk  and  errand  boy.  At  the  end  of  the 
internship,  the  department  head  used 
his  influence  to  get  him  a  reporting  job 
at  a  smaller  paper.  Yet  because  this 
manager  did  nothing  to  prepare  him, 
that  gesture  only  served  to  ease  his 
conscience.  Needless  to  say,  that  stu¬ 
dent  was  one  of  those  who  “didn’t 
work  out.’’ 

There  is  always  a  certain  amount  of 
hit-and-miss  in  any  hiring.  Unfortu¬ 
nately,  people  who  are  barely 
mediocre  enter  this  profession  daily. 
But  those  are  not  the  ones  with 
staying  power. 

As  much  as  I  want  to  see  more 
blacks  in  the  business,  I  also  want  that 
increase  to  improve  the  industry.  To 
me,  the  role  of  the  black  journalist  is 
too  important  to  our  society  to  be 
treated  lightly.  And,  at  this  point,  the 


internship  is  the  way  to  prepare  for 
that  role. 

There  are  plenty  of  qualified  stu¬ 
dents  with  a  love  for  the  industry  and 
a  commitment  to  excellence.  The  key 
to  finding  those  students  is  believing 
they  exist.  The  key  to  keeping  them  is 
cultivating  their  talents. 


It’s  as  if  newspaper 
managers  are  so  glad  to 
find  a  black,  they  are 
afraid  of  what  too  much 
scrutiny  would  reveal. 


If  not,  by  the  year  2000,  we  will  be 
saying  that  we  spent  a  lot  of  money 
but  didn’t  get  much  in  return.  We 
tried,  we’d  say,  “but  it  didn’t  work 
out.’’ 

And  we’ll  do  what  we  always  do 
with  that  box  of  rummage-sale  items; 
Donate  it  to  Goodwill  and  use  it  as  a 
tax  write-off. 


(Gallman  is  editor  of  the  Tallahassee 
Democrat  Professional  Development 
Program.) 


from  litigants  to  avoid  being  confused 
by  courtroom  legalisms. 

“When  threats  of  contempt  of  court 
are  raised  in  this  kind  of  context,  then 
we  have  to  appreciate  that  there  is 
something  wrong  with  the  law  —  at 
the  very  least  it  is  too  vague,’’  he  told 
the  conference. 
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WITH  WHAT  IS  GOIHG  OH  IH 
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sures  can’t  be  found  in  the  process, 
but  usually  this  grab-bag  approach 
only  collects  throwaways. 

For  example,  one  student  of  a  black 
private  university  spent  his  internship 
at  a  metro  paper  learning  how  to  type. 
It  is  clear  that  he  was  not  ready  for 
that  job.  Yet  how  could  he  have  been 
hired  if  the  paper  was  actively  and 
selectively  recruiting?  Surely,  that 
university  had  someone  else  much 
more  prepared. 

Yet  management  could  say  that  it 
hired  a  black  student  who  didn’t  work 
out. 

I  supervise  an  internship  program 
that  is  incorporated  into  the  students’ 
college  curriculum.  Yet  some  of  the 
interns  have  been  hired  for  in¬ 
ternships  and  jobs  for  which  they  are 
unprepared  in  skill  and  attitude.  I 
would  have  said  so  if  asked.  I  would 
have  pointed  out  the  ones  that  were 
ready.  So  would  their  professors.  But 
no  one  asked. 

It’s  as  if  newspaper  managers  are  so 
glad  to  find  a  black,  they  are  afraid  of 
what  too  much  scrutiny  would  reveal. 
It’s  like  finding  a  good  price  on  shoes 
and  buying  them  even  though  they 
don’t  quite  fit.  Those  shoes  eventual- 


Lawyer:  Canada’s  contempt-of-court  law 
hampers  the  press 


Canada’s  contempt-of-court  law  is 
hampering  both  the  press  and  the  pub¬ 
lic’s  right  to  know,  according  to  the 
general  counsel  for  the  Canadian  Civil 
Liberties  Association. 

The  law  “has  a  chilling  effect’’  on 
freedom  of  the  press,  particularly 
when  it  is  used  to  muzzle  the  com¬ 
ments  of  lawyers,  Alan  Borovoy  told 
the  Canadian  Managing  Editors’  Con¬ 
ference  recently. 

A  good  example  of  the  law’s  effect, 
Borovoy  said,  was  the  December 
1983  case  of  attorney  Lawrence 
Greenspon,  who  was  challenging 
U.S.  cruise  missile  testing  in  Canada. 

At  the  time,  Borovoy  said,  the  chief 
justice  of  the  Canadian  Supreme 
Court  told  Greenspon  that  he  had 
“come  close  to  being  in  contempt  of 
court’’  because  he  discussed  the 
merits  of  his  case  in  interviews  with 
reporters. 

“Now,  I  ask  you,  why  should  it  be  a 
criminal  offense  in  a  democratic  soci¬ 
ety  for  that  lawyer  to  have  given 
media  interviews?’’  Borovoy  said. 

In  fact,  he  added,  both  the  press 
and  the  public  need  to  get  comments 
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EDITOR  &  PUBLISHER  for  July  6,  1985 


August  4, 1985  is  the  250th  anniversary  of 
the  acquittal  of  John  Peter  Zenger. 
EDITOR  &  PUBLISHER’S  August  3 
issue  will  feature: 

•  An  article  by  Professor  Frederic  Farrar  of  Temple  Univer¬ 
sity  relating  the  history  of  the  Zenger  case. 

•  An  article  by  J.  Russell  Wiggins  presenting  the  signifi¬ 
cance  of  the  Zenger  case. 

•  A  staff  article  on  the  Zenger  memorial. 

•  A  reproduction  of  the  four-page  copy  of  “The  New-York 
Weekly  JOURNAL”  for  “MUNDAY  December  2d,  1734” 
carrying  the  story  ordering  the  burning  of  the  “offensive” 
articles  that  provoked  Zenger’s  imprisonment. 

The  acquittal  of  Zenger  is  one  of  the 
most  significant  events  in  freedom  of  the 
press,  establishing  as  it  did  the  right  to 
speak  and  write  the  truth.  Read  about  it 
in  the  August  3, 1985  issue  of  EDITOR  & 
PUBLISHER,  the  magazine  recognized 
for  over  100  years  as  the  leading  trade 
journal  of  the  newspaper  business. 


Call  21 2  675-4380  to  subscribe  or  to  advertise. 


WHEN  FLIGHT  710  WENT 
DOWN,  IT  TOOK  A  WHOLE 
COMPANY  WITH  IT 


On  October  11, 1983,  Air  Illinois 
Flight  710  went  down,  killing  all  pas¬ 
sengers  and  crew 
On  May  16, 1 984,  Air  Illinois  went 
under,  filing  for  bankruptcy 
What  happened  in  between  is 
now  a  matter  of  public  record.  It’s 
also  a  prime  example  of  how  one 
concerned,  responsible  reporter 
can  make  a  difference. 

Through  the  Freedom  of  Infor¬ 
mation  Act,  James  Derk  of  the 
Evansville  Press  obtained  the 
cockpit  recording  and  reported 
that,  within  minutes  after  takeoff. 
Flight  710  was  without  electric 
power.  And,  even  though  the  plane 
was  literally  flying  in  the  dark,  the 
crew  elected  to  continue  on  to  their 
destination.  A  destination  they 
never  reached. 

But  the  story  didn't  end  there. 
Derk  also  reported  that,  following 
the  crash,  the  FAA  grounded  all  of 
the  airline's  large  passenger  jets 
because  of  "unacceptable”  mainte¬ 
nance  practices.  And,  as  events 
unfolded,  it  became  apparent  that 
Air  Illinois  was  mismanaged 
In  the  final  analysis,  it  may  have 
been  pilot  error  that  caused  Flight 
710  to  go  down. 

But  it  was  a  combination  of  things 
that  caused  the  company  to  go 
under.  And  James  Derk's  attention 
to  detail  which  placed  it  in  the 
public  eye. 


Concern  The  Spirit  That  Moves  Us 

SCRIPPS  HOWARD 
NEWSPAPERS 
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